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AVIV SILVER 


The Long-Life Plate 





The high quality of material 
and workmanship that go into 
all Alvin Long Life Plate 
make the finished product 
look and feel like Sterling. 


H. G. Torrey, for 37 vears Chief 
Assayer of the United States 
Government Assay _ Office, 
made a test of fourteen lead- 
ing makes of silver teaspoons. 
This test showed that Alvin 
Long Life Plate averages more 
pure silver than any other make 
of plate. 


Offer your customers Alvin 
Long Life Plate—the silver 
whose charm is as long lived 
as its durability. 





reorze Washington Molly Stark 
Pattern Pattern 


ALVIN SILVER CoO. 
Sag Harbor, N. Y. 


CHICAGO NEW YORK 
10 So. Wabash Ave. 15 Maiden Lane 
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The Summer Novelties Among the Utility Pieces 





By Isabelle M. Archer 




















(Continued from the issue of June 18, 1919.) 


RITING paraphernalia is always a 

Summer specialty, and this year there 
is a horde of fitted writing cases, ink- 
wells, trays, pens and pencils and all the 
things to help the letter-writing traveler 
to conveniently carry on her correspon- 
dence. 

The latest designs in portable writing 
cases are shaped—instead of the flat leather 
envelopes of former years—as mahogany 
boxes. These open on the side to let 
down all of the upstanding sections to form 
a flat tray or desk and on these box sides, 
which on opening have become wings, are 
the pockets and straps to hold envelopes 
and paper, pens, pencils and pen-holders, 
stamps, blotter, and ink-well in place. One 
of these mahogany boxes is made elegant 
with white kid lining and bronze carved 
mounts. It is fitted in bronze with a tray, 
ink-well, penholder, paper cutter and 
blotter mounts in carved bronze. 

Ivory and gold make the fittings, and 
rich colored kid-skin the case for another 
writing box pattern, but in opposition to 
the elaborateness of these handsome minia- 
ture desks there are sturdy morocco or 
walrus hide covered boxes with practical 
fittings of composition material. 

Separate pens and pen-holders, pencils 
and knives also appear among this galaxy 
of Summer correspondence helpers. They 
are trimmed with engine-turned patterns or 
with brocading in a new striping of light- 
ening effect, or the knives are decorated 
in Watteau wreaths, or in the staid and 
old reliables—stripes, checks, plaids and 
harlequin patterns. 

While mentioning this mode of decora- 
tion it might be well to say that the new 
slide buckles on the leather belts—also dis- 
tinctly a Summer utility piece—are like- 
wise ornamented with these naturalistic 
flower wreaths, hand-engraved or brocaded 
on the buckle surface or in engine-turned 
stripes, checks and bordering lines. 

Summer Utility and Fitted Bags 

There are novelties in manicure cases, 
sewing boxes and knitting bags this Sum- 
mer quite worth recording. The manicure 
cases are remarkable for their diminutive 
size for they appear now no larger than 
a small kodak and the outer box is just 
that shape. A mirror lines the bottom of 
the box and the fittings are fastened un- 
der little straps or snap inside envelope 
compartments around the box sides. The 
case itself, is in pin-seal, colored blue, 
brown, red or purple and lined with a 


paler tint of the same color in fine kid, 
and the mountings are ivory or an ivory 
composition monogramed in colors or made 
in a more elaborate way with the handles, 
box-lids and mirror-backs in hand-en- 
graved gold or gem-mounted silver. 

The sewing boxes resemble the knitting 
bags in material and in the way they are 
carried on long silk cords, but the fittings 
are different. For the sewing boxes gold 
tissue is overlaid on a rose satin ground 
and the cord is of gold with gold tassels. 
The box shape is given to these receptacles 
by the lining of what is really a bag with 
stiffened sides, and this stiffening makes 
the only difference between the sewing 
boxes and the knitting bags except for their 
interior fittings. 

In the knitting bags there are needles 
of ivory, shell or amber, initialed in enamels 
and held in pairs in needle caps and in the 
sewing boxes are found exceedingly attrac- 
tive thimbles. Gold and enamel are used 
for these thimbles and the patterns are 
quaint little Japanese scenes carried out in 
carved gold with a ground or colored en- 
amel, or a pattern after the Egyptian style 
is used, and this is exceedingly new. 


Summer Fans Are to Be of Gauze 

The feather fans of the past Winter are 
to be replaced by those of gauze or of 
metal tissue for the Summertime, and ex- 
ceedingly pretty they are. The mountings 
are of silver, gold or bronze; or ebony, 
sandalwood or enameled woods are used, 
while some very handsome fan mounts in 
ivory, tortoise shell and amber are to be 
seen as well. 

The newest arrangement in gauze is the 
transparent effect where two tones of 
gauze are used, one over the other; thus 
a fan may be blue on one side and green 
on the other, or purple on one side and 
blue on the reverse. An exceedingly pretty 
effect is gained by the use of old blue and 
American beauty, and this color combina- 
tion has been mounted most successfully on 
ebony sticks. 

When. metal tissue is used the shoulders 
and sticks repeat the tissue color in the 
color of their material. With silver cloth 
or silver lace the fan shoulders and sticks 
are of repoussé silver. This gives to the 
mounting an effect after the style of the 
Dutch silver bag mounts, and with silver 
lace the grey tone makes of the fan a 
beautiful jewel. 

Sometimes gems are used as an addition 
to the carving or engraving on these fan 
mounts, and one with sticks and shoulders 


of gold has faceted topazes as its gem 
mounting with a very fine and sheer gold 
cloth for the tissue. 


The Latest Styles in Traveling Bags and 
Fitted Cases 

So elaborate have become the mountings 
on some of the smaller fitted bags and cases 
that the bag material and lining have diffi- 
culty in keeping up with the tone of the 
metal hinge, lock and monogram slab. For 
the handbags handsome brocades are used 
run with gold thread, and gold is used for 
the outer covering of their handle cords. 
In some of these the sizes are huge, and 
knitting bags have become monstrous af- 
fairs. Then there are the fitted bags used 
for shopping or for the week-end stop- 
over, and vanity cases are turning from 
the bulky broad shapes to the flat form, 
very thin and far more refined. 

With the leather traveling bags come 
matching umbrellas either with handles in 
onyx or sard to match the fittings of the 
bag with which they are paired, and fol- 
lowing on the heels of these handsome 
folding umbrellas it is not a very great 
step to the new Summer parasols. 

These parasols run a riot of color in 
material and handle mounting; painted 
woods are carved and metal enamels are 
gem-set to make the handles on parasols 
of pale tinted chiffon or dainty laces, but 
the umbrella handles, although differing 
from these, are just as splendid for they 
are carved direct from the opaque semi- 
precious stones. 

A traveling bag in mahogany red with 
bronze fittings, and an umbrella topped in 
mahogany tinted silk has a bronze handle 
mounted with one of these carvings of jas- 
per. While another bag of henna colored 
moire silk is lined with bottle-green and 
has a grouping of malachites for its handle 
knob. 

The white and light tints are used for 
the handles for the parsols to accompany 
Summer gowns for afternoon at the shore 
or for the lawn party, but some startling 
effects are seen where black or dark col- 
ored handles are used with parasols of 
light tinted tops. Canary yellow, for in- 
stance, makes the parasol and black onyx 
the handle on one of these striking pieces, 
while for another, malachite is contrasted 
with a Nile-green chiffon parasol top. 


(THE END). 








One night recently a hammer was used 
to break a hole in the show window in 
the store of Mrs. N. Salzman, Galveston, 
Tex. The thieves succeeded in making 
away with articles valued at $457, including 
two watches, 10 rings and three diamond 
set scarf pins. The police have recovered 
about $398 worth of the goods from Gal- 
veston pawnshops. 





70 THE JEWELERS’ CIRCULAR July 16, 1919, 






































L/ 




























































































































































































































































































































































FH 
z= 
z 
= 
+ 
|(= . 
RF 4 
| - 
= Summer time calls for comfortable attire for men. One of the 
= popular articles of men’s wear is a shirt with soft cuffs. Add to 
Le this;a pair of gold buttons that work with ease, therefore Eezeto - 
: Button. | 
== Larter Eezeto Buttons are made in either 14K or 10K gold eH 
z= and priced from $3.60 per pair upward. E 
= 
ze ss 
= we 
ra | CA. 1 HALT & SON, tae, | ARTE R 
== Jewelers Bldg., 
= 150 Post Street, ccs MARK’ 
as San Francisco, Cal. = 
+ :: 
: z 
=: z 
Y) , Ni 
LARTER & SONS, 23 Maiden Lane, New York 








tii 

















+ 
+4 




















T TO an OO ann 0 oy SS : 
Litt Titt iil Litt tit Tit Titt 


oo EEA EH con AHH iH 

















== 
= 



































































































































July 16, 1919. 


THE JEWELERS’ 








A Word About Enameled Jewelry 





By S. Rosenbaum 
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HE origin of enamelling is a question 

of considerable mystery. What is found 
in ancient Eyptian jewelry that resembles 
it is generally agreed on to be an inlay of 
glass. The Greeks employed it sparingly, 
being more concerned with form than with 
color or ornament. It is to Byzantium we 
must turn to find the full beginnings of an 
art which, with that of the lapidary, has 
been the means of enriching and embellish- 
ing the work of the goldsmith and jeweler 
for centuries with incomparable brilliancy 

effect. 
yc enol art, naturally, being born and 
matured at the gateway to the East, revelled 
in the colors of the flaming Orient. The 
art of enamelling was indispensable to the 
Byzantine goldsmith and his works spread 
over western Europe and were seized upon 
and imitated with eager rapidity. Byzan- 
tine enamel may be traced back no earlier 
than the sixtn century, but its hey day 
was in the 10th century. From the ninth 
to the 11th centuries it was all in gold. 

Early enamels were intended to simulate 
jewels. Their prelude was the inlay of 
glass as practiced by those nations to whom 
the craft of enamelling was unknown. The 
method of the Byzantine goldsmith was to 
combine jewels with enamal. He usually 
set precious stones en cabochon in raised 
sockets connected by spiral ornaments in 
twisted wire or coarse filigree similar to 
the modern Hungarian and Russian wire 
enamel. 

A flourishing art of the Byzantines was 
the making of small placques of various 
shapes combined with precious stones en 
cabochon. These were made at first in 
very tiny sizes, and distributed over Europe 
where they were set by goldsmiths of 
other nations as if they were gems. They 
were also sewn on vestments and rich stuffs 
with seed pearls, and formed gorgeous 
raiment for the mediaeval clergy and 
nobility. 

Byzantine enamel was of the cloisonné 
type; that is, the enamel set in little com- 
partments formed by flat strips of gold or 
twisted or beaded wire applied to the sur- 
face to be ornamented. It is typically the 
goldsmiths’ method of enamelling, as the 
subsequent champlevé was that of the cop- 
persmith and bronze-worker. 

The champlevé nrocess of enamelling 
was probably the direct outcome of Byzan- 
tine cloisonné. By this means the enamel 
was set in troughs dug into the metal. It 
was extensively practiced by the Celts and 
Saxons, although the finest pieces of 
Saxon jewelry are ornamented in cloisonne. 

The nursery of the enamelling art in 
France was in that district now familiar 
to us all for quite other reasons. It found 
congenial root at Treves, Cologne, Huy, 
Maestricht and Verdun. From the Meuse 
it finally spread to Limoges destined to be- 
come a world famous centre of the art. 

The Renaissance goldsmith made re- 
markable use of enamel, and it attained its 


highest perfection during that period. 
Translucent and opaque enamels were em- 
ployed side by side with exquisite skill. 
Even the backs and unexposed parts of 
jewels were enamelled. Small figures in 
white enamel were highly favored. The 
artist contrived to leave small portions of 
gold exposed, such as hair, manes of 
horses, etc. affording a delightful con- 
trast. 

The 17th Century witnessed the rise of 
painted enamel. It was profusely employed 
on the smallest objects. Even rings had 
painted enamel in flower patterns cover- 
ing their entire outer surface. The watches 
of the period, however, best represent the 
various enamelling arts. Cases and dials 
alike were covered with the exquisite 
enamels of master craftsmen. In fact 
enamelling was so prevalent that Shakes- 
peare refers to it thus in the “Comedy of 
Errors,” 

I see the jewel best enamelled 

Will lose his beauty; yet the gold bides still, 

That others touch, and often touching will 

Wear gold. 

The 18th century sees the employment 
of very beautiful transparent enamel over 
a carved ground. This is termed basse 
taille. The design is seen engraved under 
a translucent glaze, the depth of the cutting 
varying the degrees of color. The famous 
French blue enamel also had an enormous 
vogue at this period. Used as a back 
ground for flowers set in diamonds, its 
happy combination has never ceased to 
fascinate the beauty-lover. 

In modern enamelling the Russians and 
Hungarians still retain the traditions of the 
Byzantines. The Hungarians constantly 
use garnet colored enamel in conjunction 
with the stones, and also to a lesser degree 
other colors of stones and enamels, the 
jewels giving the key to the color composi- 
tion. Their work is strongly Oriental in 
feeling. 

An ancient French mode of enamelling 
called plique a jour is to a limited extent 
still practised in Russia. It is a translucent 
enamel set in open work metal, like minia- 
ture stained glass. It is sometimes called 
Russian enamel, but is also made at Geneva 
and in Sweden. 

Of Oriental enamelling the Chinese are 
probably the earliest, although contrary to 
the general impression of the great age of 
everything Chinese, it was not introduced 
into China before the 13th century. Toward 
the end of the 16th century it found its 
way thence into Japan where it has since 
been extensively employed though in a 
somewhat monotonous fashion. 

The Indian jeweler who began enamel- 
ling about the end of the 16th century, 
employed the champlevé method. Some 
notable effects were achieved by an inlay 
of enamel in jade of the favorite Indian 
colors, red and green, to simulate rubies 
and emeralds, of which they are very fond. 

The art of enamelling has been, as has 
been said, contributory to some of the 


CIRCULAR 


71 


most beautiful productions of the jeweler 
and goldsmith in the past. At present it is 
chiefly confined to bijouterie. The its in- 
comparable advantages to the gem jeweler 
should be neglected is much to be regret- 
ted, and a revival of its use as an artistic 
enhancement of the beauties of personal 
ornament a consummation devoutly to be 
wished for. 








Progress Made by France in the Man- 
ufacture of Jewelry 





THE most noteworthy characteristics of 

jewelry manufactured in France are 
the suppression of everything that is bulky 
and heavy and the production exclusively 
of light and elegant articles. The last few 
years have witnessed numerous improve- 
ments in the manufacture of jewelry, says 
the Revue Internationale de PHorlogérie. 
The abandonment of the large dies, which 
struck out the pieces with the aid of a 
stamping press, and the adoption of smaller 
pressing dies, has resulted in quite numer- 
ous changes in the stamping and shaping 
branches. 

All the dies are made of as small a piece 
of steel as possible, so as to allow the 
workman to temper them to the hardness 
of glass with the least possible internal 
strain. The adoption of small dies and the 
fact that almost all the rough stampings in 
gold or silver are stamped in flanges of 
polished steel has led to the almost uni- 
versal use of vanadium steel for the dies, 
the flat punches and the crown swamping 
pistons. Where there are a certain num- 
ber of operations to be made in each piece 
they are made on a dial press, where, how- 
ever particularly accurate work is called 
for, the perforations are made on a foot 
press, the cutting plate being equipped with 
a spacer and the guiding pins fixed one in 
the other. 

The universal demand in jewelry for 
straight and engraved edges has caused 
considerable development in the use of 
sand-blast apparatus and lapping mills. 
The use of fine sand with air at high pres- 
sure is greatly in favor, because the fine 
sand is not so likely to bend or buckle the 
work as coarse sand. Some houses stamp 
the very fine work in deeply cut dies, and 
in place of making the perforations in a 
press they fit the pieces into a box wood- 
chuck and turn the back until the perfora- 
tions are made. When the pieces come 
from the latter the inside of the edge of 
the perforations is ornamented with barbs. 
To draw them out it suffices to replace the 
pieces in the wooden chuck and polish them 
with a jet of sand or fine emery until the 
edges are closely united. 

Carborundum has almost entirely re- 
placed the emery for charging lapping 
mills, and it seems that before long emery 
is destined to disappear completely, except 
for very fine pieces, where on no account 
must any of the metal be removed. 








George L. Becker has purchased the 
business and good will of the manufac- 
turing firm of Hetsch & Selmeier, 340 
Courier Journal building. The old firm for 
many years was on Jefferson St., between 
Third and Fourth. 
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OFFICES 


68 Nassau Street, New York 
31 N. State Street, Chicago 
10 Tulp Straat, Amsterdam 


CUTTING WORKS 


Most Modern and Complete 
136-146 W. 52nd St., New York 
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Jewels of the Traveling Debutante 


HE Rambler was an interested spec- 

tator at the packing of the wardrobe 

of a debutante who left this week for en- 

ticing Southampton. The jewels which her 

spaciaus treasure case contained made a 

typical array of the very latest of summer- 
time jewels. 


For her travel costume there were espe- 
cially provided hat-pins and veil-pins, and 
one was a combination of the two, a large 
light framed brooch worn across the front 
of a sailor hat which held both hat and veil 


in place. 
* 


The best of summertime watches was 
represented by a platinum begemmed jewel 
which was interchangeable and could be 
used either on a wrist strap or as a pendant 
on a sautoir chain. Its gems were small 
diamonds tracing a monogram, and for its 
mounting were included in the jewel box a 
platinum chain bracelet, a black moiré rib- 
mon mounted with a diamond-set platinum 
slide, some colored suede bands to match 
certain favorite costumes, and a platinum- 
set diamond sautoir neckchain. 

Of course, pearls are represented in this 
typical jewelry ensemble. Here was a 
string of pearls of graduated sizes, the 
string 30 inches in length and finished with 
a diamond clasp. Pearls were also used in 
some of the finger-rings, in a dainty fillet 
for the hair and in this debutante’s only 
pair of ear-studs. Beside her pearl string 
she had as necklaces a platinum festooned 
design set with aquamarines, some neck- 
laces chosen especially to accompany certain 
costumes and some colorful bead strings. 

* * * 

Among the brooches taken for use during 
these vacation days there was a set of 
handy pins in black and white enamel on 
silver, a large bar-pin of pierced and hand- 
engraved gold, a circle of pale blue sap- 
phires, and some enameled and gem-set 
brooches, an accumulation of gifts included 
as much for their associations as for their 
usefulness. One great handsome brooch 
was a gift from her mother; it was set 
with diamonds and pearls and a large pink- 
tinted pearl made its central gem; and an- 
other brooch was an heirloom, a curious 
old combination of black enameling on gold 
with pearls and garnets clustered in a high 
raised central disk. 

x Ok Ox 

Among her finger-rings this debutante 
had included all her favorite gems, and 
beside there was her class ring from col- 
lege, a signet ring and several “pinkie” 


rings set with opaque stones, but she wore 
these with discrimination, for, as she said, 
the colors she would use only with blending 
costume colors or with those that perfectly 
matched. Shades of blue and green, it 
could readily be seen, were her favorite 
colors, for sapphires, emeralds and _ tour: 
malines, with jade, lapis and turquoise 
among the opaque stones, made the ma- 
jority of the gem-settings. But among her 
rings the piece de resistance was a great 
pearl solitaire, a button pearl mounted on 
a circle of diamonds set in platinum with a 
trio of tiny diamonds on the shoulders of 
the ring at either side of the great pearl. 
* * * 

Tailored pieces this clever jewel wearer 
nad chosen for sport and for the morning 
hours to be spent on the beach. There were 
those bead necklaces and the “pinkie” rings 
besides the tailored bar-pins; and for one 
costume striped in black, white and light 
blue she had a set of silver jewels mounted 
in turquoise-matrix for the pendant on her 
chain, a long narrow finger-ring design, a 
great bar-pin which she used to fasten the 
knot on her soft betasseled sash, and a 
blue suede strap was used for the mounting 
cf her wrist-watch. Jade framed in gold 
made the jewels for another set; this was 
to be used with a white flannel skirt, a 
pleated pattern that was used with the 
green corduroy Norfolk jacket. 

x * x 

The evening jewels for wear with the 
daintiest of lace-trimmed frocks planned 
for those most enjoyable Summer dances 
at hotel, seaside, cottage or aboard the 
yacht would be the pearl necklace, then per- 
haps her mother’s gift of pearl and dia- 
mond-set brooch, and her pearl solitaire 
finger-ring, but she would vary this with 
a finger-ring set with a square-cut sapphire 
when she used that wondrous deep blue 
satin dinner-gown, and the bar-pin in dia- 
monds in graduated sizes might replace the 
more elaborate brooch. There was a long 
chain of alternating platinum links and 
mille-grain framed fancy sapphires whicl: 
made a colorful jewel that she used indis- 
criminately, either for its original use as a 
long chain, or by twisting it twice around 
her neck as a shorter necklace or for a 
bandeaux for her hair. 

x * Ox 

Parasols are an item in themselves for 
the consideration of the 1919 Summer girl, 
and this modern debutante had not neg- 
lected this piece when she made up her 
Summer wardrobe. There was, of course, 
the sun and rain umbrella; this was in dark 
blue with carved ivory for the handle top, 
for the stick ends and as a great round 
knob, instead of the point at the end of 
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the umbrella stick. The silk top was in 
striped satin and grosgrain with a deep 
satin border as a finish, and from the 
handle hung a dark blue silk cord. tasseled 
and knotted in a fancy double twist to*make 
a loop from which the umbrella might be 
carried on the arm. For her light colored 
parasols to accompany her dainty garden 
party frocks there was one in the palest 
of blue chiffons overlaid with black lace, 
and this had a handle of ‘gold, hand- 
engraved, and inset with a line of black 
enamel. There was one clever device, air 
all-white parasol with interchangeable han- 
dles, and with these handles she used 
various colored bows to give the parasol 
the desired color note. 
x ok x 

For use with her evening frocks there 
are fans and dainty silk and lace vanity 
bags. One fan was topped with great os- 
trich plumes and handled in carved ivory; 
the feathers were palest Nile green, and 
with this fan she used a bag of Nile green 
satin overlaid with silver tissue. A dainty 
little all-lace fan in cream color had sticks 
of smoked amber and a gauze fan tinted in 
shades of blue and purple shot had pierced 
silver as its mounting. The little evening 
bags were fitted with mirror and powder 
leaf box with mountings of gold, except for 
the silver lace bag which held silver fittings. 
Peacock colors made another fascinating 
bag bright and attractive. There was one 
of the new broad shapes after the Chinese 
fashion with an extremely long tassel hang- 
ing from its flat disk shape base, and around 
the top a bright green cord was run 
through jade rings, and this long cord to 
be used across one’s shoulders with the bag 
hanging down on the opposite side made 
for dancing a very convenient arrangement. 

* Ok Ok 


In her wardrobe trunk this well outfitted 
debutante had placed a tiny sewing box 
which resembled a jewel case more than 
anything else with its piercing and re- 
poussé Dutch silver frame and its lining of 
quilted satin. There was a thimble in the 
Dutch silver to match. To carry with her 
while traveling she had a handsome mesh 
purse in gold and platinum stripes with a 
gold mounting. For this the envelope 
shape had been reversed and, instead of 
the broad form, the bag mesh hung long 
and narrow from the  hand-engraved 
mounting and the stripes ran diagonally 
across the bag. There was also a tiny van- 
ity box in gold, a little square case hung 
from a gold chain and wrist circle worn 
like a bracelet. It opened with a spring 
like the renowned “Jack-in-the-Box” al- 
ways does, but besides the top springing 
open the s‘des of the box fell down flat, 
and the whole made a little eight-inch 
square tray. The fittings of this box were 
miraculous in their numbers, and beside 
the mirror there was a regulation toilet-set 
revealed in the contents. As this little van- 
ity box was so complete this traveler’s fitted 
bag would not repeat any of these articles, 
but this bag, a pin-seal soft crushed bag, 
held the larger toilet articles, such as brush 
and comb, button hook and shoe horn, hat 
brush and whisk and other needful pieces. 
Its lining was a tan kid, and straps were 
inserted on the sides to hold various arti- 
cles in place. THE RAMBLER. 
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Latin-American Markets for Flatware 





By United States Trade Commissioner S. W. Rosenthal 














ONSIDERING the size and importance 

ot the Latin-American markets they 
turnish excellent fields for unplated flat- 
ware, fair opportunities for silver-plated 
flatware and comparatively small ones for 
that made of solid silver. Arbitrarily divid- 
ing the population of these countries into 
three classes—poor, middle class, wealthy 
—it may be said that the poor use almost 
exclusively unplated flatware while the 
others use silver-plated grades. As a rule, 
only the very wealthy families possess table- 
ware made of solid silver, which, however, 
is not used daily. 

The standard of living among the work- 
ing classes is lower than in the United 
States, as their scale of wages is lower. 
Another important factor is the higher 
prices due to the cost of importation. While 
cities like Buenos Aires and Rio Janeiro 
may furnish an exception, it is likely that 
70 per cent. of all flatware in use in Latin- 
America is unplated, and only a very small 
percentage is sold in solid silver. 

Christofle & Co. of Paris have been sell- 
ing tableware to these people for more than 
50 years, and their silver-plated goods are 
regarded as a standard. The name Chris- 
tofle is strongly entrenched with the trade. 
Before the war Wurtembergishe Metall- 
warenfabric of Germany had a good share 
of the trade in both plated and unplated 
goods. These two firms were the best 
known in South America, although some 
American brands such as Reed & Barton 
and International Silver Company have also 
gained considerable favor. 

QUALITY. 

European manufacturers do not declare 
the amount of nickel contained in their 
alloy, but this can be seen from the results 
of the analysis as given below. Nickel sil- 
ver is known as “alpaca.” There are excel- 
lent opportunities for American firms in 
unplated flatware made of this metal. 

The quality of silver-plated ware is desig- 
nated by the number of grams of pure sil- 
ver deposited on a dozen tablespoons and 
forks combined. For example, “84” or “60” 
stamped on an article is intended to show 
the number of grams of silver deposited. 
Our terms designating quality such as 
“single plate,” “triple plate’ have no sig- 
nificance with this trade. Many of the 
dealers have been buying from the same 
manufacturers for so many years that they 
pay no particular attention to the amount 
of silver used. They rely on the maker 
to furnish good, medium or cheap grades, 
as they indicate on their orders. 

Flatware made of solid silver is usualiy 
.800 fine metal. It is bought by the wealthy 
for gifts, but rarely for their own use. It 
is, however, bought to some extent by for- 
eigners. A little has been imported from 
England and the United States made of 
sterling silver. In general “84” grade is 
considered as the standard quality of plated 
flatware. It is made by all manufacturers 
on the continent, and has an active sale. 
Some of the large German firms sell the 
same patterns in five or even six different 





grades. For example, Wurtembergishe 
Metallwarenfabric sell some of their pat- 
terns in “90,” “84,” “60,” “40” and “20” 
grams and unplated. 

French goods are looked upon with the 
greatest favor, and dealers have been look- 
ing to Germany mostly for the cheaper 
lines. There is no prejudice against 
American goods provided they are made to 
suit the market. 

DESIGN. 

Plain and simple patterns have by far 
the largest sale, preference being given to 
the French patterns “Baguette” and “Vio- 
lin.” These are, in fact, the patterns sold 
many years ago in this country under the 
names “rat-tail” and “fiddle.” The Latin- 
American .dealer boasts of the fact that 
there has been little change of pattern in 
flatware for 40 years. This, however, by 
no means applies to hollowware. Artistic 
straight line patterns as well as neat border 
effects are also in favor. The ornamenta- 
tion is frequently repeated on the backs of 
spoons and forks. The demand for plain 
goods and simple designs is due to the 
scarcity of competent domestic servants. 
Tableware is therefore preferred that can 
be readily cleaned. But in the better grade 
of plated ware some ornate French pat- 
terns are in active demand. 


MANUFACTURERS’ GUARANTEE. 

This has not been an important feature 
in Latin-America, as customers place con- 
fidence in the dealer whom they know per- 
sonally rather than in the manufacturer 
who is usually thousands of miles away. 
As far as can be ascertained European 
manufacturers have conducted no advertis- 
ing campaigns to the South American con- 
sumer in recent years. 


SHAPE. 

It is customary to eat from the front of 
the spoon, and this may be the reason for 
the bowls of European spoons being some- 
what different in shape from ours. They 
are deeper and more pointed at the lip, the 
shape being very similar to the cross-section 
of an egg. Knives with straight blades 
have by far the greatest sale, but swaged 
scimiter have some sale, especially in Cuba, 
and French blades are employed for very 
fine goods. Knives are preferred with hol- 
low handles, but not so forks. Individual 
fish forks and knives are sold extensively, 
and are preferred with hollow handles. 








An Opportunity in Bronze Memorials 


By Emma Gary Wallace 


BRONZE memorials are not sold every 

day, but when there is a call for them, 
the order is of sufficient size and impor- 
tance to warrant careful attention. 

America has produced some wonderfully 
fine bronze memorials, many of the leading 
sculptors of America having devoted their 
talent to executing special designs. These 
include heroically proportioned bronze 
statues, basreliefs, portrait busts and tab- 
lets. The various processes of bronze work 
require a high degree of conscientious work- 
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manship, the finest of materials, and great 
artistic sympathy. The manufacture of en- 
during forms of bronze memorials and ar- 
ticles of artistic craftsmanship date back 
to the early times. Bronze has the advan- 
tage of great permanency and beauty, and 
sO no more fitting form of memorial has 
been devised. Even where marble and 
granite are used, bronze emblems and mo- 
tifs are frequently cast for attaching to 
such monuments. 

Of late years the memorial tablet has 
come into highly favored use. It is in fact, 
a simple and fitting expression of human 
appreciation to be voiced in enduring bronze 
at any time. 

The Egyptian hieroglyphic-incised stile, 
the wrought brass of English origin, and 
the modern bronze tablet, are all of the 
same family, and bronze is the material 
now preferred for perpetuation of deeds of 
heroism and individuals who have done 
noble things. 

It is a good plan for the jeweler to make 
a collection of illustrative booklets on 
bronze tablet and statue work, and to give 
a little study to the subject, for no one 
knows what tomorrow’s newspapers may 
contain in the way of glorious sacrifices. 
All over our country we have memorials 
to the heroes, historic personages, and spots 
of early times, and when the present war 
is over, this number will be greatly in- 
creased. There will be tablets to the mem- 
ory of the men who have shouldered arms 
and marched away, with perhaps stars for 
those who fell in action, and there will be 
individual tablets to those whose names 
will ever stand for patriotism, leadership, 
and courage. Our universities have given 
freely of their boys, and they, too, will 
erect memorials to the sons who have 
closed their school books and left the lec- 
ture rooms in the cause of freedom and 
humanity. Then, let us not forget that 
practically every town and city has unnum- 
bered heroes and unmarked historic spots. 

What can make for a finer community 
spirit at this time than the raising of me- 
morials which will make us respect and 
reverence the traditions of our beloved 
country? Some very wonderful bronze and 
granite monuments have been reared in 
times past, and there is no reason to doubt 
that more will be erected in the none-too- 
distant future. What could be a more fit- 
ting type of memorial for a fallen hero 
than a granite shaft or slab with an en- 
during bronze facing, appropriately sculp- 
tured and lettered? 

True preparedness applies to our own 
affairs as well as to those of the nation, 
and the degree of our service in a measure 
indicates what our reward shall be. It is 
a fact that when most communities appoint 
a committee to raise money or to look 
into the purchase of a bronze memorial, 
they are at sea where to inquire, and what 
steps to take to find out how such can be 
obtained, not only at reasonable cost, but 
can be executed in a fitting way. 

The jeweler is the man on the spot—the 
man who is known and in whom the peo- 
ple have confidence.. It is even desirable 
sometimes that he be the one to suggest 
the carrying out of plans of this kind, for 
public-spiritedness consists as much in 


initiative as in falling in with the sugges- 
tions of others. 
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So sel more Pearls 
lo Summer Girls 


ERE are four La Tausca Summer 

Girl advertisements appearing in July 
Vanity Fair, Harpers Bazar, Photoplay 
and Vogue. 






















Women—everywhere—read La Tausca 
pearls advertising; jewelers—everywhere— 
sell these same women La Tausca pearls. 








Are you getting your share? 


Every La Tauseca Necklace Sold 
by a Retailer 
Retailers Supplied Through 

Wholesalers Only. 
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Urges Legislation to Permit Price Protection 





Federal Trade Commission Recommends That Congress Pass Law to Permit 
Manufacturers to Maintain Resale Frices, Subject to Review 

















WasuincTon, D. C., July 12.—The Fed- 
eral Trade Commission in a special report 
to Congress today renewed its recommenda- 
tion made last December that manufacturers 
be permitted by law to fix and maintain 
resale prices, subject to review by a disin- 
terested agency. The Commission says 
that such a law would remove present com- 
plexity in the business world, promote the 
efficiency of manufacturing and commercial 
institutions and serve the interest of the 
consuming public. 

Under the Commission recommendation, 
manufacturers desiring to fix and maintain 
resale prices would file with an agency to 
be designated by Congress descriptions of 
their articles, contracts of sale, and the 
price schedules to be maintained. The dis- 
interested agency would be charged with the 
duty, “upon complaint of any dealer or 
consumer or other party of interest,” to 
review the terms of contracts and prices. 

The Commission’s recommendations, it 
stated, were based on the following con- 
clusions : 

(1) That producers of identified goods 
should be protected in their intangible 
property right or good-will, created 
through years of fair dealing aud of sus- 
tained quality of merchandise ; 

(2) That the unlimited power both 
to fix and to enforce and maintain resale 
prices may not be made unlawful with 
safety; and 

(3) That unrestrained price-cutting 
is not in the public interest, and tends, 
it the long run, to impair, if not to 
destroy, the production and distribution 
of articles desirable to the public. 


“There must be a common ground,” the 
Commission said, “wherein the rights of 
producer, purveyor and consumer may each 
be fully secured and equity done to all. 
The search for such a ground has been a 
task of the Commission.” 

The text of the Commission’s special 
report to Congress follows: 

“The Federal Trade Commission under 
paragraph (f), Section 6 of the Federal 
Trade Commission Act, addresses the Con- 
gress by way of a special report designed 


to direct attention to the subject of control. 


of resale prices by the manufacturers of 
a class of articles in interstate commerce. 

“The question is, whether or not a manu- 
facturer of standard articles, identified 
either by trade-mark or trade practice, 
should be permitted to fix by contract, ex- 
press or implied, the price at which the 
purchaser can resell them. 

“The question has been continuously be- 
fore the Commission since its creation. It 
has been the subject of study, investigation 
and hearing and constantly recurs, in vari- 
ous forms, in complaints filed with the 
Commission by business concerns. 

“The Supreme Court has made it clear 
that, in the present state of the law, the 
maintenance of a resale price by the pro- 


ducer is a restraint of trade and is un- 
lawful. 

“Such being the judgment of the 
Supreme Court, the Federal Trade Com- 
mission has enforced the law, even though 
it may have appeared to operate in- 
equitably in some cases. In its enforce- 
ment of this rule, the Commission has been 
mindful that the cutting of a recognized 
resale price on well established and iden- 
tified articles has been, at times, indulged 
in for unfair trade purposes. When so 
unfairly used, such price cutting is attempt- 
ed to be cloaked as lawful competition and 
justified by the Supreme Court decisions. 


“Thus, both price maintenance and price 
cutting under certain conditions, are found 
to be unfair and business men are per- 
plexed. It is with the desire that this 
perplexity may be terminated that the Com- 
mission addresses the Congress. 

“It is urged, and, the Commission be- 
lieves, with reason, that it would be unwise 
to vest with the manufacturers of articles 
the right, without check or review, both to 
fix and to compel the maintenance of resale 
prices. It is true that business practice in- 
clines producers to fix the lowest possible 
retail price in order to secure the greatest 
possible sale of their product, but in the 
complex commercial organism functioning 
between the production of an article and 
its final sale, for actual consumption, both 
the wholesale and retail merchant are en- 
titled to just compensation for useful service 
performed. 

“It is similarly urged that manufacturers 
should be protected in their good-will 
created by years of fair dealing and of 
sustained quality of merchandise. 

“The consuming public does not enjoy 
benefits by unfair price cutting to compen- 
sate it for the injuries following demorali- 
zation caused by price cutting. This tor the 
reason that, in the long run, unrestrained 
price cutting tends to impair, if not to de- 
stroy, the production and distribution of 
articles desirable to the public. 

“There must be a common ground where- 
in the rights of producer, purveyor and con- 
sumer may each be fully secured and equity 
done to all. The search for such ground 
has been a task of the Commission and 
results in the following conclusions: 

(1) That producers of identified goods 
should be protected in their intangible prop- 
erty right or good-will. 

(2) That the unlimited power both to 
fix and to enforce and maintain a resale 
price may not be made lawful with safety. 

(3) That unrestrained price cutting is 
not in the public interest. 

“Bills now pending before Congress may 
well be made to meet the difficulties of the 
situation if amended to provide for a re- 
view of the terms of resale contracts and a 
revision of resale prices by a disinterested 
agency. 
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“Therefore, it is recommended that it be 
provided by law that if the manufacturer 
of an article produced and sold under 
competitive conditions desires to fix and 
maintain resale prices he shall file with an 
agency designated by the Congress a 
description of such article, the contract of 
sale and the price schedule which he pro- 
poses to maintain, and that the agency 
designated by the Congress be charged with 
the duty, either upon its own initiative or 
upon complaint of any dealer or consumer 
or other party in interest, to review the 
terms of such contract and to revise such 
prices and that any data and information 
needful for a determination be made avail- 
able to such agency. 

“Such legislation would seem to be in 
accord with the spirit of the times in that 
it is designed, by removing this perplexity, 
to promote the efficiency of manufacturing 
and commercial institutions and so to serve 
the interest of the consuming public. 

“The Commission respectfully renews its 
recommendation of Dec. 2, 1918. The con- 
ditions surrounding the fixing and enforce- 
ment of the maintenance of resale prices. 
have not materially changed since this 
recommendation was made. The recent 
decision of the Supreme Court in United 
States v. Colgate & Co. has not apparently 
legalized contracts providing for the main- 
tenance of resale prices, as the Court ex- 
pressly stated that the indictment did not 
charge the existence of contracts in that 
case, and distinguished it from the case of 
Dr. Miles Medical Co. v. Park & Sons on 
that ground. If the decision be construed 
to hold it lawful, under the Sherman Law, 
for manufacturers to fix resale prices and to 
enforce the maintenance of such prices by 
refusal to sell to those who do not resell at 
the prices fixed, or by other means, it does 
not follow that the fixing and enforced 
maintenance of such prices is not an unfair 
method of competition within the meaning 
of Section 5 of the Trade Commission Act. 
In order to establish a violation of the Sher- 
man Anti-Trust Act a contract, combina- 
tion or conspiracy must be proven. If some 
device for restraining trade be devised 
which does not fall within the definitions 
comprehended by these three terms as con- 
strued by the courts, it does not constitute a 
violation of the Act, though restraint of 
trade may result. 

“The enforcement of resale prices om 
goods in the hands of distributors is identi- 
cal in its effect upon dealers and the public, 
whether it be accomplished by contract, 
combination or conspiracy, or by some other 
means. An unfair method of competition 
within the meaning of Section 5 may in- 
volve the use of contracts or the formation 
of combinations or conspiracy, but neither 
of the three is necessary ro establish a 
method of competition. Indeed, unfair 
methods of competition do not ordinarily. 
involve such contracts or conspiracies. The 
effect of price maintenance being the same, ' 
however accomplished, it may well be urged 
that such a method of competition violates’ 
Section 5 of the Commission Act, since it 
prevents distributors, wholesale and retail, 
from engaging in price competition on such 
goods after they have passed into: their 
hands and deprives the public of the bene- 
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Gts of competition in the distribution of all 


such goods. , 
“It might also be urged that when price 


maintenance is approached from the stand- 
point of an unfair method of competition, 
regard must be had to its effect when em- 
ployed by many manutacturers rather than 
when employed by one, and that in this view 
it results in the elimination of price com- 
tion in the distribution of a vast and 


eti 
, number of com- 


constantly increasing 
modities of common necessity. ‘ 

“On the other hand, if the effect of the 
Colgate decision be to legalize the fixing 
and the enforcement of the maintenance of 
resale prices other than by contract, the 
desirability of the enacting of legislation 
recommended by the Commission becomes 
even more apparent. In the Commissions 
previous report it was stated that the un- 
limited power both to fx and enforce the 
maintenance of resale prices may not be 
made lawful with safety to the public. The 
interest of the consuming public in the 
enacting of such legislation is therefore 
more vital at this time than when recom- 
mendation was previously made.” 

The opinion is signed by Witu1AM B. 
CoLveR, JOHN FRANKLIN Fort, Victor Mur- 
pock, Huston THompson, Commissioners. 

“In renewing its call upon Congress for 
the prompt passage of the Stephens Stand- 
ard Price Bill, as amended, the Federal 
Trade Commission has shown a keen sense 
of the situation created by the Colgate de- 
cision of the Supreme Court,” declared 
Edmond A. Whittier, Secretary-Treasurer 
of the American Fair Trade League, when 
seen Monday at his office 200 Fifth Ave. 

“The Commission’s concluding words— 
‘the interest of the consuming public in the 
enacting of such legislation is therefore 
more vital at this time than when recom- 
mendation was previously made’—are not 
only literally true but are a most timely 
and helpful warning to legitimate busi- 
ness. From the moment the Colgate deci- 
sion was handed down there has been an 
apparently systematic effort to create the 
impression that it solved the price cutting 
problem and made unnecessary the pas- 
sage of any standard price legislation, 
which is only true as to producers who sell 
no part of their product to wholesalers. 

“The Colgate decision can only be effect- 
ive in controlling retailers who buy directly 
from manufacturers. If a manufacturer 
sells to jobbers there is nothing to pre- 
vent the price cutting retailer from secur- 
ing geods through jobbers and continuing 
to snap his fingers at the manufacturer’s 
standard price policy. 

“Some large concerns which are suffi- 
ciently powerful to eliminate the jobber 
have now an interest in opposing the passage 
of the Stephens Bill for the reason that 
the bill furnishes the machinery by which 
smaller manufacturers can secure the good 
will of distributors, wholesale and retail, 
and assure them a living profit. 

“It is evident from the language of this 
second appeal to Congress for prompt ac- 
tion that the Commission realizes the dan- 
ger and evil effects of disturbance to reg- 
ular channels of distribution so ciearly 
threatened by this new situation.” 
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Government’s Platinum Now Being Sold 








Dealers Getting Platinum and Iridium from United States Assay Office on Sales 
Approved by War Department—Iridium Sold Only with Plati- 
num Up to Two Per Cent of Amount Purchased 

















Although the War Department on June 
28 authorized the statement that it was 
offering the Government surplus platinum 
for sale at the minimum rate of $105 per 
ounce and iridium at a minimum rate of 
$200 per ounce, it was not until last week 
that any platinum was actually sold by 
the government or on its behalf. The 
public was informed in the original state- 
ment that sales were to be made through 
the Committee on Sale of Materials in 
New York and delivery was to be made at 
the United States Assay office, but as a 
matter of fact the Assay office and the 
other offices of the government for a while 
knew practically nothing about the an- 
nouncements, and as stated before no sales 
were actually consummated until Thursday 
last when sales began to be approved by 
the Salvage Board, of the New York 
District Ordinance office at 1107 Broadway, 
and delivery actually made at the Assay 
office in Pine St. 

The first sale was 1,000 ounces to a 
Newark concern that does not deal with 
the jewelry trade, but other sales were 
quickly made and it looks now as if the 
surplus platinum offered by the government 
amounting to slightly less than 20,000 
ounces will soon be entirely taken over. 

As announced editorially in THE JEWEL- 
ERS’ CIRCULAR last. week, iridium is sold 
only in connection with platinum up to the 
amount of two per cent. of the platinum 
purchased. It is not sold separately. The 
platinum is sold to purchasers for indus- 
trial uses in the United States and Canada 
and not for export, and in quantities from 
10 to 10,000 ounces. It is not being sold 
to anyone who orders but only to such 
dealers or manufacturers as ordinarily use 
platinum and iridium, such as jewelers, 
electrical supply manufacturers, refiners, 
chemists, dentists, etc. The purchaser must 
satisfy the Salvage Board ‘that the platinum 
is to be used industrially in the United 
States and the purchaser is acting for him- 
self and his own business, all orders being 
subject to cancellation without notice. 

Platinum is supplied by the Assay office 
in the form of sponge and such is accom- 
panied by a certificate of its fineness and 
weight. If preferred by the purchaser, the 
platinum may be in the form of graula- 
tions or shot, a small charge being made 
to cover the conversion of the -platinum 
into this form. 

In addition to the platinum sold by the 
government, platinum is also coming in 
from Colombia and other countries, though 
none is expected from England for a 
while and little is coming from France. 

The situation in the platinum trade was 
summed up Thursday in the announcement 
made by the Jewelers’ War Service Com- 
mittee, signed by Robert B. Steele, the 
Chairman, which said: 

“Official authority was received on 
Wednesday, July 9, 1919, by the Ordnance 


Department at New York to dispose of the 
surplus of platinum and iridium in the 
possession of the United States Govern- 
ment, as announced by the War Depart- 
ment June 28, 1919. The terms and condi- 
tions upon which these metals are being 
disposed of are as follows: 

“1. Sales will be made to domestic con- 
sumers or dealers in the industries ordi- 
narily using platinum and iridium, such as 
jewelrers, chemists, electrical supply manu- 
facturers, refiners, dentists, etc. 


“2. Selling prices will be at $105 per 
Troy ounce for platinum and $200 per Troy 
ounce for iridium. 


“3. No sale will be made of less than ten 
(10) ounces nor more than one thousand 
(1,000) ounces to any one purchaser. Ap- 
plications for less than the maximum 
amount will be acted upon immediately but 
applications for amounts exceeding one 
thousand (1,000) ounces must be referred 
to the Office of the Director of Sales 
Washington, D. C. 


“4. Approved applicants for platinum 
may also purchase iridium to the extent of 
2 per cent of their platinum purchase. 

Iridium will not be sold separately, 

“3. Purchasers must agree that the 
platinum and iridium sold to them by the 
Government will be for industrial uses in 
the United States and Canada, and not for 
export. 

“6. Applications for purchase must be 
made by letter to the Salvage Board, New 
York District, Ordnance Office, 1107 Broad- 
way, New York city—Attention of Captain 
R. B. Cable, Jr. 

Applications for purchase must be accom- 
panied by a certified check to the order of 
the “Zone Finance Officer.” 


“7. Delivery of metals purchased will 
be made by order upon the U. S Assay 
Office, 23 Pine St., New York city. 


“8. ‘Platinum and iridium sold will be 
delivered in the form of sponge, accom- 
panied by U S. Assay Office Certificate of 
Finances and Weight. 

“9. If preferred, delivery will be made 
in the form of granulations or shot. A 
charge of 3c. per ounce will be made 
to cover the cost of conversion from sponge 
to shot, and a separate certified check to 
cover the extra charge must accompany 
the order when delivery is desired in this 
form. 

“10. All orders received are subject to 
cancellation without notice. 

“11. All consumers of platinum should 
receive relief through the disposal of these 
supplies, as where they cannot use the 
metals in the minimum quantity provided 
for, or where they are without facilities for 
handling the metals in the form of sponge 
or shot, they will be able to fill their needs 
by orders through their regular dealers.” 
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SOUTH AMERICAN JEWELRY 


United States Trade Commissioner S. W. 
Rosenthal Visits Cincinnati, O. 

Cincinnatl, O., July 10.—South Amer- 
ican buyers of jewelry may Prepare them- 
selves for an influx of Cincinnati-made 
jewelry for the enthusiasm left among the 
manufacturers and jobbers of this city 
by S. W. Rosenthal, United States Trade 
Commissioner, after his address to the 
jewelers of the city was such that they 
have decided to go after the trade in the 
southern continent. Mr. Rosenthal held 
a very successful visit here not only giving 
an important address at the Chamber of 
Commerce but paying personal visits dur- 
ing the week to manufacturers and jobbers. 

His exhibit of the jewelry purchased by 
residents of South America drew wide in- 
terest and many notes and rough drawings 
of the pieces were made by the local manu- 
facturers. In the address made by Mr. 
Rosenthal he called attention to the present 
era of prosperity in jewelry circles and said 
that even the most sanguine would admit 
that it was only temporary, and he urged 
that immediate steps be made to secure 
foreign trade that would assure the jewel- 
ry trade a wonderful business for years 
to come. 

Striking parts taken from his local ad- 
dress are as follows: 7 

“For jewelry and silverware opportunities 
in Latin-America are in some respects even 
greater than they are in other lines. Ger- 
many, who in normal times supplied the 
bulk of the merchandise, has lost the good 
will of the Latin-American trade, while 
America has gained it. Comparatively lit- 
tle merchandise has been shipped to South 
America during the past four years and 
the shelves of the jeweler are bare. Mer- 
chants as a rule do not want to go back 
to their former German connections, and 
to a great extent they look to us to sup- 
ply them with goods. We must take ad- 
vantage of this opportunity today. We 
may never have such an opportunity again. 

“Some American jewelry fills the re- 
quirements of these markets, but as a 
rule our merchandise is too simple in 
design. The demand is largely for Euro- 
pean styles, which is natural, since the 
prevailing population is of European origin. 
Elaborate design with a wealth of orna- 
mental detail is in favor. The wealthy 
class keeps close tab on the prevailing 
fashions of Paris, which they promptly 
adopt. 

“The quality. of American gold filled ar- 
ticles has been a revelation to the foreign 
jeweler and it is generally admitted that 
our goods are superior to the European. 
In solid gold only two qualities are recog- 
nized—18 karat, which is known as ‘oro de 
ley, and all lower grades which are known 
as ‘oro bajo’ (low grade gold). There 
is very little demand for 14 karat goods, but 
in many of the countries there is an active 
demand for qualities from 8 karat to 12 
karat. During the past six years platinum 
goods have been introduced in Latin-Amer- 
ica and are today extensively used by the 
better class of people. For jewelry as well 
as silverware, .800 is regarded as standard 
rather than sterling silver. 

“From my talk with Latin-American 
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jewelers, I believe ‘that business on 60 or 
90 day sight draft basis will be satisfac- 
tory to most of the large firms. Allowing 
one month for forwarding the draft to the 
customer and another month for its return, 
virtually brings this business to a season 
settlement basis. Since the beginning of 
the war American jewelers have transacted 
business with Latin-American customers on 
practically a cash basis. Trade there as in 
the United States is founded on credit and 
American manufacturers cannot hope to 
retain this trade unless they grant more 
liberal terms.” 

Mr. Rosenthal assured the Cincinnati 
men that the Department of Commerce was 
ready and willing to help them go after 
the Latin-American trade in every way 
possible. He was given a vote of thanks 
by the organization for the talk and also 
personally thanked by each individual who 
met him during his stay in the city. Plans 
are under way in many houses to enlarge 
their business so they may get some of 
this foreign trade. 

The National Jewelers Board of Trade 
has been working with the Government 
representatives in placing the possibilities 
of South American trade before the jewelry 
manufacturers and exporters of this coun- 
try. The meeting was arranged with the 
co-operation of the Board. 








SCHOOL FOR SOLDIERS 
Class in Jewelry Making Started at General 
Hospital No. 2 at Fort McHenry 

BattimorE, Md., July 12—United States 
General Hospital No. 2 located within the 
grounds of the famous Fort McHenry, 
where thousands of wounded men returned 
from the World War are being cared for 
by the Government, has instituted a class 
of convalescent soldiers into the art of 
jewelry making and repair work, and re- 
sults thus far obtained are far beyond the 
expectations of the instructors. The Gov- 
ernment has equipped a shop on the second 
floor of the second educational building and 
a score or more wounded men have enlisted 
in the work and are producing good results. 

Most of the men accepted for the class 
were formerly skilled mechanics and lathe 
operators and their aptitude for the work 
has been highly gratifying to the instruct- 
ors who have undertaken the work of 
schooling the men for a new trade. Many 
of the men at the hospital were so badly 
wounded that they will not be able to re- 
turn to their former trades, but Uncle Sam 
is seeing to it that each man will receive 
sufficient instruction in one line of lighter 
work or another, which will enable him 
to obtain a comfortable living. 

The instructors are fully cognizant of 
many exacting branches of work required 
of jewelers, and no attempt is being made 
to fit a soldier for any branch of the trade 
for which he is not fitted. The jewelry 
class at Fort McHenry has attracted extraor- 
dinary attention from the wounded men, 
and as they show eagerness for the work, 
they will receive the best possible instruc- 
tion. 





Frank H. Reynolds, Escondido, Cal., 
has been succeeded by P. Oliver. 
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Where Manufacturers Make a 
Mistake 


An Editorial from Printer’s Ink 


Manufacturers who sell to retailers 
cannot help being impressed with 
one of the main causes for the down- 
fall of the liquor business. This was the 
failure of the brewer and the distiller to 
give constructive attention to the retail end. 
They concerned themselves with manufac- 
turing. They advertised their goods and 
carried on publicity propaganda. They 
worked hard to combat the rising senti- 
ment against liquor. No such widespread 
institutional advertising reaching out into 
sO many angles ever was done before. And 
then, after spending millions in making and 
advertising, they let the retail part take 
care of itself. 

Is not this neglect of the retailer being 
duplicated in a measure by some manufac- 
turers? They devote time and money to 
bringing and keeping their goods up to the 
highest standard. They advertise liberally 
to increase consumer demand and good- 
will. Then they do not realize adequate 
dividends on this because of failure proper- 
ly to line up the retailer. Printers’ Ink a 
few months ago told about an Indiana 
dealer whose attitude towards a famous 
nationally advertised talking-machine ac- 
tually shut that product out from an entire 
county. This was a case where the dealer 
was well acquainted with the merits and 
salability of the machine, but objected to 
the company’s selling proposition. 

Almost any manufacturer will wax indig- 
nant if told he is neglecting the retailer. 
But this does not alter the truth of the 
condition in many instances. The neglect 
is not intentional, of course. The manu- 
facturer is ready to help, and he does help. 
But the trouble is the help is not construc- 
tive and practical enough. 

One big concern advertised broadcast its 
willingness and preparedness to assist its 
customers in every phase of their store 
activities. Then it placed the whole propo- 
sition in the hands of one advertising man. 
This man would have done quite well as 
advertising counsellor along a variety of 
lines. He was a clever worker and a good 
thinker. All he lacked—and this was a fatal 
lack—was a knowledge of the retail store. 

The trouble with much of the service 
work, as Printers’ Ink has said several 
times, is that it often is the product of a 
desk theorist. You have got to know a 
lot more than how to make a clever layout 
or write good copy if you want to do some- 
thing worth while for the retailer. You 
have got to know the retailer, his problems 
and his customers. There is no royal road 
to this sort of knowledge. The best way to 
get it is to go out and dig for it—to go 
right to the retail store, work or talk with 
the retailer and bring to bear upon his diffi- 
culties the fresh viewpoint of the outsider. 

Many of the most successful concerns 
in the country have found that this is the 
only basis upon which real service can be 
built. 











George N. Hathaway, Pasadena, Cal. 
has moved to Manitou, Calo. 
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La Tausca Cynthea Pearls 


YNTHEA Pearls are the qualities 

of these beautiful gems formerly 
known as indestructibles. 

Cynthea is a protected La Tausca 

trade name and the qualities included 


by it are 

Perles d’Orleans  Calife Perles 
Cairo Perles Sumatra Perles 
Tuscany Perles Perles de Ceylon 
Elva Perles Lorgna Perles 
Lolia Perles V erda Perles 


We have no way of stating how long 
these pearls will last, for in all the 
many years that we have made, them, 
they have given universal satisfaction. 
Our guarantee protects you absolutely. 





Every La Tausca Necklace is sold by 
a retailer. Retailers supplied only by 
wholesalers. 


MY YIQQDOOOOOOOOOHHOHOHMHIHHWHOOOOOOOHU’ 
UDOOOOOOCOOOOOOODONOQONNOOCOCOOOOCAOQCOEO 


QOQQQOQOQOQOO YOO EGOORDQOBOG 
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TO ADVERTISE CHICAGO 





New President of Chicago Jewelers’ Associa- 
tion Appoints Committee to Feature 
That City as Great Central Jewelry 
Market 

Cuicaco, July 10—John H., Hardin, the 
newly elected president of the Chicago 
Jewelers’ Association, appointed a Commit- 
tee in that Association yesterday to pre- 
pare and launch a plan to promote Chi- 
cago as “The Greatest Central Jewelry 
Market of America.” 

President Hardin, in his letter to the 
Committee, stated that he felt that the plan 
for the Committee to work on should be 
one which would draw attention to the 
central service rendered by the wholesalers, 
jobbers and manufacturers of Chicago, in 
the way of quick distribution of merchan- 
dise to the trade throughout the country. 
Mr. Hardin’s letter in part, is as follows: 


hicago is the most advertised city in the 


world. 

Its name is familiar to the people of the far- 
thest outpost of civilization. 

Its best advertisers are 
Chicago goods. 

When we study the records of the National 
Jewelers’ Board of Trade, and of the Manufac- 
turing Jewelers’ Board of Trade, you will be 
astounded at the tremendous growth of Chicago, 
as regards the jewelry and kindred trades. 

It will probably interest you to know, just as 
much as it interested me, when I started to exam- 
ine the subject, that there are in Chicago a total of 
nearly 450 houses carrying stocks approximating 
many millions of dollars, which are intended to 
be sold directly to the retail jewelry and optical 
trades. 

There are over 80 manufacturers of jewelry 
and kindred lines, with headquarters or factories 
in this city. There are nearly 100 more. manu- 
facturers who maintain offices and_ salesrooms 
here, although factories are located elsewhere. 
Taking these houses, togetheer with the manu- 
facturers and jobbers of china, umbrellas, lamps, 
brass goods and novelties, all of which cater to 
the jewelry and kindred lines, shows that this 
city offers exceptional advantages and opportu- 
nities. 

This growth in the jewelry and kindred lines 
means a great deal for Chicago, and for the 
whole country. We are not surprised to learn 
that the Statistical Board of Review of the Im- 
perial Board of Trade of London (an English 
organization) has named Chicago as the Greatest 
Jewelry Market in the world. 

While this is a pleasing compliment, we are 
not selfish enough to insist upon this fact, but 
your Committee will no doubt feel that the Chi- 
cago Jewelers’ Association has an undisputed right 
and privilege to claim that Chicago is at least the 
Greatest Central Jewelry Market of America. 

We feel that we have a property right and in- 
terest in those words, and I trust that the Com- 
mittee will devise a way of keeping this slogan 
of progress before the trade. 

In examining the subject, please do not over- 
look that Chicago is the Greatest Central Jewelry 
Market of America, principally because of its 
geographical location. The railroad facilities in 
and out of Chicago make it the greatest railroad 
center in the United States. Every day, half a 
million or more pieces of merchandise go forth 
from this city. Each 24 hours, 2,500 through 
package cars leave Chicago over lines of rail 
radiating in every direction from this common 
center. This central service has been a wonder- 
ful factor in the remarkable growth of the Chi- 
cago jewelry market, and it should be of the 
utmost importance that the retail buyers through- 
out our territory are made aware of our facili- 
ties. These facilities should be brought home 
to them by the direct advertising ¢ampaign, and 
possibly your Committee will find that the best 
place to undertake such a campaign is in the 
trade press. The trade paper press, as_repre- 
sented in Chicago, I feel is one of the most 
active forces in this city today for spreading the 
city's good repute. 

It may therefore be that your Committee will 
desire to report some general plan of publicity, 


Chicago people and 
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through attractive advertising in the trade papers, 
which will call attention to Chicago as ‘The 
Greatest Central Jewelry Market of America.” 
The members of the Committee to con- 
sider this subject which was appointed by 
President Hardin, are as follows: Sidney 
Y. Ball, Peter T. White and Robt. Slade, 


Bice 








MANUFACTURERS MEET 


Members of Manufacturing Jewelers’ Asso- 
ciation of Southern California Discuss 
Trade Problems and Appoint 
Committees 
Los ANGELES, July 3—The Manufactur- 
ing Jewelers’ Association of Southern Cali- 
fornia held its regular meeting recently. In 
accordance with a general desire to come 
into touch with other organizations similar 
in character, a committee on affiliation and 
communication was appointed for this pur- 
pose. It is hoped that similar organiza- 
tions may be effected in other localities, 
and that conventions may be held and ideas 
may be exchanged which will result in the 
good of all, and that ultimately State and 
perhaps a national organization may be 
built up somewhat similar in character to 
that of the American National Retail Jewel- 
ers’ Association. E. B. Nicoll, Carl Enten- 
mann, Z. S. Skinner, James A. Apffel and 
Marion Elliott were appointed such com- 

mittee. 

A committee was also appointed to con- 
fer in regard to co-operation. This com- 
mittee is as follows: E. B. Nicoll, R. A. 
MecMullin, James A. Apffel and I. Naumoff. 

E. L. Deacon, G. B. Kinsey, William H. 
Lessner, were appointed a committee of 
arrangements for a picnic of members and 
their families to be held during July. 

This association now includes nearly all 
the manufacturing jewelers in Los Angeles, 
and in all the near-by towns, and has 11 
committees actively at work. The success 
of the association is surpassing the expec- 
tations of its originators. All are anxious 
to see similar work in other localities, and 
correspondence with this end in view is 
solicited. The secretary of the association 
is E. E. Nicoll of the Carl Entenmann 
Jewelry Co., 444 S. Broadway. 








British Agent After Jewelry Trade 
of Uruguay 


Consul William Dawson, Montevideo, 
Uruguay, reports that G. F. Braddock, of 
the department of overseas trade, British 
Board of Trade, recently visited Monte- 
video for the purpose of investigating the 
market for British jewelry, silverware and 
electroplate, and a unique feature of the 
agent’s tour is the fact that he carried with 
him a very extensive and complete collec- 
tion of samples for exhibition. The exhibit 
includes pendants, lockets, brooches, medals, 
hair brushes and combs, ink stands and 
many other articles. 








A certificate of incorporation of the con- 
cern of Bolender & Co. has been filed at 
Rockford, Ill. The new concern is capi- 
talized at $3,000 and will manufacture 
jewelry and do optical work. The in- 
corporators of the concern are M. L. 
Bolender, J. H. Schnell and E. Dahlstrom. 
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SHELL NECKLACES 





Board of United States General Appraisers 
Overrules Finding of Collector as to 
Duty on Shells Strung on Threads 


Shell necklaces, imported by the L. D. 
Anderson Jewelry Co., Chicago, were the 
subject of a customs case determined dur- 
ing the past week by the Board of United 
States General Appraisers, at New York. 
These necklaces were classified by the cus- 
toms appraising officers as “jewelry” and 
duty assessed at the rate of 60 per cent ad 
valorem under Par. 356, Tariff Act of 
1913. The importers, in a protest filed with 
the General Appraisers, claimed that the 
chains were dutiable as manufacturers of 
shell or as shells cut, ornamented or other- 
wise manufactured, at the rate of 25 per 
cent ad valorem under Par. 369, Act of 
1913. This claim is upheld in an written 
by Judge Sullivan, of the Customs Board. 

The official sample of the merchandise in 
question consisted of tiny delicately colored 
sea shells of a conical shape strung on a 
long thread about six feet in length, the 
ends of which, after stringing, are fastened 
together, so that the whole forms a com- 
plete neckchain. There were no clasps on 
this article and no metal of any kind was 
attached thereto. 

At the trial before the Board of General 
Appraisers, one of the witnesses called on 
behalf of the protestants testified that he 
was familiar with the decision of the 
United States Court of Customs Appeals, 
United States vs. Hawaii & South Seas 
Curio Co., (T. D. 26778), and that the 
merchandise in this case, from the descrip- 
tion given in the decision, was similar to 
the merchandise in that, the description in 
the Court case being: “Necklaces consist- 
ing of shells permanently strung on cotton 
threads six feet long and knotted at the 
ends but not fitted with clasp, snap, or 
similar device at the ends.” 

The witness on cross-examination, fur- 
ther testified that he had been examiner 
of jewelry for six years, and previous to 
that time was in the jewelry business, and 
that he had never handled merchandise like 
the sample in evidence. 

Judge Sullivan, after reviewing this evi- 
dence, writes: 

“We believe the protest is well taken. 
We hold the merchandise dutiable at 25 
per cent ad valorem under paragraph 369. 
The protest is sustained to this extent, and 
the decision of the collector reversed.” 





Jewelers’ Gold Bars Withdrawn and Ex- 
changed at New York 
Week Ended July 12, 1919. 


The U. S. Assay Office reports: 


Gold bars exchanged for gold coins. .$1,343,840.58 
Gold bars paid depositors............ 554,504.77 


RON ie daeceaang gejeeslvacam elena $1,898,345.35 


Of this the gold bars exchanged for gold coin 
are reported as follows: 


BOE SF  Sidrennyssemetnokiaseteeees $153,734.34 
TOGO on wikcn.acanesenbee oaveeure cieaen 228,058.42 
PO cia ievasisietnamaie nema dalhe sarees 303,227.32 
UO te kee, ei. bie Carede ees eeaas 111,980.63 
SDN cd wcansut. Gabe Mewace eckeeeenes 414,791.12 
GONE NE Sa dtnsacusees Cuedcedagedens 132,048.75 

RODS. ica yeisacessencceesuaes $554,504.77 
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Wedding Rings 


Mo wedding rings look alike. In the beginning only an ex- 

pert can tell the difference. Time, with its toll of wear, 
quickly shows the difference between the Wheeler wedding ring 
and the ordinary wedding ring. Your customers don’t know this. 
They look to you to act as their expert. You can recommend a 
Wheeler wedding ring to your customers because you know that 
it is the Wheeler method that makes the Wheeler ring so perfect. 


Wheeler wedding rings are seamless. A method of manufactur- 
ing all our own enables us to condense the metal in Wheeler rings. 
When a Wheeler wedding ring is compared with an ordinary wed- 
ding ring of the same size, it is found to be smaller than the ordi- 
nary ring, although there is fully as much gold in the Wheeler 
ring. But the gold in the Wheeler ring is condensed,—made hard, 
a hardness that shows in the wear, for Wheeler wedding rings 
retain their size long after the ordinary ring has worn smaller. 


Jewelers know that if it is a Wheeler product nothing more re- 
mains to be said. Selling your customers Wheeler wedding rings 
will help build the same kind of reputation for you,—if it comes 
from your store nothing more needs to be said. 

Wheeler wedding rings are made in 22 Kt., 18 Kt., 14 Kt. and 
10 Kt., also in platinum. Hand engraved wedding rings are one 
of our specialties. 


MANUFACTURED AND SOLD BY 


HAYDEN W. WHEELER & CO., Inc. 


2 MAIDEN LANE NEW YORK 


(il) — 


TRADE MARK 
REGISTFRED 


























ALSO SOLD BY 


THE HOEFER JEWELRY COMPANY 
KANSAS CITY, MO. 
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CELEBRATE ANNIVERSARY 


Fifth Year of Establishment of National 
Jewelers’ Mutual Fire Insurance Co., 
Ltd., Observed at Neenah, Wis. 


Neenan, Wis., July 12—The fifth anni- 
versary of the establishment of the National 
Jewelers’ Mutual Fire Insurance Co., Ltd., 
was fittingly observed when the board of 
directors met in quarterly session on Tues- 
day, July 8, at the offices of A. W. Ander- 
son, secretary and manager, here. Or- 
dinarily the directors meet in Milwaukee 
as the more central point, but in honor of 





WILLIAM H. UPMEYER, PRESIDENT 


Mr. Anderson and the “birthday,” this ses- 
sion was held at Neenah. All of the direc- 
tors save William H. Upmeyer, of Milwau- 
kee. president of the company, were present. 
Mr. Upmeyer was detained by private busi- 
ness at Milwaukee. 

Mr. Anderson entertained the directors 
at a “birthday luncheon” at noon at the 
Valley Inn, a new hotel which is one of the 
show places of the Fox River Valley. This 
was the principal feature of the observance. 

The total amount at risk was reported 
at $1,850,000, a gain of approximately $450,- 
000 since Jan. 1. At the rate business is 
being received, the company expects to be 
able te appear before the annual conven- 
tion of the American National Retail Jewel- 
ers’ Association in Chicago next month with 
not less than $2,000,000 of insurance in 
force. The mark set for the year is $2,500,- 
000 at risk by Dec. 31, and it now seems 
that the feat will be accomplished without 
great difficulty. 

The Mutual has policyholders in 36 
States and has in excess of 825 members. 
Its assets on July 1 were more than $27,500, 
or about two and one-half times the legal 
reserve required by the stringent insurance 
laws of Wisconsin. The assets include $14,- 
000 in Liberty Loan bonds of various issues. 

The loss ratio so far this year, and for 
that matter, since organization, has been 
unusually low, making it possible to effect 
a saving of 30 per cent. from old-line or 
stock company premium rates to policy- 
holders in the Jewelers’ Mutual. In addi- 
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tion, the directors have been able to build 
up an unusually strong asset account and 
reserve fund. 

The National Jewelers’ Mutual Fire In- 
surance Co., Ltd., was established in 1914 
as the result of action taken by the annual 
convention of that year of the Wisconsin 
Retail Jewelers’ Association. It was orig- 
inally founded as the co-operative insurance 
organization of association jewelers 
throughout the United States, and all mem- 
bers of State associations and the A. N. R, 
J. A. are eligible to become policyholders. 
Excepting in the State of Wisconsin, the 
company employs no traveling solicitors, 
but receives applications and insures jewel- 
ers in other States by mail. As soon as the 
company has reached sufficient size and its 
business in various States makes it possible, 
it intends to be licensed in such States and 
will then be able to solicit business through 
local agents. In the meantime, to do busi- 
ness at the smallest possible expense, it is 
depending upon association jewelers to 
make applications direct to the general 
offices at Neenah, Wis. 

The officers of the company are: Presi- 
dent, William H. Upmeyer, Milwaukee; 





A. W. ANDERSON, SECRETARY 


vice-president, Hiram J. Smith, Racine, 
Wis.; secretary, A. W. Anderson, Neenah; 
treasurer, Henry F. Stecher, Milwaukee; 
directors, Gustave Keller, Appleton; John 
P. Hess, Fond du Lac; Thomas J. Dale, 
Kenosha; James R. Chapman, Oshkosh, 
and John H. Stouthamer, Milwaukee. 

The next quarterly meeting of the direc- 
tors will be held at the office of Treasurer 
Stecher, 276 3rd St., Milwaukee, on Wed- 
nesday, Oct. 8. 








The jewelry store of J. Schultis, at Unity, 
Sask., Canada, was considerably damaged 
by one of the most disastrous fires in the 
history of that district. The fire, which oc- 
curred recently, started in a garage on Main 
St. and completely destroyed that building 
and several others, and did considerable 
damage to a number of other establish- 
ments. 
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HOLD QUARTERLY MEETING 


Members of Board of Directors of Wiscon- 
sin Retail Jewelers’ Association Con- 
fer at Neenah, Wis. 


MitwavukEE, Wis., July 12.—The board 
of directors of the Wisconsin Retail Jewel- 
ers’ Association held its regular quarterly 
meeting at Neenah, Wis., on Tuesday, July 
8, co-incidentally with the quarterly session 
of the directorate of the National Jewelers’ 
Mutual Fire Insurance Co. The directors 
of both organizations are the same and 
the meetings are held at the same time and 
place in the interests of economy and effi- 
ciency of administration. All directors 
were present save William H. Upmeyer, of 
Milwaukee, who is president of the fire in- 
surance company and a past president of the 
State association. 

The principal business, outside of routine 
matters, was the election of a full comple- 
ment of delegates to the A. N. R. J. A. con- 
vention in Chicago next month. At the an- 
nua! convention held in Oshkosh in Feb- 
ruary, only three delegates were elected, 
because of the uncertainty of the place of 
the National convention. The board of 
directors was empowered to select three 
additional delegates in case Chicago was 
finally selected as convention city. The idea 
was to incur the expense of only three dele- 
gates if the meeting were held in Cincin- 
nati. 

The delegates elected at that time were 
Gustave Keller, Appleton; John F. Krum- 
rich, Oshkosh, and John H. Stouthamer, 
Milwaukee. President James R. Chapman, 
Oshkosh; John P. Hess, Fond du Lac, and 
Treasurer Henry F. Stecher, Milwaukee, 
were named alternates. At the quarterly 
meeting, the alternates were officially named 
additional delegates. Since Mr. Keller will 
be unable to attend the Chicago convention, 
because of the necessity of his presence at 
another national convention in Detroit at 
the time of the Chicago convention, he 
resigned as a delegate and Hiram J. Smith, 
of Racine, was elected in his stead. 

Secretary Anderson, who also is national 
secretary, entertained the directors at a 
luncheon at the Valley Inn at noon, this tak- 
ing the form of an observance of the fifth 
anniversary of the National Jewelers’ Mu- 
tual Fire Insurance Co., which was created 
by the Wisconsin association. 








Market Prices for Silver Bars 
The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the last week: 
New York Sell- 
ing Price, U. S. 


Date. London. Assay Bars. 
BRO i vcéhaninnnltniwiien 5344 109% 
PS ttccwieratales euguat 53% 108% 
FOR ORS ecsvkevedcagaade 53% 108% 
Ri. eS Sen meer 53% 108% 
Valse cnwatetacus mots 53% 108% 
JOS TO ecvaiweancweemaa 53% 108% 








Early Saturday morning, July 5, the main 
display window of Frederick C. Buege, 2703 
Lisbon Ave., Milwaukee, Wis., was broken 
and goods valued at $50 to $75 abstracted. 
A woman about 30 years old was seen 
fleeing from the place but has not been 
captured. The principal pieces missing are 
a diamond La Valliere and a ladies’ watch. 
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LOOK OUT FOR HIM 





ers Warned to Beware of Man Who Is 
Passing Stolen Money Orders 


BattimorE, Md., July 14.—Jewelers of 
Pennsylvania, Maryland, Virginia and 
other States should immediately be on 
the lookout ior members of a gang of 
Postoffiice money order thieves, a mem- 
ber of the gang having made his appear- 
ance in this city Saturday night, passing 
a forged money order on the firm of 
Joseph Castelberg, Lexington St. and 
Park Ave., for $60. Federal agents have 
been on the trail of the forgers for sev- 
eral days, and the one who made his 
appearance here narrowly escaped arrest. 

He visited several jewelry stores, but, 
at this writing, the Castelberg firm is the 
only one who accepted one of the stolen 
orders. Before going to the Castelberg 
store, the alleged forger visited the 
jewelry store of S. I. Rodberg & Son, 
26 West Baltimore St., where he ex- 
pressed a desire to buy jewelry, inform- 
ing the salesman that he would tender 
a Government money order for payment. 
The man’s behavior was not altogether 
satisfactory, and he was told that he 
“had better slip down to the Postoffice 
a few blocks away and have the order 
cashed.” 

From the Rodberg store he went to 
Castelberg’s. He selected a watch, chain 
and a fountain pen valued at $47, and he 
gave a $60 money order in payment. 
The order was accepted, the visitor was 
given $13 in change and he left the store. 
When in the Castelberg store he gave 
the impression that he was from the 
country, and ke gave his name as S. 
Wood, and an address on Dukeland Ave. 
Half an hour after the money order was 
received a member of the Castelberg 
staff telephoned to the Postoffice, and 
the firm was informed that the order 
was one of a series recently stolen. 

The order was numbered 36269, and 
according to postoffice inspectors it was 
one of 90 stolen orders running from 
36214 to 36400. The man who passed 
the stolen order in this city is described 
as six feet tall, 160 pounds, dark hair 
and eyes, sun-tanned complexion, pro- 
truding ears, wore a loud tie, dark blue 
suit and gave the impression that he was 
from a rural district. 


Jewel 








ADMIT GUILT 


Men Who Robbed St. Louis Jeweler Make a 
Written Confession and Involve 
Another 


St. Louis, Mo., July 12.—Tony P. Cos- 
tello, 17 years old, of 1437% N. 6th St., 
and Charles Balmer, 23, 1208 S. Broadway, 
who were arrested a few days ago, have 
made a written confession in which they 
tell how they held up and robbed the jewel- 
ry store of Vincent Virzle, 1007 Franklin 
Ave., on the morning of May 9, stealing 
$3,000 in diamonds and jewelry. 

They say that all they got as their share 
of the sale of the plunder was $70 each. 
They say that a third man sold the jewelry 
and told them he had obtained $225 for it. 
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The man is under arrest. He denies com- 
plicity. 

The arrest resulted from information re- 
ceived by detectives that the men had been 
seen in a vacant lot dividing jewelry. De- 
tectives are trying to find the “fence” 
where the jewelry was sold. 


TENNESSEE JEWELERS MEET 











Annual Convention of State Association of 
Retailers Held at Memphis on July 
9 and 10 

Mempuis, Tenn., July 10—The annual 
convention of the Tennessee Retail Jewel- 
ers’ Association was brought to a close here 
today after an enjoyable and_ instructive 
meeting. The convention opened yesterday 
and the program contained much of interest 
to retail jewelers. At the closing session 
today officers for the ensuing year were 
elected and delegates to the convention of 
the American National Retail Jewelers’ As- 
sociation, to be held in Chicago the last 
week in August, were chosen. The conven- 
tion was followed by a theatre party to- 
night at which the visiting jewelers and 
guests of the association were entertained 
by the Memphis association. 

On Wednesday the convention delegates 
registered and routine business was trans- 
acted, 

Today Julius Goodman, of Memphis, was 
elected president of the association for the 
ensuing year. Other officers chosen were 
M. C. Jensen, Nashville, first vice-president; 
C. C. Breese, Franklin, second vice-presi- 
dent, and E. H. Murry, Pulaski, secretary- 
treasurer. Board of governors, J. D. Hope, 
Knoxville; W. W. Deupree, Chas W. My- 
ers, Memphis; W. T. Blue, O. K. Lebron, 
J. R. Norton, B. W. Akers, A. H. Ruth, D. 
A. North and J. A. Cayce. 

Next year’s state convention will be held at 
Nashville. 

Delegates to the national convention wil! 
be Julius Goodman, S. L. Akers, C. C. 
sreese, Frank B. Thayer, Chas. W. Myers, 
E. H. Murry and Ben X. Polskee. 

Among the convention speakers were H. 
Victor Wrigh, who told the jewelers about 
the work being done by the Harvard Bu- 
reau of Research for members of the Ameri- 
can National Retail Jewelers’ Association. 

A good attendance and an enthusiastic 
meeting combined with excellent addresses 
and discussions on trade topics made the 
convention a big success. 








The jewelry store of John E. Johnson, 
1217 Tower Ave., Superior, Wis., was en- 
tered by burglars some time during the 
afternoon of July 4, Independence Day, 
while the proprietor was absent for a few 
hours to participate in the local celebration. 
Upon returning to the store late in the 
afternoon, he found showcases ransacked. 
Search revealed that entry had been gained 
by prying open a barred rear window with 
a crowbar which lay nearby. Goods valued 
at approximately $500 were taken. The in- 
ventory includes two trays, covered with 
blue velvet, each holding 63 solid gold rings, 
most of them set and some engraved; two 
bracelet watches without bracelets attached ; 
one 21-jewel Rockford railroad grade, 
three-quarter model: nine watches, 11 to 17 
jewels, Elgin, Waltham and Illinois. 
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SOLDIER CHECK SWINDLER 


Pittsburgh Jewelry House Cashes a Check 
Which Proves to Be Bogus 


PittspurGH, Pa., July 11—One of the 
best known jewelry houses in Pittsburgh 
has been caught in a jewelry check swindle 
for $80, and while request was made that 
the identity of the house not be mentioned, 
yet the transaction was given in full, as a 
warning to others to be on the lookout 
for this individual, who wears the uniform 
of a United States soldier and no doubt has 
been in the army. 

The method was to use a bogus check 
drawn on the account of the quartermaster, 
with the Army National Bank of Fort 
Leavenworth, Tex. As the story goes, the 
soldier bought a watch and chain for $28 
and said casually that he was going to 
get his check cashed and would return 
with the money and get his purchase. He 
showed the check to the clerk who waited 
on him and it looked perfectly good, being 
signed by a major of the army and in 
every way appeared regular. In addition 
the soldier bore a letter addressed here 
to a local hotel and had his discharge 
papers which he exhibited. 

He explained that he obtained the check 
because of having subscribed for Liberty 
Bonds. When he left the army he had 
not paid for the bonds and the amount of 
the money represented by the check was 
the sum owing him on the amount he had 
paid on the bonds. This looked so good, that 
after sizing the fellow up no hesitancy was 
shown in cashing the check and the dif- 
ference between $28 and $80 was paid to 
the man in cash. He was delighted and 
to throw off suspicion, he turned right 
around and bought a knife for the end 
of the chain purchased, as it was some- 
thing he had wanted and went on his 
way rejoicing, but not until he was asked 
if he was sure the check was good and he 
said he was sure it was all right. 

The check was put through the bank in 
the usual way but it came back to the firm. 
There was no mark on it to indicate why 
the check had been refused. Finally the 
firm took the matter up with the Texas 
bank and it was finally admitted that the 
check was a forgery. 

The check appeared to be regular in every 
way and it is surmised, although there is 
no information on that subject, that per- 
haps the man had stolen a number of 
checks, giving him opportunity to work 
the swindle, which he apparently has been 
doing not only here but elsewhere. 

It was not a sub-treasury but an ordi- 
nary check and another interesting thing 
in the transaction was that no claim has 
been made that there is no such person 
as the one named in the check. 

The check passed on the Smithfield St. 
house has been turned over to the Gov- 
ernment and secret service men no doubt 
are looking for the individual. This in- 
formation was given to THE JEWELERS’ 
CIRCULAR as a warning to others, and with 
the hope that the man who has been per- 
petrating the fraud will be caught. 








Charles G. Wock, Dolgeville, N. Y,, 
has moved to Middleville, N. Y. 
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HOLD ANNUAL OUTING 





Lawrence, Mass., Jewelers Enjoy Summer 
Holiday at Pemberton Inn and Hear 
Interesting Address 


LAWRENCE, Mass., July 10.—While the 
company of retail jewelers _was com- 
paratively small numerically, it made up 
for this deficiency by extracting a maxi- 
mum of merriment and excitement out 
of the annual Summer outing which the 
association held at Pemberton Inn yes- 
terday. The occasion was marked in 
just that personal good fellowship and 
mutual exchange of joviality the club 
intends. President Harris officiated and 
welcomed the members. 

The guest of honor was Carl D. Smith, 
of the Smith-Patterson Co., who spoke 
on the subject of taxes. It is worthy of 
note that every retail jeweler in Law- 
rence, except one, is a member of the 
club, showing the splendid spirit of co- 
operation existing in the trade in this 
city. It should also be remarked that 
the “dry” season made no difference in 
the exuberance of spirits. 

Mr. Smith said in part: 


ADDRESS OF CARL D. SMITH 


We live in an age of organization. It has been 
found that where people have common hopes, com- 
mon purposes and common interests,, that by act- 
ing together, more effective results can be obtained 
than by working separately. 

Narrowness, selfishness and suspicion, have given 
given way in these times to liberality, unselfish- 
ness and trust. 

This organization has shown its merit by its 
works. I esteem it an honor and a privilege to 
meet with you on this occasion. 

Retail jewelers everywhere have been much ex- 
ercised over the jewelry tax recently imposed; not 
beause of the amount to be paid, but because they 
wanted to comply with all the provisions of the 
law, and didn’t know just what to do. 

The sections of the act in which we are inter- 
ested are principally nu-nbers 905-904-902 and 900. 
Let me read to you portions of the analysis of 
this bill given out by the Jewelers’ War Revenue 
Tax Committee. 

In our retail store we have found that the 
easiest and simplest way to keep record of the 
sales on which a tax of five per cent. is imposed, 
is to confine to certain departments those articles 
on which the tax is placed. Any merchandise not 
taxable is put into a department by itself. Re- 
ports are made monthly to John F. Malley, col- 
lector, on blanks provided by the Revenue office. 
The report for the month of June, for example, 
must be in and accompanied by a certified check 
by the last day of July. 

The tax of five per cent. is on all gross sales. 
Be careful to keep all records of individual sales 
and taxes paid to show to the inspector when he 
calls. 

May I at this time speak also of another mat- 
ter in which we are all interested, and that is, 
the matter of discounts. 

The six per cent. discount given by wholesale 
jewelers for prompt payment is in effect a profit in 
advance, which every retail jeweler should seek to 
obtain. If you haven’t the capital with which to 
discount your obligations, get, if possible, accom- 
modation from the bank. 

You can’t make money any easier than to pay 
six per cent. a year on borrowed money with 
which to discount bills at six per cent. 10 days. 
This fact is self-evident and requires no further 
amplification on my part. 

There is also a feeling of security and inde- 
pendence, coincident with a balance in the bank 
available for discounting bills and the purchasing 
of merchandise at the right time. 

Just now merchandise is scarce and hard to 
obtain, so it behooves every far-seeing merchant 
to buy early and borrow money from the bank, if 
need be, to put in a stock of goods for current 
and holiday sales. 

Never in the history cf the retail jewelry busi- 
ness have conditions been as they are today. The 
man who makes money is the man who studies 
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conditions and who forecasts correctly the future. 
Don’t defer buying too long. Don’t buy more than 
you need, but go over the ground carefully and 
ascertain your requirements up to Jan. 1, 1920, 
and buy accordingly. 

I believe that this meeting of the Lawrence 
Jewelers’ Association will result in closer co-opera- 
tion, better fellowship and greater profits. 


Speaking on the subject of the loan 
of watches, Mr. Smith said: 


The jeweler should be salesman enough to sell 
his watch repair customer a low priced watch, 
net only for emergencies, but for rough usage, to 
wear while doing outdoor work, to wear on camp- 
ing trips or vacations, or any place where the 
good watch is apt to be damaged. 

If a jeweler carries a line of second-hand 
watches for loening purposes, those watches rep- 
resent some investment. They may be watches 
that he has taken in on trade. In that case he 
made some allowance on them. He may have 
bought them outright. Under any circumstances 
they represent some money cost to him. 

As long as he lends them without return, they’re 
earning him no interest, and every investment 
should pay some profit either directly or in- 
directly. 








READING JEWELERS ACTIVE 


Members of City’s Jewelers’ Guild Agree on 
Selling Policies and Decide to Orga- 
nize Co-operative Supply House 

READING, Pa., July 12—Members of the 
Reading Jewelers Guild have decided to or- 
ganize a co-operative jewelers’ supply house 
for the purpose of manufacturing, repairing 
and jobbing to the retail trade. The sug- 
gestion that a move of this kind be made 
came from the secretary of the organiza- 
tion, Paul D. Harbach, and the plan was 
outlined by him at the monthly meeting of 
the members at the Cafe Gladwyn. The 
project met with immediate approval and 
steps were taken at the meeting to put the 
plan into effect. An enjoyable feature was 
a luncheon. 

Frank J. Loeper, James W. Kafbach and 
G. A. Schlechter were named a committee to 
look for a suitable building for the co- 
operative concern. The company will be 
under the supervision of a competent man- 
ager, who will act under the officers and 
directors. The supply house will be stocked 
with a complete line of jewelry, tools and 
repair parts used by watchmakers and 
jewelers. A company will be organized to 
back the project and the stock will be sold 
among members of the guild. 

Secretary Harbach made a report of the 
activities of the State convention at Allen- 
town. The local jewelers represented by the 
biggest delegation that attended the conven- 
tion were complimented on the progressive 
work of the Reading body. 

Among the jewelers who attended the 
meeting were President I. A. Deisher, Sec- 
retary Paul D. Harbach, James W. Kal- 
bach, John F. Beyerle, George R. Roth, 
Arthur Schwemmer, Samuel L. Dunkle, 
Benjamin Levin, John M. Emore, Frank J. 
Loeper, Norman B. Keeport and G. A. 
Schlechter. 

Members of the Reading Jewelers’ Guild 
have passed a resolution to the effect that 
they will charge for all engraving after 
July 10. A resolution was also passed that 
a single crystal fitted by any members for 
another jeweler will be 20 cents. The sup- 
ply company will also engage in manufac- 
turing and trade repairing for the legitimate 
jewelry trade. 
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ENJOY ANNUAL OUTING 





Members of Milwaukee Jewelers’ Club Jour- 
ney to Wolff's Island and Spend 
Pleasant Day 

MILWAUKEE, Wis., July 12.—Those who 
predicted that July 1, 1919, would mean the 
end of real picnics because of the absence 
of the usual “trimmings” to the piece de 
resistance, found out that the impression is 
wrong when the Milwaukee Jewelers’ Club 
held its annual outing at Wolff’s Island, 
on the upper Milwaukee River, 12 miles 
north of the city, on Wednesday, July 9. 
This picnic, if anything, aroused even more 
enthusiasm than past annual events. 

Of course, long before the lid was 
clamped down by the war-time prohibition 
act, members of the club made provision 
for a reserve supply of “good, old lager,” 
which made Milwaukee famous, and there- 
fore those who felt like indulging in the 
nectar of Gambrinus did not suffer any con- 
siderable inconvenience. This does not 
mean, however, that the 1919 outing was 
any “wetter” or any “drier” than previous 
outings, but everyone enjoyed himself to the 
utmost. 

The party, consisting of about 40 mem- 
bers, made the trip to Wolff’s Island in 
automobiles, arriving at the beautiful up- 
river resort at 10 a. M. President Edward 
H. Motl led the procession and Secretary 
Henry J. Oberst was appointed tourmaster, 
with Vice-President Art B. Meyers as path- 
finder. 

Upon reaching Wolff’s, the devotees of 
baseball formed two nines and engaged in 
an interesting combat. 

At noon a delicious chicken dinner was 
served. A heavy rainstorm set in shortly 
afterward and kept the jewelers under 
cover. The rain was accompanied by hail, 
some stones as large as hen’s eggs falling. 
The more enterprising jewelers braved the 
hailstorm and rushed out to collect some 
of the stones, which came in handy to make 
“beer highballs.” 

The outing, as usual, was held in place of 
the regular monthly meeting in July. The 
next meeting is scheduled for Wednesday, 
Aug. 13, at the Hotel Blatz, following the 
customary dinner at 6.30 P. M. 








Two Men Shot in Chicago Jewelry Store 
During Absence of the Proprietor 


Cuicaco, July 12—In a shooting affray 
which had its root in domestic trouble two 
men were killed in the jewelry store of Sam 
Cecalo, 3339 Lincoln Ave., last Sunday eve- 
ning. - The dead men are Nick Cecalo, 
brother of the proprietor, and Nick Bucceri. 
The former was found on the floor of the 
store when the police arrived, his head 
punctured by several bullets. Bucceri was 
found in the alley at the rear of the store, 
and died on the way to the hospital. 

Sam Cecalo went to the police station as 
soon as he learned of the shooting, and 
informed the police that he knew nothing 
of the affray. He had left the store with 
his brother and brother-in-law talking in 
the rear of the store. More than 20 shots 
were fired, and a boy witness said he saw 
a man running after the shooting. 

The man was seen to board an elevated 
train and make his escape. 
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Slogan Wanted for National Advertising Campaign 





Prize of $50.00 Offered by National Jewelers Publicity Association for Best 
Phrase to Be Used as Slogan and Trade-Mark in $300,000 Three- 
Year Advertising Campaign of Jewelry 
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St, Louis, Mo., July 14.—A permanent 
slogan-trademark for a $300,000, three-year, 
nation-wide trade-unit jewelry advertising 
campaign—that’s what the National Jewel- 
ers Publicity Association wants and for 
which it is offering a prize of $50. 

The competition is open to the public. 
Anvone can try. No one is barred. The 
executive committee of the association will 
act as judges. The best slogan will get the 
$50, If two or more send the one adopted 
each will receive the prize. 

The jewelers already have a tentative 
slogan for their advertising campaign. It 
is: “The Gift That Lasts.” It is a good 
slogan as it stands. But the jewelers want 
the best that the best brains of the country 





can evolve. 

The present slogan strikes an advertising 
kevnote for the jewelry business. It might 
serve as a guide for slogan-makers who 
enter the competition. Probably as good a 
selling point as the jewelry trade has is the 
lasting quality of jewelry as beautiful gifts. 
The sentiment that inspired the gift and the 
gift itself endure for a life time. 

But the sloean need not be based on this 
idea. There are many other ideas asso- 
ciated with jewelry, watches, diamonds and 
silverware that will lend themselves effec- 
tively to slogans. A slogan that is catchy 
in phraseology, hits the public between the 
eyes, makes people catch their breath and 
sit up and take notice, is the kind the jewel- 
ers are looking for. Slogans are wonderful 
assets in advertising. Sometimes they work 
miracles. Many an advertising campaign 
has been “put over” by a good slogan. 

The National Jewelers Publicity Asso- 
ciation decided some time ago to launch a 
campaign of national advertising. Co- 
operative advertising is a recent business 
development that is growing in popularity. 
It seemed to the executives of the jewelry 
association that now is the psychological 
time. It is a time of prosperity. High 
wages and new wealth created by the war 
have widened the jewelry market and 
opened to the jewelry trade new opportuni- 
ties. The jewelry trade formerly was 
largely supported by the rich and well-to-do. 
In this period of unprecedented wages, the 
working pecple have become great jewelry 
buyers. This means a tremendous accession 
of buying strength in the jewelry market. 

By a national campaign of educational 
advertising, the public can be trained to a 
higher appreciation of the value, beauty 
anc desirability of all kinds of jewelry. 
Such a campaign will mean increased sales 
to every jeweler and every representative 
of allied trades in the nation. City firms 
and village merchants are bound to respond 
alike to this stimulating influence. 

The work of raising the $300,000 fund is 
now in progress. Every member of the 
jewelry trade and its associated interests 
will be asked to subscribe. Each subscriber 
will be the sole judge of the amount of his 


contribution. Harry Edward Freund has 
been appointed as manager of publicity by 
the National Jewelers Publicity Association 
and to solicit contributions. He already 
has done personal canvassing in several 
leading cities and has laid the plan before 
national and State conventions of jewelers, 
which gave it their enthusiastic endorse- 
ment. 

The advertising will cover the entire 
country. It will be placed in daily news- 
papers. trade papers, weekly periodicals and 








Can you improve on 
this Slogan? 


Read the $50 offer on this page. 











magaz‘nes of national circulation and will 
reach the eye of millions of people. The 
tund will be spent at the rate of $100,000 a 
year for three years. By emphasizing in 
the public mind the intrinsic worth and 
beauty of jewelry, this campaign of na- 
tional advertising undoubtedly will build up 
business for jewelers everywhere and give 
the jewelry business as a whole a new 
momentum which will carry it on to in- 
creased and wonderful prosperity. 








Bold Thief Steals Valuable Jewelry from 
Antique Store in Chicago 


Cuicaco, July 12—The jewelry and 
antique store of the Toyo Art Co., 300 S. 
Michigan Ave., was robbed last week by 
a bold stranger, who entered with a con- 
descending statement to T. Marmyama, the 
manager, that he would look around a 
while, and possibly buy if he saw something 
which struck his fancy. The manager let 
him ramble, and presently found himself 
occupied with other customers. When he 
was again at liberty he looked over in the 
direction where the stranger had last been 
standing. The man was gone. 

Mr. Marmyama bethought himself that 
the stranger had seemed most interested in 
the jewelry case, an open top affair, with a 
special display. He investigated and found 
missing three women’s rings, set with green 
Chinese stones, valued at $100 each, a ring 
with a sapphire, Japanese pearl and dia- 
mond, valued at $175, and two other pieces 
of quaint jewelry. 
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The nanager on making this discovery 
asked a man who had just entered a few 
minutes before, if he had noticed the 
stranger's actions. 

“Why, yes,” said the man, “I did notice 
him and J thought his actions were a little 
peculiar. He took the screen off the top 
of the case, and then took a little fishing 
rod out of his pocket. He joined this to- 
gether and then fished in the case. I didn’t 
notice what he caught, but it was none of 
my affair. Besides, he acted like he had 
a perfect right to do what he was doing.” 


BEWARE OF THESE MEN 








“Pennyweighters” Now Working in the 
Jewelry Trade Have Been Successful 
in Several Instances 

Jewelers throughout the United States 
are warned to be aware of two foreigners, 
either Italians or Greeks, who are working 
the “pennyweight” game in the jewelry 
trade. 

They visit stores and ask to see men’s 
gold chains, finally purchasing a cheap 
chain. One of the men will do practically 
all of the negotiating, but refers to the sec- 
ond for his judgment before closing the 
sale. The first man will then display a bill 
of large denomination, probably a $50 bill, 
in payment and will ask to see a diamond 
ring of nominal value. 

While being shown trays of rings the first 
man will put the $50 bill back in his pocket, 
take out the even amount and pay for the 
chain. While the salesman is busy record- 
ing the sale of the chain, the men will sub- 
stitute a ring containing a small diamond 
for one containing a large stone, having by 
this time had a tray containing high-priced 
rings shown to them. A ring much too 
large is selected, and the jeweler will be 
requested to make the ring the size de- 
sired. The men will then leave the chain 
previously purchased as a deposit on the 
ring, ask to have it ready at a certain time, 
give a foreign name and leave the store. 

One of the men is described as about 38 
years of age, five feet, seven inches in 
height and weighing about 150 pounds. He 
is of medium build, has a dark complexion, 
dark hair and is smooth shaven. When 
last seen he was wearing dark clothes, a 
soft hat and speaks broken English. 

Elis companion is described as being about 
30 years of age, five feet, five inches in 
height, and weighs about 125 pounds. He 
is medium build, has a medium complexion, 
dark hair, is smooth shaven, or may wear 
a small black mustache. When last seen 
he wore dark clothes, and a straight brim 
straw hat. He speaks better English than 
the other man. Should these men visit any 
jewelry store and attempt to operate as 
above stated, the jeweler is asked to detain 
them on a pretext and notify the police and 
the nearest Pinkerton Detective Agency. 








Thieves who broke into the jewelry store 
of Davis Bros., Brockton, Mass., recently 
escaped with property valued at more than 
$500, but in their haste overlooked more 
valuabie objects displayed in showcases. 
Entrance to the establishment was gained 
by breaking the plate glass window in the 
front door, the intruders being able to un- 
fasten the lock. 
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Listen, Brother! 


write us the particular line of 


PRECIOUS AND IMITATION STONES 


you plan to use next, and the approximate time you will actually need them. 
We will advise you promptly as to the exact state of the market in that line 
and leave it to you to order or not, as you choose. This is just one phase of 
the NORDLINGER SERVICE TO YOU. 


H. NORDLINGER’S SONS 


New York, 15 Maiden Lane. Paris, 32 Rue Beaurepaire. Gablonz, a/N., 16 Steingasse. Providence, 63 Washington St, 















































Announcement 


Ely W. Horwitz, for many years associated with Arnstein Bros. & Co., begs to 
notify the trade that he is embarking in the DIAMOND IMPORTING BUSI- 
NESS for himself, under the firm name of 


ELY W. HARWOOD 


87 Nassau Street 


I desire to thank my many friends and patrons for their kind patronage in the 
past and hope to merit a continuation of the same in the future. 


87 Nose St. ELY W. HARWOOD 


NEW YORK 
Telephone Cortlandt 5938 
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A. JAFFE & SON 


35 Maiden Lane, New York 


I. JAFFE 
Established 1892 
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Daylight Saving Law Continues 


President Wilson Vetoes Agricultural Appropriation Bill, Which Carried a 
“Rider,” Annulling the Law—House Refuses to Override the Presi- 
dent—Jewelers Active in the Fight. 




















Wasuincton, D. C., July 14.—Daylight 
saving is not dead, thanks to the action of 
President Wilson in vetoing on Saturday 
the Agricultural Appropriation Bill _to 
which the repeal of the Daylight Saving 
Law had been added a “rider.” 

From the time President Wilson arrived 
in this country, he has been inundated with 
protests from people in all walks of life, 
urging him to save the Daylight Saving 
Law by vetoing the rider or vetoing the 
entire bill, some believing that the “rider’ 
could be vetoed separately. Others asked 
for the veto because of the tricky way in 
which the bill was passed through Congress, 
claiming that if daylight saving was to be 
annuled, it should be annuled by a proper 
pill covering the subject which could be de- 
bated and considered in the proper com- 
mittees and not handled by the Agricul- 
tural Committee, dominated by farm influ- 


ence. 

President Wilson, who was familiar with 
the daylight saving in Europe and who 
understands the subject in its various 
ramifications as thoroughly as anyone in 
the United States, surprised the anti-day- 
light people by vetoing the whole Agricul- 
tural Appropriation Bill on account of the 
“rider,” in a communication to the House. 


“T take the liberty of returning H. R. 3157, 
‘on act making appropriations for the the Depart- 
ment of Agriculture for the fiscal year ending 
June 30, 1920,”’ without my signature. : 

“T realize, of course, the grave inconvenience 
which may arise from the postponement of the 
legislation at this time, but feel obliged to with- 
hold my signature because of the clause which 
provides that ‘at and after 2 o’clock a, M. on 
Sunday, October 26, 1919, next, the act entitled 
“an act to save daylight and to provide standard 
time for the United States,” approved March 19, 
1918, be and the same hereby is repealed.’ 

“T believe that the repeal of the act referred to 
would be of very great inconvenience to the 
country, and I think that I am justified in saying 
that it would constitute something more than an 
inconvenience. It would involve a serious eco- 
nomic loss. The act of March 19, 1918,’ to ‘save 
daylight,’ resulted not only from a careful study 
of industrial conditions by competent men familiar 
with the business operations of the country, 
but also from observation of the happy ar:d bene- 
ficial consequences of similar legislation in other 
countries where legislation of this character has 
heen for some time in operation and where it has 
resulted, as the act. of March 19, 1918, has re- 
sulted in the United States. in substantial econo- 
mies. That act was intended to place the chiet 
business activities of the country as nearly as 
might be within the limits of daylight throughout 
the year. It resulted in very great economies of 
fuel and a substantial economy of energy because 
of the very different effects of work done in the 
daylight and work done by artificial light. 

It, moreover, served the daily convenience of 
many communities of the country in a way which 
gave all but universal satisfaction, and the over- 
Wwhelming testimony of its value which has come 
to me convinces me that I should not be justified 
m acquiescing in its repeal.” 


It was expected that when the House re- 
Convened today an attempt would be made 
to over-ride the President’s veto, but this 
Was unsuccessful. The daylight saving ad- 
vocates throughout the United States have 
not been idle, and strong sentiment was 


created in Congress to sustain the Presi- 
dent, telegrams being received from mer- 
chants and merchants’ associations in all 
sections of the country, urging that when 
the agricultural appropriation bill is passed 
again, the daylight saving “rider” be elimi- 
nated. 

Among the trades active in this work 
have been the jewelry trade, and today 
Speaker Gillett, of the House of Repre- 
sentatives, Senator Wadsworth and others 
received the following telegram from the 
National Jewelers Board of Trade: 

“This organization, representing one 
thousand merchants, respectfully urges you 
to uphold the President’s veto of the Day- 
light Saving Law, which has proved of vast 
material and economic benefit to the work- 
ers in every industry.” 

Ex-Speaker Clark, of the House, also 
received a telegram from the same organi- 
zation, as follows: 

“This organization, representing one 
thousand merchants, respectfully urges you 
to work for the support of the President's 
velo of the Daylight Saving Law, which 
has proved of vast material and economic 
benefit to the workers in every industry.” 

Telegrams from the cities urging that the 
President’s veto be sustained, and from the 
rural districts urging that it be over-ridden, 
were delivered by the hundreds in the 
House office building today. Messages 
from the friends of the law were far out- 
numbered by those of its opponents. 

So far as the House leaders know, the 
President consulted no one as to the 
strength of the opposition before he sent 
his veto message. 

If the veto is sustained, it is proposed to 
repass the Agricultural Bill without change 
in its money provisions and with the day- 
light repeal clause eliminated. The meas- 
ure, it is believed, will in that case be passed 
immediately by the Senate, and champions 
of the repeal legislation will be forced to 
turn to the separate bill passed by the 
House early in the session for the abandon- 
ment of daylight saving. 


HOUSE REFUSES TO QVER-RIDE VETO 


Wasuincton, D. C., July 14.—Daylight 
saving appears to be saved, for today the 
House of Representatives refused by a 
slender margin to pass the Agricultural Ap- 
propriation Bill over the veto exercised by 
the President because the bill contained a 
provision for repeal of daylight saving. 

The vote, which was of a non-partisan 
character, was 241 favorable to passing the 
bill over the veto, 135 against, and one vot- 
ing “present.” Under the rules two-thirds 
of those present and voting must be record- 
ed in the affirmative to pass a bill over the 
President’s veto, and under this rule the 
votes of 252 members would have been 
necessary. The veto was sustained, there- 
fore, by 11 votes. 

This action by the House will make it 
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necessary for the Agricultural Bill to be 
reconsidered and reported by the commit- 
tee, which if it acts according to today’s 
implied mandate of the House, will report 
the bill without daylight saving repeal in it. 

Since the record vote shows that a two- 
thirds majority cannot be mustered for the 
repeal, there probably will be no further at- 
tempt in that direction, although some of 
the members favoring repeal, notably rep- 
resentatives from strongly rural districts, 
will go to almost any length to procure it. 

Just what the Senate’s action on daylight 
saving will be is uncertain. Senator Calder, 
of New York, and the others who have 
consistently opposed repeal of the law, were 
delighted today with the action of the 
House and insisted that there would be no 
further attempts to pass the bill over the 
veto of the President. 





The National Jewelers Board of Trade 
has jumped into the fight for daylight sav- 
ing by sending the following letter to all 
members: — 

New York, July 14, 1918. 
HELP SAVE DAYLIGHT SAVING LAW 
To the Members: 

President Wilson in vetoing the Agricul- 
tural Bill has prevented the repeal of the 
Daylight Saving Law. Despite this, how- 
ever, it is understood that an effort will be 
made today to pass the Agricultural Bill, 
of which the repeal of the Daylight Saving 
Law is a “rider.” 

While it is believed that the opponents 
of daylight saving will not be able to raise 
the required two-thirds vote in the Senate 
to repeal the law in spite of the President’s 
veto, it is most advisable that you wire your 
Representative and your Senators at Wash- 
ington, and also Speaker Gillett, of the 
House of Representatives, to uphold the 
President in his veto. : 

It is also understood that a strong pro- 
test from the public will be needed and 
accordingly no time nor effort should be 
lost by you in assisting to retain this law, 
which has proven of such wide and ma- 
terial benefit to the workers in every in- 
dustry, and which as President Wilson 
stated, would prove not only a very great 
inconvenience through its repeal, but a seri- 
ous and substantial economic loss. 

Please wire your Representatives and 
Senators at once. 

Respectfully, 

NATIONAL JEWELERS Boarp OF TRADE, 

By F. C. Backus, Secretary. 





Providence Jewelers Favor Retention of 
Daylight Saving Plan 

ProvipeNce, R. I., July 12—The Provi- 
dence Chamber of Commerce has inaugu- 
rated a vigorous campaign in favor of day- 
light saving and has sent a circular letter 
to manufacturers, business men and others 
advocating the general establishment of the 
plan in as wide a section of the country as 
possible. The plan is for the New Eng- 
land States, and as many others as can 
be induced to join in the movement, to 
adopt a daylight savings schedule along 
lines similar to those that have so success- 
fully pertained under the war Daylight 
Saving Act. 

The referendum was sent to the manu- 
facturing, commercial and professional in- 
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J. MEHRLUST 


Manufacturer of diamond jewelry of the highest class, 
Gems and diamonds and precious stones of every description. 


Main Office and Factory Downtown Office 
6 West 48th Street 12&14- John S treet 


1356 
TELEPHONE {:33Z} BRYANT TELEPHONE {338} CORTLAND 


New York City. 
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terests of Greater Providence by the Cham- 
ber of Commerce immediately following the 
passage by both branches of Congress of 
the Agricultural bill that abandons the na- 
tional daylight saving plan. The referen- 
dum circular letter was also sent to the 
Chambers of Commerce throughout New 
England, as well as other sections of the 
country, and have met with generally fa- 
yorable consideration. 

Although the time for filing answers to 
these circulars does not expire until July 
15, more than 1,000 answers have already 
been received, an overwhelming majority 
are favorable to the project and not only 
indorse the movement, but promise support 
and co-operation in securing the general 
establishment of the plan. 

Not only have favorable responses been 
received from numerous Chambers of Com- 
merce and prominent individuals promising 
co-operation, but from the National Day- 
light Saving Association at New York. 
In replying to the Providence Chamber’s 
letter regarding the matter, Marcus M. 
Marks, of New York, president of the Na- 
tional Daylight Saving Association, sug- 
gests that possibly a compromise plan mak- 
ing the period of daylight saving from the 
last Sunday in April to the last Sunday in 
September, might be advisable. 

Letters of indorsement and promised co- 
operation have been received by General 
Secretary Clarence A. Cotton of the Provi- 
dence Chamber of Commerce from officials 
of Chambers of Commerce of Bridgeport, 
New London, Waterbury and Hartford in 
Connecticut; Taunton, Fitchburg, Waltham, 
New Bedford, Springfield, Salem, Dorches- 
ter, Lowell, Cambridge, Worcester, Natick, 
Peabody, Fall River, Pittsfield in Massa- 
chusetts, as well as the Massachusetts 
Chamber of Commerce, which is represen- 
tative of kindred organizations throughout 
the State of Massachusetts; from the New 
England Shoe and Leather Association and 
from Pawtucket, Woonsocket and Central 
Falls in Rhode Island. 

The proposition of the Providence Cham- 
ber of Commerce is for the establishment 
of a “Providence Daylight Saving Plan.” 
As described in the circular letter, the 
Providence Chamber of Commerce is to 
petition the proper municipal authorities for 
the enactment of a city ordinance which 
would establish a system similar to the na- 
tional daylight saving scheme. It is pointea 
out that after the railroads succeeded in 
having Central Standard time established, 
certain cities, among them Detroit, for in- 
stance, maintained their own time without 
trouble. 

The letter states, in conclusion, that “it 
is felt that by carrying out the proposed 
plan, the savings in many ways would coun- 
terbalance any inconveniences one hundred 
fold.” 

Of the large number of replies that have 
been received only about a score were in 
the negative and most of the negative votes 
were qualified by remarks to the effect that 
such voters would favor continued daylight 
saving if it could be carried out nationally 
or regionally. For instance, one prominent 
citizen voted that he would not favor the 
Providence daylight saving plan “unless 
carried out in all New England States.” 
While another negative vote had written on 
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his ballot: “It should be retained for the 
whole country.” Most of the negative votes 
contained some qualifications to that effect. 
The action of President Wilson today in 
vetoing the Agricultural Appropriation 
Bill because of the Daylight Saving repeal, 
gave the officials of the Providence Cham- 
ber of Commerce much satisfaction, and 
Secretary Cotton stated that while the mat- 
ter will now be held in abeyance the 
Chamber will keep in close touch with af- 
fairs and will be in readiness to at once 
resume active campaigning if necessary. 


HOLD MONTHLY MEETING 











Members of Rochester Retail Jewelers’ Asso- 
ciation Discuss Trade Topics and 
Plan for Annual Outing 

Rocuester, N. Y., July 12—The regular 
monthly meeting of the Rochester Retail 
Jewelers’ Association was held at Hotel 
Seneca, Thursday evening. Dinner was 
served in a private dinirig room. President 
E. J. Scheer called the meeting to order 
and said that the “stay-at-homes” for one 
reason or another were anxious to hear 
about the State convention from those who 
attended. 

Secretary Charles F. Vanderpool stated 
that the question of charging for engraving 
on silverware, and other matters discussed 
at the previous meeting, were forwarded to 
the State association. 

Charles E. Sunderlin gave a full review 
of the convention and expressed his idea 
of the ideal location of Saratoga Springs tor 
State conventions. Everybody who went 
was well pleased. Speaking about silver 
engraving, he said that department stores 
are charging for all engraving and there is 
no reason why the jeweler should do work 
gratis. Cost of goods, expense of doing 
business and many other reasons should 
teach the jeweler the necessity of charging 
for the work, he declared. 

In the round table discussion the old 
question of loaning watches to patrons 
who leave their own watches for repairs 
was considered. Some thought that no 
watches should be loaned. Others said that 
loaning a cheap watch in some instances re- 
sulted in the sale of the watch. 

The annual outing of the Rochester Re- 
tail Jewelers’ Association will be held the 
second week in August at Newport. In- 
vitations will be sent to jewelers in Syra- 
cuse, Buffalo and adjacent towns. The out- 
ing will be ladies’ day. 

President Scheer appointed as a commit- 
tee of arrangements Frank Tarrant, James 
J. Ernisse, S. D. Burritt and C. F. Vander- 
pool. A program of contests will be an- 
nounced later. 








Jewelry valued at $500 was secured in a 
daring robbery of the B. & M. Heingold 
jewelry store, 124 5th St., Portland, Ore., 
recently. The thief used a rock or bar of 
iron to smash the plate glass window and 
reached in and secured the loot. In doing 
so he severely cut his hand on the broker 
glass and left a pool of blood on the side- 
walk in front of the store. The articles 
stolen included two diamond La Vallieres, a 
man’s gold watch, 11 wrist watches, five 
cameos set with chipped diamonds and 
other articles. 
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Man Charged with Passing Bogus Govern- 
ment Check on a New York Jeweler 
Must Answer in Court 

Ralph Vaserberg, who was arrested in 
New York on June 12, after it is claimed 
he passed a bogus check on A. Rose, jewel- 
er, 751 Seventh Ave., Manhattan, will be 
brought to trial on July 23. The prisoner 
was scheduled for trial last Monday, but 
Judge Knox, in the Federal Court, post- 
poned the case for 10 days. 

Since Vaserberg’s arrest last month, a 
federal grand jury has handed down two 
indictments, charging him with violating 
sections 32, 148 and 151 of the United 
Stai‘es criminal code. The prisoner when 
arraigned on June 25, the same day the in- 
dictments were issued, pleaded not guilty 
and was remanded to the Tombs prison by 
Judge Knox in default of $10,000 bail. 

Vaserberg is charged with falsely imper- 
sonating a commissioned officer of the 
United States Army. The second indict- 
ment, which charges him with violating sec- 
tions 148 and 151, alleges that Vaserberg 
forged and passed United States obliga- 
tions. 

With the arrest of Vaserberg in New 
York last month came the news that sev- 
eral other men had been taken into custody 
in Chicago, charged with being implicated 
in what the authoritics believe was a na- 
tionwide check swindling game. Vaserberg, 
it is said, was one of the leaders of this 
gang. Since these arrests, four of the men 
taken into custody in the “Windy City” 
have been sent to Kansas City, Kans., 
where, it is claimed, they must answer 
charges for having passed these bogus 
checks. 

Readers of THE JEWELERS’ CiRCULAR will 
recall how Mr. Rose was swindled out of 
jewelry valued at $65 and $35 in cash. On 
the day of the affair, a man entered his 
jewelry store and purchased a pin for $65. 
In payment he tendered a check for $100 
drawn on what purported to be the “United 
States Sub-Treasury, Liberty Bond Finance 
branch, Washington, D.. C.” This check 
was made payable to Ist Lieut. Ralph Va- 
serberg, and bore the name of C. Skelton 
Williams. The name of Vaserberg was 
typewritten on the check, while that of Mr. 
Williams was written. 

Investigation showed that no such in- 
stitution exists and that the name of Mr. 
Williams was a forgery. It was also dis- 
covered that all of these checks which were 
passed in New York bore the same number, 
“3944” and were for the amount of $100, 








Two burglars were caught one night 
recently while in the act of robbing the 
jewelry store of J. J. Beauregard, Van- 
couver, Wash. On the night of the rob- 
bery the two thieves broke into the wood- 
shed attached to the jewelry store, and 
after cutting a panel out of the back door, 
they crawled through the hole and in this 
way gained entrance to the store. .The 
operations of the thieves set off a burglar 
alarm and within a few minutes the police 
had surrounded the store. The two men 
were captured and are now being held to 
await trial, 
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ATTENTION MANUFACTURERS! 


Onyx Ring Stones Furnished for any six 
Diamond. 


American Gem & Pearl Company 
Black Onyx, Coral and Mourning Jewsiry, 
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ARREAUD & GRISER 


45 John St., New York 
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1 Maiden Lane, New York 
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SECURITY ALLIANCE 





New Members Accepted, Transfers Granted 
and Awards Ordered Paid at Monthly 
Meeting of Executive Committee 
The regular monthly meeting of the ex- 
ecutive committee of the Jewelers’ Security 
Alliance was held last Friday at 15 
Maiden Lane, New York, the following 
members being present: President Sloan, 
Chairman Butts, Vice-presidents Bowden 
and Champenois, Treasurer Karsch, Secre- 
tary Noyes, and Messrs. Alford, Brown, 

Gough, Stern and Wormser. 

The following new members were ac- 
cepted in Class A: Henry Wolfensperger, 
Rexburg, Idaho; F. L. Ball, Pullman, 
Wash.; O. C. Jacobsen, Brigham City, 
Utah; George E. Bisanar, Hickory, N. C.; 
Frederick G. Clarke, Catskill, N. Y.; Sam- 
uel Eisenberg, Philadelphia, Pa.; N. G. 
Peterson, Preston, Idaho; Charles W. 
Penn, Centralia, Mo.; George J. Smyth, 
Pocatello, Idaho; Nate Morgan, Pocatello, 
Idaho; William J. Wahlgren, Rigby, Idaho. 

The following new members were ac- 
cepted.in Class B: C. R. Leininger, Rex- 
burg, Idaho; Nelsen Jewelry Co., Duluth, 
Minn.; Cloud W. Clifford, Lawton, Okla. ; 
Farrell & Dennis, Toledo, Ohio; Harry J. 
Bassett, Coldwater, Mich.; Albaugh & Son, 
Hillsdale, Mich.; Phil Seewald, Hudson, 
Mich.; Dulczewski Bros., Buffalo, N. Y.; 
C. M. Wendelboe, Logan, Utah; T. E. Fair- 
clough, Browns Valley, Minn.; K. Barit & 
Son, Detroit, Mich.; Fistus C. Shelson, 
Palmer, Nebr.; I. E. Solomon & Co., In- 
dianapolis, Ind.; John T. Elliott, Mattoon, 
Ill.; Peterson & Martell, I. Schumacher, 
Chicago; Joseph A. Krziza, Dowagiac, 
Mich.; Carr & Green, Benton Harbor, 
Mich.: McCoy Jewelry Co., Battle Creek, 
Mich.; L. D. Huber & Co., St. Joseph, 
Mich.; Charles M. Schuell, South Bend, 
Ind.; Simon Bros., Gary, Ind.; Meyer & 
Lew, Chicago; E. A. Shetter, C. H. Berg- 
gren, De Kalb, Ill.; Mrs. S. E. Johnson, 
Genoa, Nebr.; W. F. Zorno, J. J. Cargill, 
J. H. Ehrlich, Moe Ehrlich, J. H. Garlick, 
Harry Gerson & Bro., Wm. H. Henning, 
Otto Simon, F. H. Thayer, Detroit, Mich. ; 
Harry Heilbron, Wichita Falls, Tex.; Su- 
perior Jewelers, Cincinnati, Ohio. 

A total of 19 members were transferred 
from Class A to Class B, making the total 
number of members in Class A 2,058, and 
in Class B 3.990. The grand total is now 
6,018. This is the high-water mark of Al- 
liance membership and represents a goal 
toward which the officers and directors of 
the organization have been working for a 
number of years past. Although they are 
much gratified at having finally reached this 
high point, they will not rest there, but 
have in mind aggressive measures through 
which they hope to make further substan- 
tial gains in membership before the close 
of the current year. 

The following transfers in Class A were 
granted: D. T. Martin, Pomeroy, Ia., to 
Dr. John O’Connell; A. S. Treger, Wa- 
keeney, Kans., to G. L. Hays; Ralph Mir- 
field, Hawarden, Ia., to H. W. McAllister. 

The following transfers in Class B were 
granted: William H. Stetser, Philadelphia, 
Pa., to G. P. Stetser; Herrick Jewelry Co., 
Paragould, Ark., to Paragould Jewelry Co. ; 
B. Wingerter, Akron, Ohio, to H. Lazarus; 
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Walter M. Engle, Philadelphia, Pa., to S. 
Tucker; J. L. Murphy, Livingston, Mont., 
to A, P, Lytle; Welker & Stierwalt, Fre- 
mont, Ohio, to Howard L. Stierwalt; Ger- 
son Gootenberg, Paterson, N. J., to Philip 
Gootenberg; George H. Wood, Lowell, 
Mass., to Wood-Abbott Co.; S. C. Nofzin- 
ger, Archbold, Ohio, to Nofzinger & 
Kluepfel; Mrs. C. D. McElvain, Red Oak, 
la., to Clyde B. Curtis; Hillhouse & Kipp, 
Griswold, Ia., to Kipp & Perley; Charles J. 
Noack, Sacramento, Cal., to Charles J. 
Noack Co.; L. Oppleman, Hopewell, Va., 
to Oppleman’s Specialty Store, Lynchburg, 
Va.; H. T. Whaler Co., Miami, Fla., to J. 
C. Wilcox. 

The statistics for the month of June are 
reported as follows: There were two safe 
burglaries, with losses of $4,700, one being 
at a member’s store, with loss of $700, part 
of which was recoevred. 

Store burglaries totaled 20, with losses 
of $10,352, eight of which were at the stores 
of members who lost $1,675. In two cases 
arrests have been made and goods recov- 
ered. 

There were 17 window smashings, with 
losses of $21,204, 12 of which were at the 
stores of members who lost $12,570. In 
four of these cases arrests have been made 
and goods recovered. ; 

Seven sneak thefts, with losses of $4,250, 
have been reported. Six of these were at 
the stores of members who lost $4,225, but 
in two cases arrests have been made and 
goods recovered. 

There were three assaults, with losses of 
$13,000, one being at the store of a mem- 
ber who had no loss, and one arrest has 
been made in his case. 

There were losses of $800 by bad checks, 
one victim being a member who lost $150. 
One arrest has been made. 

The following rewards were ordered 
paid: 

To Harry Bowen and Officers Joseph Greer 
and H. M. Reynolds, for arrest and conviction of 
John Charles, who broke the show window at the 
store of Mather Bros., New Castle, Pa., on April 
11, and stole several aquamarines worth about $40. 
Mr. Bowen was near when the window was 
broken and saw Charles running away. He re- 
ported it to the Police Station and the patrolmen 
succeeded in arresting the thief, but did not. re- 
cover the missing property. Upon conviction 
Charles was sentenced to not less than three nor 
more than three and one-half years in the Western 
Penitentiary. 

To Officer P. Willig and Detectives Boyle and 
Allen for arrest and conviction of Ernest May and 
Lee Frederick, who broke into the store of R. 
Cohen, Kansas City, Mo., on June 7, and stole 
about $150 worth of property, practically all of 
which was recovered. The thieves were sen- 
tenced to three years in the penitentiary. 

To Deputy Sheriff Wayne Graham, for arrest 
and conviction cf Clement Pearson, sneak thief, 
who stole a diamond ring worth $100 from the 
store of J. H. Peare & Son, La Grande, Ore., on 
April 19. Upon conviction he was sentenced to 
from 30 days to three and one-half years in the 
State Penitentiary. 

To Police Department of Dayton, O., for arrest 
and conviction of Howard Conway and Ben Max- 
well, who brcke into the store of R. N. Atkins, 
Cambridge, O., on Jan. 20, and stole about 
$2,000 worth of property, a large part of which 
was recovered from pawnshops through the tickets 
found when the thieves were arrested. Upon con- 
viction they were senttenced to from one to 15 
years in the Ohio State Reformatory. 

To Officer Coleman L. Hauger and Howard 
Moody, for arrest and conviction of Earl Mont- 
gomery who broke into the store of Hale Bros., 
Cuyahoga Falls, O., on May 11 and stole about 


$200 worth of property, the large part of which 
was recovered. The burglar was sentenced to an 
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indeterminate term in the Ohio State Reformatory. 

For arrest and conviction of Philip McGuire, 
who broke the show window at the store of Ray 
Seney, Mason City, Ia., on May 26. He was 
noticed pulling jewelry out of the window with a 
fishpole, and an officer was called to make the 
arrest. Practically all the property was recovered 
and the thief sentenced to 10 years in the State 
Penitentiary at Fort Madison. 

To Sergeant McLane T. A. Smith, for arrest 
and conviction of Alessio Napoliello, a 14-year-old 
boy, who climbed over five fences to get behind the 
store of A. G. Skonberg, Newark, N. J., after 
which he broke the window and pried off the 
wire screen, entering the store and carrying away 
about $150 worth of goods. All the goods were 
recovered when he was arrested. On a plea of 
guilty he was placed on parole with his parents 
and has been put in a private institution for 
reformation. 








DEATH OF JAMES ALEXANDER 





Syracuse, N. Y., Diamond Expert and 
Jeweler, Dies After a Short Illness 


Syracuse, N. Y., July 12—James Alex- 
ander, considered one of the leading dia- 
mond experts in the country and for years 
one of the leading jewelers in this city, 
died at the Crouse Irving Hospital here 
after an illness of one week. 

The deceased was 69 years old, and for 
the past three years had been in declining 
health. His condition did not become se- 
rious, however, until a week before he died, 
when he was removed to the hospital. 

He learned the watchmaking trade while 
employed by the Valentine Co. in this city 
when a young man. Later he went to New 
York and there affiliated himself with the 
diamond industry. He was connected with 
many well known jewelry firms as a dia- 
mond expert. 

He was chief engrossing clerk at the 
State Capital at Albany for several years 
and there married the daughter of Lieut- 
Gov. Thomas G. Alvord, who died in this 
city in 1915. 

He was a member of Central City Lodge 
No. 305, F. and A. M., and Mecca Temple. 

Three sons survive him and were pall- 
bearers at his funeral. They are: Capt. 
Roy A. Cheney, recently returned from 
France; James W. and Thomas G. <A 
granddaughter and niece also survive. Ma- 
sonic services were held at Oakwood Cem- 
etery, where interment was made. 








Establishment of a Minimum Wage of 
Twenty-two Cents an Hour 
in Wisconsin 


MiLwAvuKEE, Wis., July 12.—Publication 
of the official order establishing a minimum 
wage of 22 cents per hour for all experi- 
enced: female and minor employes over 17 
years of age in all industries, trades and 
occupations in Wisconsin, has aroused much 
interest among jewelers. The order will go 
into effect Aug. 1, 1919, after which time 
every employer in the State must conform 
to the minimum wage requirements. 

So far as retail jewelers are concerned, 
the new regulation will not cause any con- 
siderable readjustment of wage scales, as 
women clerks and other employes already 
are being paid more-than the minimum spe- 
cified. In general, the wages being paid 
today in the entire jewelry industry range 
above the minimum because of the neces- 
sities of the period. 


SS a Ba eon Doeleatra eS St et et or Re 


tar Re are 





ET, Tee ee DO OE OER De RETA: RT RRA 


os 


Stns es 


eo 


ENE. A Bt PE 


ee ee 



































































































































































































































f=) 
f=.) * 
y = 
= = ‘Ss = 
2 ai INN 
= ——— ——— ———— 
=| eS = —S——_—_—_ —— ona 
== ; boy = = 
— g we =— 
= ———— Ds = 
——_=— = — = ce ae 
= $ oc — E 
——————— Vv —__— = = 
—————— <i = 
— SS ry al — < x 
= Uy = — : 
= ——_— ty ————— 
— vn Vv — 
——— = = t 
— = 
5 — prs x) 13) = = -- 
= 2 : = 
= = = —— > == 





\ 
| 











your trade 


CIRCULAR 
showing complete line. 


ctive to 


AWHMAR NA 





_ 
FRANKLIN SILVER PLATE CO 
GREENFIELD, MASS. 


Ht 


oF 3 


A 


PT. I HAQEHRBRO VAD: RSM MA CUR 
Se WY Some 
1 | TRADE 7f MARK R 


“¢ Franklin Plate— 


ROGERS, LUNT & BOWLEN CO., SUCCESSORS 
Sterling’s Only Rival” 


4, 
= 


Write for Catalogue 


Co 
Cr 
er 
my 4 


IRAGAD Eh 


UAE UME AI 


ck 


| 
if 


Say. —s = =e 





They will be found very attra 


lasting and valuable friends for you. 


mm 
WZ, 


THE JEWELERS’ 
| 
na ate ih es aaa 4 =e NY N:) 4 Za : = < i vant 
HIS interesting assortment contains a pattern for 





Lite 








7 


Hal 





nut 


Each pattern a design of high character, distinctive 





beauty. 





T 


Wat LLL H 
} 
J 






































































































































































































































July 16, 1919. 


THE JEWELERS’ 


CIRCULAR 








Taxes on May Sales Now Due 





Returns Must Be in to Collectors and Payments Made by July 20—First 
Luxury Taxes Due on the Same Day—Taxes on June Sales Due 
July 31—Revenue Department Active 




















WasuHincton, D. C., July 14.—The atten- 
tion of jewelers throughout the United 
States is being called to the fact that al- 
though their taxes on April sales were not 
payable until June 30, the taxes on their 
May sales are due and payable July 20, and 
the taxes or their June sales will be due 
July 31. , 

Jewelers must have their returns in and 
certified checks in the hands of the local 
collectors on the dates mentioned. Wherever 
possible, it is urged that they make their 
returns and pay their taxes before the dates 
iri question. 

The first returns under the so-called lux- 
urv tax are also due July 20, and jewelers 
are interested in this in as far as it relates 
to the sale of: 


Picture frames, sold in excess of $10 
each ; 

Valises, traveling bags, suitcases, etc., 
sold above $25 each; 

Purses, pocketbooks, shopping and 
hand bags, sold above $7.50 each; 

Portable lighting fixtures, including 
lamps of all kinds and lampshades in 
excess of $25 each; 

Umbrellas, parasols, and sun shades 
on the amount in excess of $4 each; 

Fans in excess of $1 each. 


On all such articles the jeweler will re- 
turn a tax of 10 per cent. upon the excess 
price of all such articles as were sold after 
May 1. However, should any of these 
articles be ornamented, mounted or fitted 
with precious or imitation precious metals, 
they do not come within the luxury tax, 
but come within the jewelry tax, now in 
effect, and five per cent. of the entire price 
must be returned as a tax on their sale. 

A mistake was made last week by a large 
number of papers that published an article 
from Washington saying that the collectors 
had been notified to “get after” people who 
had failed to make returns on their luxury 
tax. This is absurd because the luxury tax 
returns are not due until the end of the 
week and:it is barely possible also that the 
Government has even yet been able to 
check up the delinquents who failed to re- 
turn the jewelry taxes June 30. But all 
these will be checked up in time and proper 
penalties imposed wherever the law has 
been violated. 

In an interview, today, an official con- 
versant with the situation stated that there 
were undoubtedly some people who had not 
yet made their first return who should have 
done so, but as far as the jewelry trade 
was concerned the officials felt that most of 
the retail jewelers complied with the law. 

“The trouble as to jewelry tax de- 
linquents,” said he, “will probably not 
come so much from the jewelers themselves 
as from the little dealers who handle a 
few articles of jewelry and who do not 
know that they are subject to tax. In fact 
there seems to be an impression in some 


quarters that it is the retail jeweler alone 
who is taxed on these articles: This is 
not so. The tax is on the sale of jewelry 
for consumption and use and it makes no 
difference whether the sale is an article 
costing 10 or 25 cents, sold by a stationer 
or novelty dealer, or whether it is an ar- 
ticle worth thousands of dollars sold by a 
metropolitan jewelry house. If it comes 


101 


not mean that the jeweler must keep no 
records of the sales in detail. His books 
must be in such shape that the revenue offi- 
cers will be easily able to verify the amount, 
anc, for his own sake, he must be in a posi- 
tion to give the full information about these 
sales when called upon to do so.” 

It is probable that the mistake made by 
the newspapers in stating that officials were 
ordered to get after those who failed to 
return Juxury and jewelry taxes, was 
due to the fact that a week ago Com- 
missioner Roper sent the collectors of the 
country a special letter urging that a 30 to 
60-day special “drive” for a thorough can- 
vass in each collection district be made at 
once in which all members of the field 
force should be utilized. This drive was 





Have You Paid Your Jewelry Taxes ? 





Last Call for May Sales. 


Do It Now 
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*“ JUNE 
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and fill out and return. 


during May are also due. 
This includes: 


each; 
Fans in excess of $1 each. 


sale. 





Retail Jewelers are reminded that: 


All Taxes on APRIL SALES were due JUNE 15 


Get United States Internal Revenue form 728A from your local Collector 
This contains full instructions upon the back. If 
you cannot get this in time, you can get full information in the JEWEL- 
ERS’ CIRCULAR of May 28, page 91. 


THE LUXURY TAXES 


Your first return under the Luxury Tax (Section 904) for sales made 


Picture frames, sold in excess of $10 each; 

Valises, traveling bags, suitcases, etc., sold above $25 each; 

Purses, pocketbooks, shopping and hand bags, sold above $7.50 each; 

Portable lighting fixtures, including lamps of all kinds and lamp- 
shades in excess of $25 each; 

Umbrellas, parasols and sun shades, on the amount in excess of $4 


On all such articles the jeweler will return a tax of 10 per cent. upon the 
excess prices on sales made after May 1. However, should any of these articles 
be ornamented, mounted or fitted with precious or imitation precious metals, 
they do not come within the luxury tax, but come within the jewelry tax, now in 
effect, and 5 per cent. of the entire price must be returned as a tax on their 
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within the jewelry paragraph, the dealer 
who sells it must make a return upon the 
sale whether he considers himself a jeweler 
or not. ‘ 

“It is gratifying,” says he, “to see how 
well the jewelers of the country have 
studied the tax law and how much the 
jewelers’ committees and trade papers have 
educated the trade as to what it: means. 
The work of the Jewelers’ War Revenue 
Tax Committee has not only helped the 
jewelry trade in this regard, but it has 
simplified the work for collectors through- 
out the country. 

“Form 728a, on which the jewelry tax 
return is made, calls only for a. total amount 
of sales through the month, but this does 


for the purpose of informing merchants as 
to the various taxes which they must pay 
at once. A special drive was to be started 
on or before July 14, and the field force 
was to be instructed particularly as to the 
tax on sculpture and art under Section 902, 
the luxury taxes (904), the jewelry taxes 
(905), toilet and additional articles (907), 
soft drink manufacturers (628), soda foun- 
tain and ice cream parlors (630), occupation 
taxes (1001), the tax on boats (1003). 

It is probable that some of the employes 
thought this meant that they were to get 
after delinquents when as a matter of fact, 
the field force was to be used to notify the 
tax payers so that there might be no de- 
linquents. 
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There is no such thing as middle ground 
in Rings any more. 

You sell either good ones or poor ones. 

We don’t know very much about poor 
ones because we never made them, but the 
maker who sends poor ones to the market 
must reap the consequences of his rashness. 

In like proportion, must the maker of 
good ones reap his reward. 

It is a case of reward with the W. W. W. 
RINGS—not consequences—each one has 
our mark—which means as much to that 
Ring as’ the government’s mark does to 
money. 
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Remember, Not Merely Good Rings— 


But a Service! 



































WHITE, WILE & WARNER 


Makers of nationally advertised rings in which the stones do stay 
BUFFALO, N.Y. 
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TRADE CONDITIONS 


Business conditions on the jump with no indica- 
tions of diminution in the very immediate future. 
In fact with many of the concerns there is even 
more activity than a month ago. Taking advan- 
tage of the week-end holidays over the Fourth of 
July, when a majority of the buildings closed on 
Thursday afternoon until Monday morning, hasty 
clean-ups were made and business resumed. While 
there are problems and handicaps now besetting 
the manufacturers they are not those of previous 
days when trade abuses confronted the concerns. 
The new problems are being met and the changing 
conditions are, in the main, working out a stabil- 
ization of the industry that is welcomed by em- 
ployer and employe alike. 





Homer J. Bishop has withdrawn from 
the Monogram Jewelry Co., of 44 Fountain 
om and Mrs. Frank Stokes and family 
are at their Summer cottage at Riverview 
until Fall. 

Mr. and Mrs. Charles W. Battey have 
opened their summer cottage at Conimicut 
for the season. 

Ruddman & Orleck has commenced the 
manufacture of a line of gold jewelry at 
40 Clifford St. 

F. C. Miller is fitting up a plant at 292 
Eddy St. for the manufacture of a new line 
of gold jewelry. 

Horace W. Steere et ux has transferred 
real estate on the westerly side of Benefit 
St. to E. A. Rusden. 

Arnold C. Messler, of the A. C. Messler 
Co., was registered at the Ocean View 
Hotel, Block Island, the past week. 

Major George A. Forsyth, with Thornton 
Bros. Co., is executive officer at the Rhode 
Island State rifle range at East Providence, 
again this year. 

Frank Flynn and Asa H. Richardson have 
returned from a vacation trip to Lake 
George, Lake Champlain and the Hudson 
River. 

Mr. and Mrs. William C. Tweedell and 
family are Summering at Silver Spring 
again this year, having opened their cot- 
tage the past week for the season. 

The Vendetti Bros. have commenced the 
manufacture of skeleton knives for the use 
of manufacturing jewelers, under the firm 
name of The Ideal Knife Co., at 95 Pine St. 

John S. Holbrook, vice preseident of the 
Gorham Mfg Co., with his family are oc- 
cupying a house on Central St., Narragan- 
sett Pier, where they will spend the sea- 
son, 

Arthur Henius, of Henius & Co., was ap- 
pointed last Friday by Mayor Joseph H. 
Gainer as a member of the City Plan Com- 
mission, for the term which will end in 
1923. 

Joseph E. McCrudden, Inc., has pur- 
chased the entire plant of the Unique Find- 
ings & Supply Co., 36 Garnet St. The busi- 
ness has been reorganized and the plant re- 
arranged, 

Charles F. Irons, president of the Irons 
& Russell Co., left last Wednesday with a 
party of relatives for a 10 days’ motor trip 
which will take them through New Hamp- 
shire and Vermont. 

[Frank I. Odell, manager of the Provi- 
dence office of the National Jewelers’ Board 


THE JEWELERS’ 


of Trade, has been on a business trip to 
central Massachusetts the past week for the 
association. 

J. George Tickell, for many years in the 
employ of the Gorham Mfg. Co., has ac- 
cepted a position with the Canada branch 
of the William A. Rogers Co., silversmiths 
at Toronto. 

The monthly meeting of the directors of 
the Manufacturing Jewelers’ Board of 
Trade will be held at the rooms of the 
association in the Turk’s Head building on 
Friday afternoon, July 18. 

Samuel M. Einstein and Harry Cutler, 
executors of the will of the late Charles 
H. Eden, have filed their first and final ac- 
count in the Municipal Court in this city, 
and the same has been referred to July 22 
at 9 a. M. for consideration. 

Major E. Merle Bixby, superintendent 
of the silverware department at the Shepard 
Co., has received word of the arrival in 
France of his son, Lieutenant L. B. Bixby, 
who is in the regular army. 

The Comstock-Mason Co., of this city, 
chartered to deal in precious stones ana 
jewelry, received a charter Saturday from 
Secretary of State Parker, under the laws 
of Rhode Island, with a capitalization of 
$10,000. The incorporators are Benjamin 
W. Comstock, Frederick Mason and Har- 
old B. Tanner. 

Articles of incorporation have been is- 
sued from the office of the Secretary of 
State under the laws of Rhode Island to 
Joseph E. Miller, Inc., for the manufacture 
of jewelry in this city. The capital stock 
is $20,000 divided into 200 shares of $100 
each. The incorporators are Harry Bal- 
cher, Benjamin Balcher, James E. Miller 
and Walter L. Main. 

Among the jewelry buyers reported in 
this city during the past week were the 
following: R. Bornn, of Bornn Bros., 
Havana, Cuba; Miss Kirsher, of Crowley, 
Milner & Co., Detroit, Mich.; Alfred Erbs, 
of London, Eng.; Morris Vogel, of Vogel 
Bros. Co., New York city; Mr. Shure, of 
N. Shure Co., Chicago; Mr. McDermott, 
of Frank & Seder, Pittsburgh, Pa.; Messrs. 
Lester and Strauss, of Emerich & Schorsch, 
New York city; Mr. Blake, of Saks & Co., 
New York city; A. W. Myers, of the Cana- 
dian Jewelry & Importing Co., Winnipeg, 
Man., and Frederick T. Tietz, of C. B. 
Rouss, New York city. 


‘Charged with the larceny of jewelry from 
the factory of the J. J. White Mfg. Co., 
manufacturing jewelers, 144 Pine St., Cor- 
inne Kane, 23 years of age, was arrested 
on Thursday afternoon by Inspector Arm- 
strong of headquarters and Bernard M. 
Goldowsky of the Jewelers’ Protective As- 
sociation. Mrs. Kane declared that her 
husband deserted her a short time ago and 
that she stole the articles to sell in order to 
support herself and baby. She was charged 
with the theft of two brooches, valued at 
$36, although the police declare that she had 
stolen other pieces including a brooch 
valued at $100, which she pawned for $8. 
At a special arraignment in the Sixth Dis- 
trict Court in the evening before Judge 
Gorham, the young woman was placed on 
probation until September. 

Col. Harry Cutler, of the Cutler Jewelry 
Co., was a business visitor in Washington, 
D. C., the past week. Col. Cutler, who is 
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national chairman of the Jewish Welfare 
Board, has received from F. P. Keppel, 
Third Assistant Secretary of War, a letter 
of appreciation on behalf of the War De- 
partment and the Commission on Training 
Camp Activities, for the services rendered 
by that organization in maintaining a high 
state of morale among the soldiers, not only 
of the Jewish faith, but of the men of other 
or of no religious ties. 

The recent death of Edward Holbrook, 
president of the Gorham Mfg. Co., and of 
Wilbur B. Bradbury, assistant treasurer ot 
that corporation, has necessitated a reor- 
ganization of the corporation by the elec- 
tion of John S. Holbrook, of this city, as 
president to succeed‘his father. Alfred K. 
Potter, of this city, who was elected treas- 
urer last October has been elected vice- 
president and treasurer of the Gorham Co. 
of New York, of which John S. Holbrook is 
also president. Robert Loch has been elected 
vice-president and general manager, suc- 
ceeding Hiram A. Bliss, of New York, who 
has been retired after a service of more 
than 48 years. Edward J. Dingee becomes 
manager of the wholesale department at 
Fifth Ave. and 36th St., New York, and 
William S. Stone, of this city, becomes sales 
manager with headquarters at the Elmwood 
plant in this city. 

The case of Arthur W. Fairchild et al. 
against the Uniform Seamless Wire Co. 
was heard before the Rhode Island Su- 
preme Court on Tuesday, July 8. This is 
an appeal taken by Richmond Seabury, a 
stockholder of the respondent corporation, 
from a final decree entered in the Superior 
Court for Providence County allowing the 
account of the receiver of the said com- 
pany and authorizing the receiver to dis- 
tribute the balance of the assets remaining 
in his hands pro rata among all of the 
creditors. In the opinion of the court the 
statutes do give authority to the court ‘to 
authorize a receiver of a foreign corpora- 
tion to carry on the business of the corpora- 
tion temporarily, with the incidental power 
to borrow money for the corporate enter- 
prise. The appeal is dismissed; the decree 
appealed from is affirmed and the cause is 
remanded to the Superior Court for further 
proceedings. 

As the result of the theft of gold scrap 
trom the factory of the A. T. Wall Co., 162 
Clifford St, an employe named Samuel 
Cohen, 39, and Louis I. Greene, who con- 
ducts a retail jewelry and watchmaker’s 
store at 286 N. Main St., were arrestec 
Wednesday evening by Inspector Arm- 
strong from headquarters and Bernard M. 
Goldowsky, of the Jewelers’ Protective 
Agency. Cohen was charged with the 
larceny of 40 pennyweights of gold scrap, 
valued at $20, while Greene was charged 
with receiving the stolen metal. At. a spe- 
cial arraignment before Judge Gorham the 
same evening both men pleaded guilty and 
each was fined $40 and costs. According to 
the police, the theft of gold scrap has been 
going on for some time, at least since April. 
It is claimed that Cohen, who has been in 
the employ of the firm for some time, took 
the scrap gold from the bench and carried 
it away in his pocket and sold it to Greene. 
Cohen had been under surveillance for 
some time to discover to whom he was 
disposing of the stolen scrap. 
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E, E. THURSTON 


Northern New York and 
Vermont 


Quality 





A. E. HUTCHINSON 


Baltimore and Washing- 
ton, North and South 
Carolina, Georgia 
and Florida 


Variety 





FRED SCHMID 


Michigan and Indiana 





H. C. BEADEL 


Same territory as covered 
for past 25 years 


These Men 


will show 


THIS FALL 


to Responsible Merchants 


One of the Largest and Most 
Complete General Whaole- 
sale Lines in America 


Practically Everything Sold or Used in a 
Jewelry Store 


Big in Conception 


Comprehensive and Diversified 


A GOOD HOUSE TO DO BUSINESS 
WITH 


Incorporated 


WY A.H.PONDCO. 
N | 


Diamond Importers 
Wholesale Jewelers 


ESTABLISHED 1892 


SYRACUSE, N. Y. 


JOSEPH SHAWL 


Western New York, Ohio 
and Pennsylvania 


Originality 








H. A. SAWYER 


Maine and New Hamp- 
shire 


Service 





A. M. ALLEN 
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M. Hirsch has taken over the business of 
M. Hirsch & Son, Holyoke. 

Myron J. Beylick, diamond setter, for- 
merly in room -812, is now located in 802 

‘ashington building. 
yey M. Kirby, of Harkins, Kirby & 
Murphy, who recently underwent an opera- 
tion for appendicitis, has returned to busi- 


ness. 
Ed Cole, of D. C. Percival & Co., has gone 


on a fishing trip to Maine. He is an expert 
with the rod and holds several records for 
big catches. 

C. H. Douglas, of M. A. Andrews Co., has 
returned from his vacation at Rangeley 
Lake. He had as a companion William W. 
smith of Waltham. 

K. Burns & Son, Inc., announce that they 
vill open at the corner of Washington and 
Bromfield Sts., September 1, as wholesale 
and retail jewelers. 

Tames S. Blake kept “open house” July 4 
at his Summer home at Point Allerton, 
Hull, where 200 guests were entertained by 
him. Elmer C. Read, of Kettell Blake & 
Co., is on his vacation. 

Among the visitors in town last week was 
Thomas Munroe of New Glasgow, Nova 
Scotia. He seldom comes to Boston, but 
when he does he makes a prolonged visit, 
combining business with pleasure. 

O. S. Reed, of the diamond department 
of Thomas Long Co., has virtually recov- 
ered from the attack of influenza he had 
six weeks ago. His place is kept open for 
him and he hopes to return shortly. 

Arthur Lesser, representing the Lassner 
Co., 212 Union St., Providence, has closed 
his offices for two weeks while on vacation 
and wishes all mail, etc., to be forwarded to 
the New York office, 6 Maiden Lane. 

T. Stanley Simpson, manager of the Chi- 
cago office of the E. Howard Clock Co., 
visited Boston last week with Mrs. Simpson 
and son. E. A. Bigelow escorted them to 
the top of the Customs House tower, the 
highest building outside of New York, 
whence a splendid view of Boston and har- 
bor is obtainable. 

Travis, Farber Co., wholesalers and job- 
bers, have started in business at 373 Wash- 
ington St., room 88. Mr. Travis formerly 
had a retail store in Maynard, while Mr. 
Farber was general manager for several 
years with B. H. Goodrich of Boston. 

Roland Ruggles, son of F. Ruggles, is 
working for the Summer as watchmaker 
with the E. B. Horn Co. Roland is work- 
ing his way through Tufts Dental College. 
Another son in a similar way was enabled 
to take the medical course last year. 

Hershon Bros. announce that they have 
acquired the business of their father, A. 
Hershon, 5 Bromfield St., who has retired. 
Mr. Hershon was for 18 years with A. S. 
Hirschberg before entering into business 
for himself. Harry Hershon, one of the 
sons, was formerly connected with Shreve, 
Crump & Low, Inc., where he was engaged 
in making fine platinum mountings, but 
when this country entered the war he be- 
came an officer on the naval hospital ship 
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Mercy, crossing the ocean several times and 
bringing back wounded men. He was in 
this service for 18 months. Al Hershon, 
the other son, was with Ratzkoff Bros. for 
three years as a diamond setter. The new 
owners are engaged in the manufacture of 
fine gold and platinum jewelry at 5 Brom- 
field St., which offices have just been reno- 
vated and reorganized. 

Prompt action on the part of Frederick 
Shaughnessy, a clerk in the store of Shreve, 
Crump & Low, Inc., resulted in the arrest 
of two men, Joseph S. Cao and Charles 
Croce, who were later charged with at- 
tempted larceny of jewelry valued at $1,100. 
The men entered the store Wednesday 
afternoon about two o’clock and asked to be 
shown some bracelets. Shaughnessy took 
out a few and charges he saw one of the 
men put a bracelet in his pocket. Shaugh- 
nessy quickly grabbed the man and called 
for help. Patrolman Fred Allen, who was 
near, hurried into the store and arrested the 
two men. The men were arraigned in the 
municipal court Thursday and held in bail 
of $5,000 each for trial July 16. Four 
additional charges were brought against 
them, accusing them of larceny of jewelry 
from the Studio Jewelry Co., 141 Tremont 
St., where, it is charged, two solid gold 
chains were stolen from; George Homor, 45 
Winter St., and from Harrington & Free- 
man, 59 Court St., where two gold watches 
and two rings were taken. 

The E. Howard Clock Co. is installing 
the following clocks, which are of unusual 
interest: For the United States Naval 
Academy at Annapolis, Md., and for the 
United States Military Academy at West 
Point, N. Y. The clock system for the 
navy is a little more comprehensive, con- 
sisting of a program bell ringing system as 
well as of a very complete time system for 
the different buildings. The master clock 
of the whole contract is known as the tower 
type, with a gravity escapement and com- 
pensated pendulum, and the movement is 
equipped with hour, minute and second 
dials. It is also equipped with electrical 
contacts in duplicate for all parts, which 
operate large numbers of secondary clocks 
in the different rooms of the various 
buildings, and in addition, the movement 
has what is known as a duration contact, 
which determines the length of the ringing 
of the various bells. This contact is ad- 
justable and can be changed at will so as to 
provide either a shorter or longer ring. To 
provide against any contingency, and in 
order that the master clock may be cleaned 
and overhauled without any interruption in 
the time service, the makers are providing 
an auxiliary master clock, which is mounted 
on a slate distributing unit with ‘all of the 
various contacts and with duplicate relays, 
switches, etc., all of this equipment being 
mounted in a golden oak wall case. A fea- 
ture of the equipment is an eight-circuit 
tape program outfit, which provides for 
different bell ringing schedules on the va- 
rious days of the week. Seventy-one sec- 
ondary clocks, all controlled by the master 
clock, will be located in the different rooms 
of the various buildings, and these with 
twenty-four loud ringing gongs, operated 
by the main lighting circuit, will provide a 
complete and unique time system for the 
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Naval Academy. The outfit for the West 
Point Military Academy consists of a spe- 
cially designed four dial post clock, having 
four large glass dials, arranged for illu- 
mination, which will work in unison with 
a time system in the interior of the different 
buildings. 
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One local firm has over 300 women mak- 
ing chain at home. 

William Maintien, of Maintien Bros. 
Co., Wareham, was a local visitor last 
week. 

Daniel Chisholm, of New York, was in 
town last week to attend the funeral of 
his brother, Alpin Chisholm. 

Harry Bennett, who for many years 
was identified with Fred Gorton in the 
manufacture of badges, is serious ill at 
a hospital in Pawtucket. 

George Mandalien, of the Mandalien 
Mfg. Co., has been discharged from the 
base hospital at Camp Dix and is ex- 
pected to be released from service soon. 

Albert Totten has been elected and 
qualified as president of the Attleborough 
Savings Bank. George W. Cheever is a 
vice-president, and Andrew Morris, clerk 
of corporation. 

The firms in the Whiting building re- 

sumed operations last Wednesday morn- 
ing after a five-days’ shutdown to allow 
for the inspection of the boilers and 
repairs to the building. 
G. K. Webster attended a dinner given 
in Washington last week in honor of 
Miss Leona Curtis, daughter of Senator 
Curtis of Kansas, who on Thursday be- 
came the bride of Webster Knight of 
Providence. 

The funeral of the late Alpin Chis- 
holm was held Tuesday afternoon at 
2 o’clock from his late residence on 
N. Washington St. The services were 
conducted by Rev. H. E. Latham, pastor 
of the First Universalist Church. Hun- 
dreds of people, including manufactur- 
ing jewelers and townspeople gathered 
to pay their last respects to a man who 
was greatly loved and esteemed. by all. 
The bearers were: Frederick Brigham, 
Arthur Hadley, John Joyce, Robert Mc- 
Ghee, Rufus King and Bernard Gold- 
stein. Interment was at the Mount Hope 
Cemetery. Mrs. Irma G. Chisholm has 
filed the will of the late Mr. Chisholm 
and makes application to be appointed 
the administratrix. 








On the occasion of the presentation of 
the freedom of the city of London, swords 
of honor in 18 karat gold, elaborately 
jeweled and with ornamentation in enamel 
and relief work will be presented to Ad- 
miral the Right Hon. Viscount Jellico of 
Scapa, Admiral Sir David Beatty, Field 
Marshal the Right Hon. Viscount French 
of Ypres, Field Marshal Sir Douglas Haig 
and General Sir Edmund H. H. Allenby. 
The swords will be designed and fashioned 
by the Goldsmiths & Silversmiths Co. of 
London, J 
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A Permanent Institution 
The fact that The Gorham Company is the 


largest and best known establishment of manufac- 
turing silversmiths is noteworthy. That fact com- 
bined with the great public preference for Gorham 
Silverware gives indisputable evidence that the 
Gorham Trade-mark on Sterling Silverware is a 
permanent guarantee of the finest the Silversmith’s 
art can produce. 


The public buys Gorham Silverware because 
it knows this. Eighty-six years of public service 
have proven to people the value of the Gorham 
Trade-mark—a permanent guarantee from a per- 
manent institution. 






Gorham Sterling Silverware is offered 


for sale through jewelers exclusively 
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NCE the publica- 
tion of the edi- 
torial in the last 
issue of the JEWELERS’ 
CrrcuLar there has been a change for the 
better in the delivery of platinum from the 
Assay Office. Sales of platinum by the 
Government to the dealers at New York 
started Thursday and continued during the 
week. It looks now as if the troubles of the 
platinum manufacturer—at least as far as 
getting the metal is concerned—are grad- 
ually disappearing and that before the 
height of the manufacturing season is 
reached he will be able to get the metal re- 
quired in the quantity and in the condition 
that he needs. Platinum is now coming to 
this country from South America and 
other sources, though none is expected 
from England and not much from France; 
but with the platinum that is being released 


Platinum Again S! 
Coming to the 
Jewelry Trade 


by industrial concerns and the imported met- 


al, the metal sold by the Government will 
apparently make the amount sufficient for 
our needs until the normal pre-war condi- 
tions obtain once more. 

Although the Government is supplying 
iridium only to the amount of two per cent 
of the platinum purchased, it is expected 
that other iridium will come into the market 
from private sources in amounts sufficient 
to produce the hard platinum necessary for 
our trade. In any case, those conversant 
with the situation feel that there will be no 
dearth of hard platinum, at least by the 
end of the month. In fact, it is generally 
predicted that if the manufacturers can 
overcome their difficulties produced by labor 
conditions and by the scarcity of diamonds 
as well as they will that produced by the 
scarcity of metal, it will be but a short time 
before the jewelers of the country will be 
able to get all that they need in platinum 
jewelry, in the amounts and at the time 
that they desire it. 





Encourages Hope AILY and trade 
for the Protected a have given 
: : considerable space re- 
Selling Price cently to the opinion 
of the Supreme Court of the United States 
in the prosecution brought against Colgate 
& Co under the Sherman Anti-Trust Law 
which resulted in not only a vindication of 
the well known manufacturers of soap and 
toilet articles, but also laid down principles 
that for the first time give hope to those 
who believe in the “protected” selling price 
and feel that such a practice does not vio- 
late our commercial statutes. 

As noted in the JeweLers’ CrrcuLar, 
Colgate & Co. some time ago were indicted 
under the Sherman Anti-Trust Law because 
in effect they had refused to sell to dealers 
who failed to agree to uphold their retail 
prices and prevented such dealers from get- 
ting the Colgate products. This, according 
to the indictment, was a restriction in trade 
and commerce among the States. The de- 
fendants demurred to the indictment, and 
this demurrer was sustained in the United 
States Court in Eastern Virginia in an 
opinion that was commented on in the 
JEWELERS’ CircuLar in the issue of Nov. 13, 
1918. ; 

The Department of Justice appealed from 
the lower court and brought the case before 
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the United States Supreme Court which 
decided the appeal in an opinion rendered 
last month by Justice McReynolds, which 
goes far to interpret the Sherman Acct in its 
application to price-protection. Particularly 
is the opinion important in showing that the 
Sherman Act is directed essentially against 
monopolies, contracts and combinations 
that would interfere with the free exercise 
of those who wish to engage in trade. And 
in this interpretation it gives hope to the 
manufacturer who wishes to create no 
monopoly, but simply to protect the reputa- 
tion which he has built up under his name 
and trade-mark. This is brought out in the 
very conclusion of the opinion, in which 
Judge McReynolds says: 


“The purpose of the Sherman Act is 
to prohibit monopolies, contracts and 
combinations which probably would un- 
duly interfere with the free exercise of 
their rights by those engaged, or who 
wish to engage, in trade and commerce 
—in a word, to preserve the right of 
freedom to trade. In the absence of 
any purpose to create or maintain a 
monopoly, the Act does not restrict the 
long recognized right of trader or 
manufacturer engaged in an entirely 
private business freely to exercise his 
own independent discretion as to 
parties with whom he will deal. And, 
of course, he may announce in advance 
the circumstances under which he will 
refuse to sell. ‘The trader or manufac- 
turer, on the other hand, carries on an 
entirely private business, and may sell 
to whom he pleases.” United States v. 
Trans-Missouri Freight Association, 
166 U. S. 290,320. ‘A retail dealer has 
the unquestioned right to stop dealing 
with a wholesaler for reasons sufficient 
to himself, and may do so because he 
thinks such dealer is acting unfairly in 
trying to undermine his trade.’ Eastern 
States Retail Lumber Dealers’ Associa- 
tion v. The United States, 234 U. S. 
600,614. See also Standard Oil Co. v. 
United States, 221 U. S. 156; United 
States v. American Tobacco Co, 221 U. 
S. 106, 180; Boston Store of Chicago v. 
American Graphophone Co. et al., 246 
U. S. 8. In Dr. Miles Medical Co. v. 
Park & Sons Co., supra, the unlawful 
combination was effected through con- 
tracts which undertook to prevent deal- 
ers from freely exercising the right to 
sell. 

“The judgment of the District Court 
must be affirmed.” 


The fact that Colgate & Co. have been 
able to upset a criminal prosecution under 
the Sherman Law is at least a step in the 
right direction, though it is not clear to 
the layman whether civil action under the 
Clayton or other Acts‘might not lie under 
the same circumstances. It is, however, 
apparent that not only from this, but from 
other decisions, that the courts of the coun- 
try are now beginning to look at the pro- 
tected selling price, and the questions 
arising under it, with a broader and more 
equitable view than they have done in the 
past; in fact, they seem to be able to see, 
as they have not done before, that it is 
possible, by contracts with dealers, for a 
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Remarkable Achievement 


Determination and scientific genius 
made it possible. Our salesmen are 
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territory with a stock of goods 
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Drop us a line to have them call, 
your success will be made easier 
by having an up-to-date line at 
your disposal. 
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manufacturer to seek a means of Protectin 
his name and good-will without any inte 
tion on his part to create a monopoly in the 
line of the products which he manufactures 
or to force his particular brands upon he 
public; also, that in fighting to keep his 
goods out of the hands of the price-cutter 
the manufacturer ‘s not working against the 
interest of the consuming public at large 
but is simply preventing the reputation and 
good-will that he has established from being 
used as a bait to induce the sale of inferior 
articles for which the public often pays 
exorbitant profits to the price-cutter, 

Important, also, in this connection is the 
report to Congress by the Federal Trade 
Commission recommending that manufac. 
turers be permitted by special statute to fix 
and maintain retail selling prices, subject 
to review by a disinterested agency. The 
full text of the recommendations appear in 
another column of this issue. 





Winans haw [‘ a recent issue, the 
Seen Minnie American Econo- 


sis mist, the organ of the 
No Competition 4 merican Protective 
League, expresses much concern over the 
discovery that certain Japanese “fountain 
pens” recently imported in this country 
could and were being sold to the public at 
five cents each, intimating that danger lay 
to the jewelry and pen industry in this com- 
petition. 

We would call our contemporary’s atten- 
tion to the fact that cheap fountain pens, 
so-called, have been quite common for years 
and have been sold by street fakers and the 
“five and ten cent” stores without causing 
the slightest annoyance to jewelers -or 
stationers who handle the real article. In 
fact, the cheaper the product the less has 
been the competition. It was only in a 
few instances where worthless pens sold 
for approximately the price of standard 
product that any annoyance resulted to cus- 
tomers or dealers. The cheaper the product 
is sold the less the jeweler need worry, 
because the discrepancy in prices itself is a 
warning to the public that the article is a 
toy and is not on a par with the merchan- 
dise that one wishes or expects to get from 
a jewelry or high-class stationery store. 

And this calls attention to a condition 
that exists in practically all lines of our 
trade; vis., that the jeweler who handles a 
fine quality or high-grade product need have 
no misgivings at the sale of an imitation 
or cheap product by concerns in other lines, 
or even by his competitors. A demand for 
real pearls is in no way affected by the 
demand for imitations. Each has its field 
of customers and each is wanted for its own 
qualities. The same is true of diamonds 
and imitation of diamonds, of ivory and 
imitation of ivory, of gold and of plated- 
ware, and of silver and electroplate. The 
only time annoyance comes is when the 
articles of the two qualities approach each 
other closely in price. This affords oppor- 
tunity to the public to become confused, or 
to buy the cheaper when they need the 
dearer. But the wider the variation im 
price, as said before, the less the competi- 
tion, and the more the articles appeal to 
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Chas. F. Shaw, having just returned from 
service overseas, is now the New York 
representative of the Kleiner Co., Provi- 
dence, R. I. : 

Ww. H. Tarleton, of the Wightman & 
Hough Co. 15 Maiden Lane, left for 
Philadelphia, Thursday evening, where he 
expected to remain about a week. 

Howard A. Straub, manager and buyer 
for Stewart & Co., 326 Fifth Ave., Pitts- 
burgh, Pa., is in this city on a vacation and 
will remain about three weeks. He reports 
excellent business in the “Smoky City.” 

I. D. Cohen and Raymond Risk, with 
1. Ollendorff Co., 15 Maiden Lane, are now 
covering their respective territories and 
report good business. W. and M. Ollen- 
dorf will both leave within a few days to 
cal! on the trades. 

The Republic Novelty Co., Inc., is the 
name of a concern recently incorporated 
under New York State laws with a capi- 
tal of $30,000. The firm will manufacture 
and deal in jewelry and novelties. The in- 
corporators are Edward A. Miller, Jerome 
Fisher and Joseph B. Stern, all of 864— 
39th St., Brooklyn, N. Y. 

The regular monthly meeting of the 
Greater New York Trade Watchmakers’ 
Association will be held next Wednesday 
evening, July 23, at the regular headquar- 
ters of the organization, 175 East Broad- 
way. At this meeting the installation of 
the new officers will take place, and there- 
fore full attendance of members is desired. 

The members of the ladies auxiliary of 
the Bronx Retail Jewelers’ Association held 
a special meeting Tuesday evening, July 8, 
after THE JEWELERS’ CrrCULAR had gone to 
press. Final arrangements were made for 
the outing of the organization to be held 
on Aug. 10 at Hoffmann’s Park, Throggs 
Neck, Fort Schuyler Rd., Westchester, 
N. Y. 

The members of the Bronx Retail Jewel- 
ers’ Association held their regular monthly 
meeting last evening at their regular meet- 
ings rooms, Ebling’s Casino, St. Ann’s Ave. 
and 156th St. President Falkenstein called 
the meeting to order promptly at eight 
o'clock. After the minutes of the last meet- 
ing had been read an open discussion en- 
sued. After the meeting the members 
adjourned and went downstairs where re- 
freshments were served. 

Reorganization of the Gorham Co., of 
New York, selling agent for the Gorham 
Mfg. Co., of Providence, R. I., has been 
effected as the result of the changes in the 
personnel. As noted last week, Hiram 
A. Bliss was recently retired as vice-presi 
and general manager of the New York 
corporation. The officers of the company 
which have now been elected are: John S. 
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Holbrook, president; Alfred K. Potter, 
vice-president and treasurer; Robert Loch, 
vice-president and general manager; Ed- 
ward J. Dingee, manager of the wholesale 
department at Fifth Ave. and 36th St., New 
York, and Wm. S. Stone, sales manager 
with headquarters at the Providence 
Works. 

Lack of attendance prevented anything 
being done at the regular monthly meeting 
of Jewelers’ Manhattan Camp No. 12 of the 
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at which routine matters were discussed. 
Secretary Backus reported 15 new mem- 
bers elected, bringing the total number of 
firms added since the present new mem- 
bership campaign began Jan. 1, 1919 up to 
103 and a grand total of 982 members. 
The members of the Board are now quite 
sure of passing the 1,000 mark. Secretary 
Backus also reported only five financial em- 
barrassments during the past month none 
of which involved large amounts. The 


Order of the Golden Seal which was called total of assets amounted to $500 and the 





Beating All Records 


During the half year just closed the amount of 
advertising published in The Jewelers’ Circular 
exceeded all previous records. This attests that 
the manufacturers, importers and jobbers in the 
jewelry and allied trades are alive to the great 
opportunity now offered for business expansion 
and thoroughly recognize and appreciate the 
position held by The Jewelers’ Circular as the 
one great medium between the buyers and 








sellers. 
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for Thursday last at the rooms of the order, 
63 Maiden Lane. A meeting of the trustees 
of the camp, however, was held, at which 
the Commander, Leo Wormser, presided. 
At this meeting J. R. Greason, Jr., who had 
been elected a trustee in the place of his 
father, the late John R. Greason, attended 
with the others, Secretary Knobloch read 
the minutes of the last meeting and pre- 
sented routine business to be transacted; 
Treasurer Parker made a report of the 
funds in the possession of the camp to date 
and also expenses incurred by the delegates 
who attended the convention of the 
Supreme Council at Roxbury, N. Y. The 
delegates reported the convention a success 
in every way, and it was decided to follow 
the suggestion made at the convention to 
make a special effort to increase the mem- 
bership of the Jewelers’ Manhattan Camp 
by personal solicitation. 

The members of the board of directors 
of the National Jewelers Board of Trade, 
held their regular monthly meeting Thurs- 
day at the Board’s rooms, 15 Maiden Lane, 
liabilities were $8,300. Two were in the 


east and three were in the west. It was 
also reported that S. W. Rosenthal, South 
American trade commissioner addressed a 
mass meeting on Tuesday, July 8, at the 
Chamber of Commerce rooms, in Cincin- 
nati and also one on Friday, in the Cham- 
ber of Commerce rooms in Chicago. Mr. 
Rosenthal, however, is perfectly willing to 
confer personally with anyone interested in 
trade with the South American countries. 
It was also announced at. the meeting that 
President Davidson had invited a number 
of firms to nominate a representative who 
is familiar with export trade, to serve on a 
committee to promote export trade with 
Latin American countries. Representatives 
of the Ansonia Clock Co., Goldsmith, Stern 
& Co., Elgin National Watch Co., Krementz 
& Co., and the International Silver Co. 
and J. A. & S. W. Granbery, Newark, 
have agreed to act on the committee. 
Samuel Goldberg, Nathan Borenkind and 
Herman Rosenthal have formed a co- 
partnership under the name of the Victory 
Watch Co. with offices at 37 Maiden Lane, 


(New York Notes continued on page 111.) 
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where they will engage in the general 
watch making and expert watch fitting 
business. ; ; 

Frank Hotkiss has severed his connection 
with Henry Freund & Bro., 65 Nassau St. 

Among the visitors in town during the 
past week was J. M. Henwood, Bingham- 
ton, N. Y. ; 

A. H. Bets, with the R. & G. Co, 9 
Maiden Lane, leaves July 19 for a pleasure 
trip to California. 

David Feiss, representing R. & J. Drey- 
fus, 170 Broadway, in the west, has just 
returned from an extended trip. 

Konijn & Frank, importers of diamonds, 
65 Nassau St., have joined the Merchants’ 
Association of Greater New York. 

J. W. Block, Jr. of J. W. Block, 9 
Maiden Lane, will leave next week on a 
pleasure trip to New London, Conn. 

The office of William T. Schneider, 170 
Broadway, will be closed all day Saturday 
during the months of July and August. 

The Brooks Mfg. Co., Boston, Mass., 
has opened a New York office at 9 Maiden 
Lane, of which A. R. Foss is manager. 

Jake Levin is now associated with L. 
Heller & Son, 68 Nassau St., and will rep- 
resent that house from Buffalo west to the 
Coast. 

The Webster Co., 9 Maiden Lane, has 
added additional space to its quarters and 
the extensive alterations are practically 
completed. 

Wm. Hildebrand, representing H. C. 
Lindol Co., 9 Maiden Lane, returned last 
week with his family from a rest in Boon- 
ton, N. J. 

H. M. Eliassof, of Eliassof Bros., 13 
Maiden Lane, spent the latter part of last 
week at the Albany office with the other 
members of the firm. 

Fred R. Rightmire, with Feingold & Gelb, 
9 Maiden Lane, will leave soon on an ex- 
tended trip through Detroit and Chicago. 
He will probably be away two months. 

Word was received in this city, last week, 
that George W. Korper, a pearl dealer, 170 
Broadway, is in Paris making purchases 
for his business. Mr. Korper has been 
abroad since June 1. 

Louis Selig, Elizabeth City, N. C., was 
among the jewelry buyers in town during 
the past week. Mr. Selig has been making 
his headquarters with the Gorham com- 
pany, 15 Maiden Lane. 


Louis Basch & Co., Chicago, filed a judg- 
ment in the New York County Court, Mon- 
day, through their attorney Henry S. Good- 
speed, 55 Liberty St., against Thomas H. 
Newman, alias “Christmas” Keough, for 
$321.62. 

The Stam Silver Jewelry Co., Inc., is the 
name of a concern recently incorporated 
under New York State laws with a capital 
of $5,000. The incorporators are Joseph 
Kotin and Chas. Kotin, both of 195 Pulaski 
St. and Benj. Stambler, 22 Ely St., all of 
Brooklyn. 

The Pearlfeld Jewelry Mfg. Co., Inc., has 
secured a charter of incorporation ufider the 
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New York State laws to engage in busi- 
ness in this city with a capital of $2,000. 
The incorporators are Sam Schonfeld, 959 
E. 163rd St.; Sol Pearl, 840 Bronx Park 
S., and Harvey J. Cohen, 102 W. 119th St. 

Henry Goldberger, for many years with 
Hipp, Didisheim Co., Inc., 24 W. 36th St. 
recently severed his relations with the above 
concern, and has entered business as an 
importer of watches and novelties, at 36 
E. 23rd St. He will visit the trade 
shortly with a full line of his own products. 

J. H. Mansfield, 9 Maiden Lane, will start 
next week on a three weeks’ trip through 
New York State. William Mayer, New 
England representative of the same firm, 
will start within a few days on a lengthy 
trip through the middle west. H. A. Jef- 
frey and R. B. Leahey are also calling on 
the local trade. 


Miss Lillian Aisenstein, daughter of Mor- 
ris A. Aisenstein, of Aisenstein & Woro- 
nock, wholesale jewelers, 22 Eldridge St., 
was married July 15, at the Hotel Biltmore, 
to Dore N. Schwab. Following the cere- 
mony Mr. and Mrs. Schwab left for an 
extended trip to California and will be gone 
for about six months. 

Alfred G. Stein, of Patek, Philippe & 
Co., in charge of their New York branch, 
68 Nassau St., is now in Europe on a visit 
to the firm’s factory in Geneva, Switzer- 
land. Mr. Stein arrived in France early 
this week and went straight to Geneva. 
He will visit various places before return- 
ing to New York in August. 

The Allied Novelty Jewelry Corp. is the 
name of a concern that has taken out papers 
of incorporation at Albany, N. Y., to en- 
gage in business in this city with a capital 
of $2,000. The incorporators are H. Klein- 
field, 1593 Prospect Pl., Brooklyn; Frank 
Caruso, 153 E. 109th St., New York city, 
and E. Ramer, 1483 Fifth Ave., New York 
city. 

Among the jewelry buyers in town last 
week were Louis Hausmann, of Housmann 
Inc., New Orleans, La., Mr. Pike of Pike 
& Kramer, Dallas, Tex.; Mr. Smith, of 
White Bros., New Orleans; W. & C. Fine, 
New Orleans; Max Herz, with Mandel 
Bros., Chicago; M. Rosenbaum, Philadel- 
phia, Pa.; Paul Braude of Paul & Adolph 
Braude, Chicago. 


The quarterly meeting of the members of 
the Sterling Silverware Manufacturers was 
held yesterday in Providence, R. I., after 
THE JEWELERS’ CiRCULAR had gone to press. 
The full details of what took place at the 
gathering will appear in these columns next 
week. Today the members play golf at the 
Rhode Island Country Club in keeping with 
the rule of the organization that calls for 
a day at golf for the members immediately 
following the day of the quarterly meeting. 

In the list of recent accessions shown by 
the Metropolitan Museum of Arts are the 
following articles of jewelry: Two neck- 
laces, armlet, and ornament, Indian, X VII- 
XVIII Century. Under metal work are 
listed, five gilt, bronze plaques, Chinese, 
T’ang dynasty. All of these articles have 
been purchased by the Museum and are 
now on display. The following pieces of 
art have also been loaned to the Museum: 
Silver tumbler, maker, Philip Goelet, New 
York, Freeman, 1731, loaned by Hon. A. T. 
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Clearwater, and a bust of a royal statue in 
quartz, Egyptian, early Ptolemaic period, 
loaned by Grenville Lindhale Winthrop. 

During the past week the following de- 
partment store jewelry buyers were in this 
city: J. O. Niswonger, Emporium, San 
Francisco, Cal.; S. Thalman, Thalman & 
Levi, Kokomo, Ind.; C. Koerner, the J. W. 
Robinson Co., Los Angeles, Cal.; O. E. 
Sparth, the Emporium Mercantile Co., St. 
Paul, Minn.; J. L. Givens, George Innes 
Dry Goods Co., Wichita, Kans.; A. Pafen- 
bach, A. Pafenbach Co., Pittsburgh, Pa.; 
L. L. Harris, Levy Bros. Dry Goods Co., 
Houston, Tex.; C. J. Staerker, the Higbee 
Co., Cleveland, O. 

A general assignment for the benefit of 
creditors was filed last Wednesday in the 
County Court House at Brooklyn, by 
Markos Bakalar and Hyman Dolin, doing 
business as Hyman Dolin Co., retail jewel- 
ers, 83 Graham Ave., Brooklyn. The papers 
name Benjamin J. Wittstein, of the Bronx, 
as assignee. According to Rubin J. Witt- 
stein, attorney for the assignor, the firm has 
assets of about $500, while the liabilities 
total about $700. All of these liabilities 
the attorney stated are unsecured. The 
stock of this firm will be placed on auction 
today (Wednesday) at 10.30 a. m. The 
attorney stated that the purpose of this auc- 
tion is to conserve the assets and to save 
paying rent and other expenses which would 
be incurred by continuing the business. Fol- 
lowing the auction sale it was also stated 
that an offer of settlement of claims held 
by creditors of’ the firm will be made. 
Hyman Dolin is a watchmaker by trade 
and started in business on his own account 
Feb. 1, 1919. 

A campaign is soon to be launched by the 
Federated Jewish Institutions, known as 
United Building Fund Campaign, for the 
purpose of raising approximately $10,000,- 
000 for the building and equipment of 
the various hospitals, homes and other 
charitable and eleemosynary institutions 
conducted by the Jewish societies of New 
York. Sometime ago an effort was made 
to stop the individual solicitation in favor 
of the 90 or more such institutions by the 
establishment of the “Federation” which 
would make one appeal for all and stop 
the annoyance of duplication and extra cost 
of collection. The federation is now making 
a special appeal to meet the needs of the 
various institutions which have suffered 
for lack of new buildings during the war 
and also from the fact that their work and 
activities have been increased as a result 
of the war. All trades will be organized 
for a drive to take place in September and 
a special committee will be appointed from 
the jewelry trade to look after subscriptions 
in this industry. In the meantime, an ap- 
peal for funds is being made to the various 
members of our industry who are directors. 
and officers of the institutions requiring 
this help. 








M. L. Green & Son have moved to their 
new location at 19 N. Gratiot Ave., Mount 
Clemens, Mich., which has been entirely 
remodeled to accommodate their jewelry 
and optical business. Harold C. Green, 
junior member of the firm, has returned 
from Russia where he has been with the 
American North Russia Expedition. 











The factory of John Chatellier has 
been moved from 306 Market St. to 121 
Lafayette St. 

A factory store for the sale of cut glass 
has been opened at 921 Broad St., this city, 
under the name of Liberty Crystal Shop. 
The factory is at Egg Harbor, N. J. 

The July meeting of the New Jersey Re- 
tail Jewelers’ Association will be held at 
Achtel-Stetter’s, 844 Broad St., this city, 
on the evening of Tuesday, July 22, at 7 
o'clock. 

J. Wiss & Sons, retail jewelers at 665 
Broad St., report that for the time of the 
year business is very good, and that the 
indications are that this year’s business will 
be unusually good. 

Louis V. Aronson, president of the Art 
Metal Co., has secured a permit to make 
alterations to a three-story building at Cen- 
tral and Shepard Aves., East Orange. The 
alterations will cost $6,000. 

Sixteen pay envelopes, containing a total 
of $400, were stolen from a cabinet in the 
Celluloid Co.’s plant at 290 Ferry St. The 
cabinet had been forced with a screwdriver 
which belongs to the plant. 

The July Bulletin of the New Jersey 
Jewelers’ Association was issued last week. 
It contains a report of the recent State 
convention at Asbury Park, announcements 
of future events, and jottings. 

Mr. and Mrs. Carl H. Lester, of Johnson 
Ave., will leave Newark the latter part of 
July for the White Mountains, and from 
there they will go to a camp at Belgrade, 
Maine, where they will join their daughter. 

Harry A. Blackford, for many years witn 
Gaven Spence, retail jeweler at 919 Broad 
St., until the concern liquidated last year, 
is now at Keer’s Galleries, 917 Broad St., 
where he has established an optical depart- 
ment. 

The American Oil & Supply Co., is plan- 
ning to build a one-story garage measur- 
ing 140 x 30 feet on its premises on Wilson 
Ave., where a large plant is now being 
erected. The garage will contain 11 stalls 
in addition to the workshop. 

Philip Krimke, who was approved by the 
executive committee of the Essex County 
Republican Committee, as a candidate for 
the Assembly, at the coming primaries, has 
refused to run. He headed a parade and 
ceremonial of Salaam Temple, Mystic 
Shrine, at Asbury Park on Juiy 11. 

Walter B. Michaels, in charge of the 
jewelry department of Keer’s Galleries, 917 
Broad St., left for his vacation the first of 
the week. He will be gone two weeks. 
This week he is spending at Stroudsburg, 
Pa. Next week he will spend camping 
with his brother at Bushill, Pa. on the 
Delaware. 

The Elberon Beach Club, the pioneer 
bathing organization on the Jersey Coast 
in the vicinity of Long Branch, reports one 
of the best seasons for years. This organi- 
zation was established 20 years ago. Harry 
Durand, of Durand & Co., manufacturing 
jewelers of this city, is secretary and treas- 
urer of the club. 

Members of the 
Jewelers’ Association 


New 


who 


Jersey Retail 
have already 
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signified their intention of attending 
the American National Retail Jewel- 
ers’ Association in Chicago on Aug. 
26 to 29, inclusive, are Henry Aurn- 
hammer, J. Wise, Charles Hartdegen, Nor- 
bert Bertl, Jean R. Tack and Conrad J. 
Brotherly, of this city; A. J. Jaeckle, ot 
Jersey City; Frank Thorwarth, of Eliza- 
beth and C. Bowman, of Somerville. 

The retail jewelers of Newark located on 
3road St., and some of those located else- 
where, are closing their stores part or all 
of Saturdays until after Labor Day. There 
is a general movement among the mer- 
chants on Broad St., north of Market St., 
to close their stores all of Saturday, and 
the jewelers in this section are generally 
doing this, including Frank Holt & Co., 
Hartdegen & Co., and J. Wiss & Sons. On 
Broad St., south of Market St., many of 
the stores close at 1 p. m. Saturdays, and 
in conformity to this the jewelry store of 
Jean R. Tack closes at 1 P. M. 

Police officials are searching for two 
prisoners, John Brown and Edward Mc- 
Guiness, who escaped from the Essex 
County jail here. Brown, who also went 
under the name of “Ralph Fredericks,” as 
was stated in THE JEWELERS’ CIRCULAR last 
week, was awaiting extradition to Connecti- 
cut, where he is wanted tor burglary on 
June 24. When arrested he gave his ad- 
dress as 164 Commercial St., New Bruns- 
wick, N. J. He is charged with being a 
fugitive from justice in Cheshire, Conn. 
When arrested he had several hundred 
dollars’ worth of silverware and jewelry 
upon him. 
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Increasing business has made it necessary 
for the Dreyfuss Jewelry Co. to increase 
their quarters, and a new location has been 
found on the ninth floor of the White bni!d- 
ing. 

The switching game was recently worked 
successfully at the jewelry store of Frisch 
Bros., 443 Genesee St., this city, and netted 
the thief a ring valued at $225. On the day 
of the incident a man called at the jewelry 
store and asked to be shown a diamond 
ring. When the watchmaker who was wait- 
ing on him could not understand what the 
man wanted. he summoned a clerk from 
another store conducted in this city by 
Frisch Bros. While waiting for the clerk 
to arrive, the man complained of the heat 
and said that he would stand out at the 
door. When the clerk arrived the man was 
gone, and investigation of the stock showed 
that he had substituted a cheap ring for a 
woman’s platinum ring set with a diamond, 
which was priced at $225. The man is de- 
scribed as being between 30 and 35 years 
of age, five feet, six inches tall and weigh- 
ing about 130 pounds. He is of slender 
build, smooth shaven, has brown hair and 
talks with an English accent. 








The firm of Pevny & Slavin has been 
incorporated as the Pevny & Slavin Co., 
with an authorized capital stock paid in 
of $8,000. 
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the consumer from different - 
the less they interfere with ah ae 

When the reconstructed ruby first ap. 
peared at about $80 a karat, gem dealers 
were greatly concerned for fear it would 
ruin the business in real rubies. When the 
scientific, or so-called synthetic ruby, drove 
the reconstructed stone out of the market 
and sold for but a small fraction of the 
price of the latter, the fears of the intelli. 
gent gem men disappeared, because the new 
stone created the demand for itself and in 
no way competed with the natural stone. 

The competition that the jeweler does 
have to fear is that competition which js 
based not upon price, but upon misrepre- 
sentation of quality. Where the price varies 
as much in the fountain pen cited by a 
contemporary there can be no chance of 
the public being deceived as to quality or 
any opportunity for a dealer to pass the 
cheaper product off as one of standard 
manufacture. 








Connecticut Notes. 





The William L. Gilbert Clock Co., Win- 
sted, has notified its employes that it has 
given a 10 per cent increase in wages, ef- 
fective July 1. The company is planning to 
employ 100 additional hands in the near 
future. 

A. J. Brown, superintendent of the 
Charles Parker Clock Co.’s Meriden fac- 
tory, Yalesville, celebrated his 85th birth- 
day a short time ago. Mr. Brown has been 
employed at the Parker clock factory for 
62 years and has been superintendent for 
50 years. He is in his usual good health 
and goes to the factory every day. 

The Sessions Clock Co., Forestville, em- 
ploying 500 hands, has given notice to its 
employes that wage increase and increases 
in payment of piece workers became effec- 
tive July 10, and that the working day will 
be curtailed. The American Silver Co. will 
continue to run 55 hours a week, but will 
pay time and one-half for all work done 
after the 48 hour schedule has been com- 
pleted. 

The R. Wallace & Sons Mfg. Co., Wal- 
lingford, laid the cornerstone for its new 
administration building last week. Samples 
of their products in various lines were en- 
closed, together with a copy each of the 
Morning Record and the Evening Journal 
and a collection of papers containing sta- 
tistics of the business, a history of its 
growth, and a copy of a paper read before 
the Wallingford Board of Trade in 1911 
by F. A. Wallace; also a sketch of Robert 
Wallace and of the production of the first 
German silver spoon made in the United 
States in 1835. The administration building 
will be a fireproof structure, 133 feet long 
and 60 feet wide. It will have two stories 
above the basement. The construction will 
be foundation of artificial stone composed 
of white Portland cement and marble chips. 
The building will be of colonial architec- 
ture, in white stone and red tapestry brick. 
It is anticipated that it will be ready for 
occupancy by Jan. 1, 1920. 











H. Cerf, of the M. Bonn Coi,.4s8 at pres- 
ent spending his vacation in Atlantic City 
and will go to New York on a business trip 
before he returns to this city. 

William Hofmann, president of Heeren 
Bros. & Co., is back from a short vacation 
spent in an auto trip over the mountains. 
Mr. Hofmann says his house is rushed 
with business. 

The day following the Fourth of July 
the establishment of Grogan Co., Hardy & 
Hayes Co., W. W. Wattles & Sons, J. R. 
Reed & Co., the W. J. Johnston Co. and 
Sam F. Sipe were closed that day, giving 
all employes including one of the Wattles 
house men an additional holiday to get mar- 
ried. 

Pittsburgh merchants are very much in- 
terested in the status of the daylight sav- 
ing bill and are hoping that President Wil- 
son, will heed the request of the National 
Retail Dry Goods Association, representing 
1,000 stores and veto the measure. It has 
been proven here, that the bill is a good 
thing and especially for the employes of 
stores, who have more daylight in which 
to obtain recreation. It is contended by 
business men generally that there is no 
good reason why other interests should 
take such a seltish view of the situation. 

President Sam F. Sipe of the Jewelers 
24 Karat Club of Pittsburgh has sent a 
total of exactly $3,000 to the Jewelers’ 
Vigilance Committee of New York as this 
district’s contribution to the fund raised 
to protect the interests of the jewelers in 
this country, an achievement of which Mr 
Sipe feel’s proud. The contribution from 
this section is unexcelled by any other sec- 
tion of the country. The sum was con- 
tributed by 75 jewelers in Western Penn- 
sylvania, Eastern Ohio, West Virginia and 
Maryland. The following additional sub- 
scribers are announced in addition to the 
original list published in Ture JEWELERS’ 
Circutar, following the mass meeting in 
this city May 27: Loftis Bros. & Co., $50; 
Henry Terheyden Co., $50; Rodney Pierce 
Optical Co., $35; Crescent Jewelry Co., 
$35 and J. B. Baum Co., Wheeling, W. Va., 
$10. Mr. Sipe was very happy that the 
$3,000 figure should be reached and the 
whole fund subscribed has been paid. 

The Retail Credit Men’s Association dis- 
cussed the advisability at the last meeting 
of publishing a list of unsatisfactory ac- 
counts. The association has for sometime 
been reading such a list at each meeting, 
to the members present and as a result, the 
trade has been informed as to those whose 
accounts are not satisfactory. The asso- 
ciation does not maintain a black list and 
the names of such persons as are read are 
privileged to get credit anywhere if they 
can obtain it, but the reading of these names 
indicates that the persons mentioned do 
not pay their bills and that their account, 
has, in most instances been charged to profit 
an\ loss. The credit methods cominittee 
of the association received many sugges- 
tions at the recent meeting, regarding the 
subject and a report will be submitted later. 

Raised bank notes are making their ap- 
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pearance in this section and merchants are 
warned to be on the lookout for them. 
The situation, it is stated, may become seri- 
ous unless care is shown. The tricks that 
have been exposed is to raise a $1 bill to 
a $5 by some crude drawing. But careful 
observation of money offered, it is sugges- 
ted, will detect any crookedness that may 
be tried on the unsuspecting ones. Even 
$100 bills have been made to Iook that way, 
although only worth one dollar. 








Lancaster, Pa. 


Edward W. Mason, of Philadelphia, vis- 
ited Lancaster relatives last week. 

‘George Brown, of the sales force ot 5. 
Kurtz Zook, is off on his annual vacation 
trip. 

J. D. Wood and George W. Adams, of 
the J. D. Wood & Co., spent a few days 
in New York last week. 

J. Clark Houghton, head of the diamond 
department of Louis Weber & Son, spent 
last week with his son at Camp Grubb. 

Dr. J. P. Roebuck and T. Wilson Dubbs 
are with the famous Tucquan Club on its 
annual camping out at York Furnace, on the 
Susquehanna River. 

Lieutenant Russell Dudley, recently re- 
turned from France, is spending a 30-day 
furlough with his parents, W. W. Dudley, 
superintendent of the Hamilton watch fac- 
tory. 

Jeweler S. Kurtz Zook furnished the gold 
medal presented last week by the Steinman 
& Foltz Co., owners of the Lancaster Jn- 
telligencer, to George Shelby in honor of 
his 50th anniversary of service with that 
journal, 

George Augustine, Philadelphia, and An- 
thony Grill, Reading, have entered the Ezra 
F. Bowman Technical School as students 
in watchmaking, and Robert Wyche, of 
Durham, N. C., as a student in engraving. 
Kendig H. Bare, a department head of the 
school, is home from a vacation trip to 
Pittsburgh, Meadville, Erie and Denora, 
Pa. He visited two brothers-in-law who 
are jewelers, Harry Charles, at Meadville, 
and Christian Charles, at Denora. 

At the present time 20 of the 50 students 
enrolled in the Ezra F. Bowman Technical 
School learning watchmaking, engraving 
and jewelry, are wounded soldiers and 
sailors, sent there by the Federal Board for 
vocational training under the rehabilita- 
tion act. They are from States as distant 
as Texas. There are a number in various 
parts of the country who are in preliminary 
stages for acceptance for training at the 
Bowman School. Last Summer the Messrs. 
Bowman organized a special school, which 
trained 250 mechanics for the War De- 
partment, and it was the success ‘attending 
that work which brought this school into 
such favorable notice of the Government, 
resulting in it being one of the first schools 
in the United States to be approved for 
retraining handicapped war heroes. 








Exchange on India has been difficult to 
obtain since the cessation of sales of silver 
by the United States Government to the 
Indian Government. The rupee has been 
quoted at about 42 cents with few trans- 
actions. Private importations of both gold 
and silver into India are still prohibited.— 
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Nearly a score or more of local jewelers 
slipped away to Atlantic City during the 
past week to spend a day or two at the 
National Convention of the Benevolent and 
Protective Order of Elks. 

Jewelry salesmen of the staff of J. Engel 
& Co., Hopkins Pl. and Baltimore St, 
have left for a business tour of southern 
States. Those now on the road are: J. 
F. Marks, A. G. Kaiser, A. E. Miller and 
Jay S. Engel. 

Joseph Castelberg, head of the Castelberg 
National Jewelry Co., Lexington St. and 
Park Ave., has returned from Hot Springs, 
Ark., much benefited. For several weeks 
prior to his visit to Hot Springs Mr. Cas- 
telberg was not in the best of health. 

A number of E. Baltimore St. jewelers, 
especially those who deal in old gold, are 
co-operating with the Police Department 
in rounding up burglars and sneak thieves. 
Four jewelers aided the police last week 
in causing the arrest of burglars, who, after 
their thieving expeditions, broke up jewelry 
valued at thousands of dollars and at- 
tempted to sell the gold to the dealers. 

Retail jewelers visiting here during the 
past week report a brisk demand for 
watches and jewelry in general. With the 
possibility of the increased cost of precious 
metals, jewelers are stocking up, and many 
of them are actually preparing for the holi- 
day season. The jewelers visiting here 
included Irwin Grantham, St. Paul, N. C.; 
W. H. Leonard, Salisbury, N. C.; S. S. 
Kaufman, Fredericksburg, Va.; H. A. 
Hoover, Newville, Pa.; T. P. Fry, Ronce- 
verte, W. Va.; J. B. Holland, Wilmington, 
N. C.; P. H. Nefflen, Elkins, W. Va.; C. 
IF. Neese, Burlington, N. C.; R. L. Bar- 
gelt, Woodstock, Va.; George W. Hughes, 
Havre de Grace, Md., and C. M. Malone, 
Frederick, Md. 

Mr. John D. Reynolds, president of the 
Hannegan-Bates Co., E. Baltimore St., 
who has been seriously ill at the Church 
Home and Infirmary, is reported much 
improved. It is likely that Mr. Reynolds 
will take a needed rest before he returns 
to the helm of the firm. The Hennegan- 
Bates Co., is the first local jewelry house 
to display the medals struck by the Ameri- 
can Numismatic Society in commemora- 
tion of the ending of the World War and 
the Peace of Versailles. The medals, 
which have been on display for the past 
week, have attracted more than ordinary 
attention. The medals are much desired 
for private collections, and it is predicted 
that there will be an exclusive sale 
throughout the country. An _ illustration 
of this medal and a description of it was 
published in the JEWELERS’ CiRcULAR last 
week. 





Early one morning recently the glass in 
the front door of the jewelry store con- 
ducted by Frank M. Douglass, Red Creek, 
N. Y., was smashed by thieves, who suc- 
ceeded in stealing merchandise valued at 
$300. The loot included several watches, 
jewelry and a few cameras. Two men have 
been taken into custody, suspected of com- 
mitting the burglary. 
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—then push the 
sale of the SIX 
position railroad watches 






Railroad men—like all of us—want the most they can get for 
their money. 

They have seen the development of railroad watches from the 
unadjusted up to the three and five position adjusted grades. 

They have noted the greater accuracy which followed increased 
adjustments. 

Now, they know that SIX position watches are superior to five. 

That’s why increasing numbers of men on all the above and 
other roads are asking that you supply them with either a 


SANGAMO BUNN 
SPECIAL ~~ SPECIAL 


—the Illinois watches which are adjusted to SIX positions. 
Be prepared to take advantage of the opportunity these men and 
watches are making for you. 


Illinois Watch Company 
Springfield 
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WESTERN OFFICE: 
302 Heyworth Bldg., 29 E. Madison St., 
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Chicago Notes. 





Emil Noel is enjoying himself fishing 
and motoring in Wisconsin. 

Oscar L. Halberg is now in the whole- 
sale diamond business at 108 N. State St. 

Ernest Block left last week for a trip 
of the middle west cities for Louis Stern 
Co. . 

H. J. Bouchard, of Bouchard-Long- 
den-Geier Co., is fishing on the Kankakee 
River. 

H. C. Kionka, of H. C. Kionka & Co., 
New York, was a visitor to the city during 
the week. 

Frank B. Tinker, representing the Anco 
Silver Co., has returned from a fishing trip 
on Lake Owen, Wis. 

G. W. Cureton, of the Newall Mfg. Co., 
has returned from an extended business 
trip through the west. 

Hugh King, of the H. E. King Sales 
Co. left this week for a trip extending 
as far west as Denver. 

Michael Kosieck has moved from 738 
W. 13th St. to 3225 W. 63rd St., where he 
has taken a larger store. 

R. L. Douglass, an experienced adver- 
tising man, is now with Bouchard-Longden- 
Geier Co. as advertising manager. 

John Jacklin, buyer of jewelry for Har- 
ris, Emery & Stone, Des Moines, Ia., was 
a visitor in the city early this week. 

N. Schwarzstein, of Helbein, Schwarz- 
stein, Jr. & Co., New York, made a short 
business trip to Chicago last week. 

P, N. Nelson, of the Nelson & Tuttle 
Co., 31 N. State St., left this week on a 
business trip through Wisconsin and Iowa. 

The Globe Watch Co. has been estab- 
lished at 127 N. Dearborn St. and will 
conduct a business as repairers to the 
trade. 

J. C. Bradley, manager of the watch 
department of the J. W. Forsinger Co., 
is spending a few weeks in resting at 
Petoskey, Mich. 

W. N. Brooks, manufacturing jeweler in 
the Columbus Memorial building, has gone 
to Wakeman, O., to visit home folk and 
spend his vacation. 

Since the closing of the saloons on July 
1 the police report a remarkable decrease 
in crime of all sort, and especially in hold- 
ups and robberies. 

_Jack Art, of the J. L. Art & Co., auc- 
tioneers, is visiting his brother at Wichita 
Falls, Texas, and looking after his oil in- 
terests in that State. 

_ Cecil J. Fishbone has just opened a 
Jewelry store at 135 N. Cicero Ave. The 


store is well appointed and is very favor- 
ably situated for business. 

Frank S. Kennedy, of Kennedy & Bren- 
neman, Estherville, Ia., is again with the 
Norris, Alister-Ball Co., and will travel 
his old territory in Iowa. 

C. J. Roehr, of the Chicago office of the 
Bassett Jewelry Co., has gone to the fac- 
tory at Providence, R. I., and will remain 
there for about the next two months. 

R. A. Fletcher, W. D. Fletcher and Fred 
Cateron, covering western territory for 
the C. H. Knights-Thearle Co., left last 
week for their respective territories. 

Rufus Holbrook, who was sergeant of 
motor transport during the war, has been 
discharged, and has forsaken the jewelry 
trade to go into the automobile game. 

J. L. Kerr, Colon, Panama, who recently 
closed out his jewelry business there, is 
now visiting relatives here. He expects to 
seek a new location in the near future. 

Walter Ghislin, of the sales force of M. 
A. Mead & Co., has just received “his dis- 
charge from Field Hospital 131, 33rd Divi- 
sion. He was in France for more than a 
year. 

Frank Hoerr, Mankato, Minn., was in 
Chicago last week, accompanied by Mrs. 
Hoerr. They were returning home after 
a boat trip to Buffalo and other cities on 
the lakes. 

F. M. Whitney, of the Wadsworth 
Watch Case Co., has just returned from a 
trip on the road. He covered the middle 
western circuit, and found business unusu- 
ally good. 

Joe Stein, who has spent the past two 
years in the service and was one of the 
first to be sent to France, arrived in Chi- 
cago Saturday and is again with Stein 
& Ellbogen Co. 

A. J. Carruth, Herington, Kans., spent a 
few days in Chicago last week. He was 
enroute to New York to attend the Knights 
Templar conclave to, which he is a dele- 
gate from Kansas. 

L. S. McKee, Fredonia, Kans., has re- 
turned home after a 10 days’ visit in Chi- 
cago. -Mr. McKee reports business boom- 
ing in Kansas and says they have more 
wheat than they can care for. 

George A. Armstrong, representative of 
Paye & Baker Mfg. Co., returned last 
week from a five weeks’ pleasure trip in 
northern Wisconsin. He will go to New 
York the last of this month and spend the 
month of August in the New York office. 

Morris Silverstein, who’ represents the 
Stein & Ellbogan Co. in Iowa, was taken to 
the hospital last week for an operation 


and his trip through that State is being 
made by Charles G. Brown, jewelry buyer 
for the company. 

Dave Holtz, formerly in the retail busi- 
ness on Ashland Ave., now in the whole- 
sale diamond business in the Mallers build- 
ing, left last week for New York on a 
buying trip. He expects to visit Europe 
before returning. 

Sam C. Cecola is a new retail jeweler at 
3939 Lincoln Ave. He has a first class 
establishment, with a general stock of 
jewelry and a repair department which he 
hopes to make a big feature of his busi- 
ness. 

The wife of R. A. Fletcher, who repre- 
sents C. H. Knights-Thearle Co. in Kan- 
sas City and vicinity, had a very exciting, 
time with Mr. Fletcher’s new car the 
other day. The only damage done was to 
take the door off a street car. 

R. H. King, manager of the Chicago 
branch of Ostby & Barton Co., Providence, 
R. I., will leave on a fishing trip early. this 
week. Fred Haller, of the sales force, has 
just returned from a successful bass fishing 
expedition to Three Lakes, Wis. 

Wm. Young, of the Cole & Young Co., 
South Chicago, has returned from an ex- 
tended trip and is again at the store. 
For the past eight months he and his 
wife have been traveling and spent the 
greater part of the time in Florida and 
California. 

J. M. Markusson, Minden, Neb., was in 
Chicago last week buying stock and ar- 
ranging to reopen his store in Minden. 
At the time he left the service he sold 
most of his stock, leased his room and 
stored his fixtures. He expects to have 
the business going in a very short time. 

New firms which will be represented at 
31 State St. are: George H. French Co., 
silversmiths, of North Attleboro, Mass.; 
W. & S. Blackington, North Attleboro, 
and the Pittsburgh Electric Specialties Co., 
Pittsburgh. Louis Blackinton has taken 
up his headquarters in the suite occupied 
by Stern Bros. & Co. 

Glenn Cremer, Red Wing, Minn., spent 
several days here last week on his way 
home after two years’ service. When he 
arrived in New York from France he 
wired his fiance to meet him in Chicago 
and they were married here July 5. After 
a short trip on the Lakes they will return 
to Red Wing and Mr. Cremer will take 
up his jewelry business. 

David Holtz, 4738 'S. Ashland Ave., has 
sold out to Otto Neard, who will operate 
as the Newman Jewelry Co., at that ad- 
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dress. Mr. Holtz attracted attention some 
months ago when, after recovering goods 
taken in a robbery of his store, he placed 
them on sale and widely advertised the fact 
that they were the goods recovered from 
the robbers. The sale was very successful. 

Henry Delerson, of New York, spent last 
week in Chicago visiting the wholesale 
trade. 

James F. Peters, manufacturing jeweler, 
is again able to be at his office after two 
weeks of severe illness. 

John Francis, of E. & J. Swigart, Cin- 
cinnati, spent a few days here last week 
looking after merchandise for his house. 

Joe Goldstone, of the Blauer-Goldstone 
Co., has returned from a short business trip 
and will be in the house for several weeks. 

M. K. Schwartz, representing H. 
Schwartz, diamond broker, left this week 
for a trip through the States of the middle 
west. 

Miss Frances Schwartz, who is associated 
with her father, H. Schwartz, in the dia- 
mond business, left last Saturday for Pine- 
ola, N. C., where she will spend a month in 
the Blue Ridge mountains. 

Miss Shields and Mr. Spaeth, jewelry 
and silver buyers for The Emporium in 
St. Paul, were buying in Chicago several 
days last week. They left the last of the 
week for New York and other eastern 
cities. 

All of the selling force of the Oneida 

Community Ltd.’s Chicago office are in the 
east for the month. Robert Bowles, mana- 
ger, is driving his car to Oneida where he 
will attend the salesmen’s convention. C. 
M. Woolworth and Paul Lindkamp are 
spending two weeks in New York State 
and will also attend the convention at 
Oneida. 
‘ Frank Dunn is no longer making his 
Headquarters at 31 N. State St, but has 
gone to Providence, R. I., where he is 
associated with his brother in the conduct 
of Dunn Bros. M. S. Rodenberg & Co., 
of Providence, the other new firm formed 
asa result of the change in the old firm 
of Dunn & Rodenberg, will continue to be 
represented at 31 N. State St, but the 
name of the new representative has not 
yet been announced. 

Albert G. Lavy, jeweler at 2015 Mil- 
waukee Ave., has been given a bill of sale 
for his business by H. C. Kionka & Co., 
Mr. Lavy having discharged all his obli- 
gations. H. C. Kionka & Co. gave Mr. 
Lavy financial assistance when he was em- 
barrassed over a year and a half ago. 
Since that time Mr. Lavy has paid off all 
his creditors, under the arrangement then 
brought about, and is now in sole posses- 
sion and ownership of the business, which 
is a very flourishing and prosperous one. 

Capt. J. T. Montgomery, of M. A. Mead 
& Co., has returned to this country after a 
period of extended service in France, and 
is expecting his discharge. Meanwhile he 
is at Camp Dodge, in charge of a regiment. 
On this account, as he writes a friend, he 
fears that he will have to stay for some 
little time yet, to superintend the discharge 
of the men under him and attend to other 
official details. First Lieutenant W. C. 
Owen has returned to the force of M. A. 
Mead & Co., after a long period of ser- 
vice in the Quartermaster’s Department. 
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“The most sensational occurrence. which 
came to my attention while I was in the 
service,” said Mr. Owen, “was an order 
for two pairs of shoes EE 17% size, for 
Algernon Washington Whittaker. I im- 
agine it will be a long time before the rains 
succeed in washing the foot-prints of such 
a doughboy off the soil of France.” 











The Milligan Jewelry Co., 165 Main St., 
Kenosha, Wis., has-moved into new and 
larger quarters at 210 Wisconsin St. 

John Beck, who for some time conducted 
the Holmgren Jewelry Co.’s business at 
Washburn, Wis., left last week for Europe 
to visit his aged father, who is ill. Mrs. 
Beck will remain in this country with her 
parents at Ashland, Wis. 

H. W. Jones, of Dodgeville, Wis., has 
purchased the retail jewelry business of 
J. H. Cartwright in that city, and is now 
taking the course at the Drexler School of 
Watchmaking, University building, upon 
the completion of which he will assume ac- 
tive charge of the store. 

J. E. Rude, Waupun, Wis., has entered 
the Drexler School of Watchmaking, Uni- 
versity building. After finishing the course 
Mr. Rude will open a jewelry store and 
watch repair business in Waupun. His 
brother was in business at this point for 
several years, disposing of the store when 
he was called.to the colors. 

David L. Jenkinson, jeweler and optom- 
etrist, Minocqua, Wis., has broken ground 
for a new brick and concrete business block, 
consisting of two ground floor store units, 
located on the main street. Minocqua is in 
Oneida county, and the gateway to a fa- 
mous fishing and hunting region in the 
virgin forests of extreme Northern Wis- 
consin. 

A. E. Lamboley, State St., Madison; Wis., 
is making a motor trip through the Wes- 
tern States, with Marion, S. Dak., as the ob- 
jective. Here he will meet Mrs. Lamboley 
and their two children, who have been visit- 
ing relatives at Marion for the last six 
weeks, and return by another route, touch- 
ing Sioux City, Council Bluffs, Omaha, Des 
Moines, Cedar Rapids and Dubuque. 

The Retail Division of the Rhinelander 
(Wis.) Advancement Association is being 
reorganized on an active basis. Jacob Se- 
gerstrom, a leading jeweler of that city, is 
taking an important part in the work. Dur- 
ing the war period the work of the divi- 
sion was more or less neglected in favor 
of other special activities, and steps are 
now being taken to resume progressive 
work in favor of the retail merchants of 
the city. 

Frank Link, Baraboo, Wis., has received 
his honorable discharge from the army and 
resumed his duties at the John H. Link 
jewelry store in Baraboo. Mr. Link went 
over seas more than two years ago and 
saw some of the hardest fighting of the war, 
being wounded severely while advancing 
in the drive on the Verdun sector. He has 
recovered sufficiently to be at the store 
every day. Mr. Link is an old campaigner, 
having served in the regular army some 
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years ago and being stationed in Alaska 
for a number of months. 

“The clock has come back,” says jy 
Wisconsin-News of Milwaukee, in ig 
menting upon the removal of the Rank & 
Motteram Co., retail jewelers, to the Mack 
block, where it has installed a large clock 
in the apex of the corner. “Long was jt 
missed at the southwest corner of Wis. 
consin and E, Water Sts.,” the paper con. 
tinues. “But when the Rank & Motteram 
Co. moved its jewelry store into the corner 
the clock was restored and Milwaukee's 
East side is happy again.” 

The Manufacturing and Jobbing Jewel. 
ers’ Association of Milwaukee held its ap. 
nual meeting Wednesday evening, July 9 
at the office of Kuesel Bros. Co., Enterprise 
building, but because of the rather smal] 
attendance, only the election of officers 
was made, as follows: President, Louis A. 
Kuesel, of Kuesel Bros. Co.; vice-president, 
William J. Boszhardt, of the Boszhardt. 
Possin Co.; secretary and _ treasurer 
Charles Tribe, manager, Milwaukee Onti- 
cal Mfg. Co. The meeting’ was adjourned 
until Wednesday evening, July 23, at the 
Kuesel offices. 

A. W. Anderson, Neenah, Wis., secretary 
of the American National and Wisconsin 
Retail Jewelers’ Associations, and also of 
the National Jewelers’ Mutual Fire Insur- 
ance Co., is the proud possessor of a 
beautiful sterling silver wrist watch, which 
was presented to him by the war work s0- 
cieties of Neenah and Winnebago county, 
in appreciation of his successful adminis. 
tration of patriotic activities during’ and 
since the war. Despite the great demands 
upon his time by his association duties, 
Mr. Anderson served as secretary of war 
work societies and achieved remarkable suc- 
cess as the result of unusual excutive 
ability. 

Gustave Keller, prominent retail jeweler 
of Appleton, Wis., and widely known in 
National and State association circles, was 
the recipient of a gift of an Essex touring 
car from the people of Appleton and Outa- 
gamie County, as an appreciation of his 
work as chairman of the County Council 
of Defense, Liberty Loan and War Work 
Fund campaigns, and other patriotic activi- 
ties during the war period. The presen- 
tation was made during the Fourth of July 
celebration at Appleton, and was a complete 
surprise to Mr. Keller, and especially so 
in view of circumstances. He served as 
chairman of the Independence Day obser- 
vance and ordered all automobiles to be 
kept from certain streets during the parade 
and program. The gift car was brought 
into the restricted zone while one of the 
speakers was making his address, and Mr. 
Keller hastily attempted to stop this in- 
vasion. He even appealed to the chief of 
police, but that official evaded action. 
Shortly afterward, Mr. Keller was called 
to the rostrum and the presentation made 
in a formal and impressive manner. He 
was so overcome with emotion that he 
could not reply and on the following day 
expressed his thanks in a newspaper state- 
ment. The fact that Mr. Keller’s ancestry 
is Teutonic has made his patriotic endea- 
vors in the recent wartime period unusually 
conspicuous and the subject of much favor- 
able comment everywhere. 
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David Roth, Fillmore St. jeweler, is 
leaving the latter part of this week with 
his family for Yosemite Valley. 

H. C. Koop, jeweler, of 1624 Polk St., 
has sold his business at that location to 
I, Yaseen, of 2234 Buena Vista Ave., 

a, Cal. 
oo Adams, of the Edson Adams 
Co, is away at present on a vacation 
tour. He expects to be in San Francisco 
again by July 21. 

Burr W. Freer, prominent San Fran- 
cisco jeweler, is leaving immediately for 
a five-weeks’ trip over the northern ter- 
ritory on business. 

A.M. Gilbert, representing M. Schuss- 
ler & Co. left a short time ago for a 
business trip traveling as far east as 
Utah and covering the entire southwest 
district. 

The sale of the San Francisco Jewelry 
Co., of 784 Market St., advertised a 
short time ago, has not been completed. 
Jacob Macowsky still conducts the busi- 
ness there. 

Among those who visited the trade 
during the past week are Abe Delovage, 
Butte, Mont.; Harry B. Oberlin, of 
Fresno; Earl Marks and S. A. Osthues, 
of Modesto; J. F. Lawrence, of Medford, 
Ore. 

Fred Roth, president of M. Schussler 
& Co. is contemplating a diamond pur- 
chasing expedition in the near future. 
He will go to the principal markets in 
the east as well as those of Europe in an 
effort to secure some fine stones. 

J. L. Miller, of the local firm of Mayer 
& Weinshenk, 717 Market St., recently 
returned from a trip through the north- 
west. Mr. Miller stated that his ex- 
pedition was most successful as business 
conditions are extremely good in that 
territory at present. 

Morris Mayer, of the above mentioned 
firm is getting ready to leave on a valley 
trip in the interests of the business. His 
partner, Sydney Weinshenk, spent an 
enjoyable three-day outing over the 
Fourth of July. With his family he mo- 
tored to Santa Cruz, Cal. 

At the last meeting of the Board of 
Directors of the National Jewelers Board 
of Trade, the jewelers of the Pacific 
Coast were requested to raise a coast 
contribution for assisting in defraying 
the expenses of the Jewelers’ War Reve- 
nue Tax Committee, and a subscription 
list is being circulated among the whole- 
sale trade for that purpose. 

Chas. Weinshenk, Sr., of the firm of 
Chas. Weinshenk & Son, is on his way 
to Alaska, accompanied by his wife and 
daughter, thus forming a part of the big 
Shriner excursion. Mr. Weinshenk 
writes that they are enjoying the trip 
immensely and were royally entertained 
in Portland, Ore. by the Shriners of 
that city. Chas. Weinshenk, Jr., spent 
“ae Fourth of July holidays at Lake Ta- 
oe. 

Stanley Beard, a member of the sales 
force: of Mayer & Weinshenk, has re- 
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turned from a two weeks’ vacation 
tramping through Yosemite Valley. He 
was accompanied by Walter Marble, of 
the Bugbee & Niles Co. Jos. G. Kielty, 
another member of the sales department, 
is now motoring in the Lake Tahoe 
region. He expects to go into Yosemite 
Valley over the famous Tioga Pass in 
a few days. With Mr. Kielty are “Dick” 
Abrahams, of the Max Abrahams, Inc., 
and Louis Aubert, of L. H. Aubert & 
Bro., both local concerns. 
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H. M. Abraham, of the Hyman-Abra- 
ham Jewelry Co., has returned from a 
business trip to Arkansas. 

M. B. Lowenstein, of the R. Lowen- 
stein Jewelry Co., has started on a trip 
through Missouri and Arkansas. 

Edwin Massa, vice-president of the 
Bauman-Massa Jewelry Co., is on a fish- 
ing trip in the Missouri Ozarks. 

D. P. Richards, vice-president of the 
Maschmeyer-Richards Silver Co., has 
gone west on a month’s fishing trip. 

F. S. Pickles, of the Robbins Jewelry 
Co., has returned from a visit to his 
mother in England. He was gone about 
six weeks. 

William A. Hecker, secretary of the 
F. W. Drosten Jewelry Co., is on a va- 
cation trip to New York, Philadelphia 
and Washington. 

Alfred A. Tauble, formerly with the 
A. R. Brooks Mereantile Co., has opened 
a watchmaking business at Room 63 
DeMenil building, 7th and Pine Sts. 

L. G. Sartor, of the Sartor & Kroeger 
Jewelry Co., has been traveling through 
Illinois. R. F.. Kroeger is on a trip 
through Kentucky, Arkansas and Texas. 

Otto Krouse, who was in the navy, 
and Victor Sessler,,who was connected 
with Evacuation Hospital No. 21, have 
received their discharge from service and 
are back with the Gutfreund-Arnold 
Jewelry Mfg. Co. 

Roy Culbertson, of the Hess & Cul- 
bertson Jewelry Co., is visiting friends 
at Evanston, Ill, accompanied by his 
family. William L. Shumaker, of the 
Hess & Culbertson firm, is spending his 
vacation at Walloon Lake, Mich. 

David Kirsch has returned from 
France, where he was in the machine 
gun and air service, and has resumed his 
position with the Shryock-Todd-Nation 
Jewelry Co., and is starting on a trip 
with a line of jewelry and novelties. 

Samuel Kober, of the Harris and Ko- 
ber Diamond Importing Co., returned 
Sunday from a trip through the west 
and southwest, where he found business 
and crops unexcelled. H. Z. Fleischman, 
of the firm, left Monday on a business 
trip. 

The following out-of-town jewelers 
were in St. Louis during the past week: 
Mr. Denhof, of the J. R. Denhof Co., 
Clovis, N. M.; Charles Geumalley, 
Pinckneyville, Ill.; W. E. Newland, Ful- 
ton; L. P. De Rousse, Waterloo,. Ill; 


Paul Burkhardt, Red Bud, Iil.; O. Gar- 
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rison, Clarence; J. H. Miskimen;--Glen- 
dive, Mont. 3 

J. C. O’Brien, of the Hess & Culbert- 
son Jewelry Co., has gone to New York 
in the interest of the Rosary bracelet 
designed by him, which is being.manu- 
factured by the Eisenstadt Mfg. Co. He 
will be in the east about two weeks and 
will confer with distributors. 

B. A. Rainwater, display manager of 
the Hess & Culbertson Jewelry Co., and 
15 other St. Louis window display men 
have gone to Chicago to attend the an- 
nual convention of the National Win- 
dow Dressers’ Association. He -will 
compete for prizes in window decorating 
and in pen work. 

The original autographed phonograph 
record, containing the message of Gen- 
eral Pershing to the American people, 
was on display last week in a show win- 
dow at Jaccard’s. The record has been 
presented to the Missouri Historical So- 
ciety by Guy Golterman. The gold wark 
on the record, engraving and the case 
are the work of the Jaccard factory. | 

Preparations for the removal of the 
F. W. Drosten Jewelry Co. from, «7th 
and 702 Locust Sts. to the Frisco bitild- 
ing at 9th and Olive Sts. are in full 
swing. The work of completely altering 
the Frisco building location is being 
pushed, and at the old store the: stock 
is being made ready for the change. The 
firm expects to be established in the new 
store about Aug. 1. 








Pacific Coast Notes. 





O. M. ‘Heacock, Enterprise, Ore., has 
added a large double cabinet to the fix- 
tures of his jewelry store. : 

J. H. Durfee, prominent jeweler of 
central California, arrived at Downey- 
ville, Cal., a.few days ago and states that 
he expects to remain in that vicinity dur- 
ing the Summer months. 

News has been received of the death 
of Alexander Carlsen, a retail jeweler 
of Fort Bragg, Cal. Mr. Carlsen was 
well known to the trade as he had been 
engaged in the jewelry business in that 
district for many years. 

A fire starting from an overcharged 
or exposed wire in the flooring of. the 
P. M. Elias jewelry store at 40 West 
Congress St., Tucson, Ariz. was the 
cause of a $3,000 blaze last week. The 
defective wire ignited some debris in the 
cellar of the bvilding and spread through 
part of the store, damaging the building 
and destroying about $900 worth of Mr. 
Elias’ stock. He was insured for $1,500. 

About 200 members of the Retail 
Jewelers’ Association of Spokane, Wash., 
the manufacturing jewelers, their em- 
ployes and families held their annual 
picnic at Liberty Lake recently. Manu- 
facturing and wholesale jewelers were 
the guests of the retail association dur- 
ing the day. Races and games made up 
an interesting program, followed by an 
outdoor banquet--with dancing in the 
evening. : 








The style of Elisha ‘L. Thayer .& Bro., 
Rockford, Ill,,. has now -been. changed 
to Elisha L, Thayer Co..- ish 
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Quality Standards that Never Change 


In these days of watch shortage and enormous watch 
demand, remember that, no matter what the incentive 
to speed production, the high quality standard of South 
Bend Watches is maintained at every point. 


Rigid timing standards, uncompromising inspection 
and every other known safeguard to quality are never 
surrendered to expediency in the factory where the 
Watch with the Purple Ribbon is made. 


These are matters of settled policy that no emergency 
can affect;—a protection to you and to your customer. 


SOUTH BEND WATCH COMPANY 
South Bend, Indiana 


For Years, Makers of Standard Railroad Watches 


end 


Lhe Watch with the Purple Ribbon 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ CrrcuLar regarding any advantageous 
device or plan which they are utilizing in con- 








nection with their business. 
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The Value of Dignity in the Jewelry Business 





Written Expressly for The Jewelers’ Circular. 














HE jeweler is handling high-class 
goods, and it will never do for him to 
adopt the methods of the five and ten cent 
store. He cannot paint his store front a 
bright red and display his wares on tables 
with the prices marked plainly and ex- 
pect to gain business thereby. To secure 
the best trade and to gain the greatest 
volume of sales he will have to have his 
store breathe the atmosphere that goes 
with quality goods. 

This is the reason, or at least one rea- 
son why glass cases are so essential in 
a jewelry store, and to have most if not 
all of the wares protected by glass. To be 
sure such a procedure is warranted by 
the saving in depreciation and loss by 
theft that may result, but it would be 
warranted by the dignity that it lends if 
there was no other reason for it. 

A study of the jewelry advertisements 
in the national medium shows that the 
manufacturers realize the importance of 
dignity in making their appeal to the pub- 
lic. Those concerns which are meeting 
with the greatest success are those which 
use the type, the illustrations and the ar- 
rangement which lend the greatest pos- 
sible dignity to the goods advertised. 

Even the cheapest watches are adver- 
tised with dignity. There is nothing flam- 
boyant about the illustrations, the layout 
or the reading matter. Though selling for 
but a few dollars each, quality advertising 
is used. Perhaps this is true partly be- 
cause the manufacturers do not wish to 
form an impression with the public that 
would tend to make it unwise for the best 
jewelers to sell these goods. 


This necessity of keeping the jewelry 
Store dignified sometimes makes it hard 
to tell just where dignity leaves off and 
good business begins. There was a time 
when public utility companies, especially 
gas and electric companies suffered a 
great deal from ingrowing dignity. They 
felt that their business was as dignified if 
not more so than the banking business. 
They felt that it was beneath their dig- 
nity to make it easy for people to deal 
with them. Some of them felt that it was 


beneath their dignity to be polite and civil 
to their patrons. Many an old-time man- 
ager threw up his hands in holy horror 
if it was even suggested to him that it 
would be a good idea to advertise and to 
organize a sales force to really sell the 
service to the public and to build up good 
will, This case of the public utilities was 
an exaggerated case of feeling acutely the 
dignity of the business and attempting to 
be over dignified. 

The net result was that the managers 
made themselves look ridiculous, areused 
the suspicions of the public, created muni- 
cipal ownership and operation agitation, 
and in general succeeded in building up 
an immense amount of ill-will. The pub- 
lic utilities of to-day are still paying for 
this mistaken attitude of super-dignity. — 

No jeweler can afford to go so far in 
the effort to maintain the dignity of his 
business as these men did. There is a 
line to which it is safe to go and beyond 
which danger lies. On the other hand the 
jeweler who attempts to go too far in the 
attempt to popularize his store, who for- 
gets dignity and quality and uses every 
possible method to increase the volume of 
his sales may find that he has defeated his 
own purpose by coming into direct com- 
petition with department and _ popular- 
price stores. To keep the profits up to 
the maximum it is necessary to conduct the 
business between these two extremes. 

Because the business must have a dig- 
nified atmosphere does not mean that the 
jeweler cannot advertise for business or 
use other methods of building sales vol- 
ume. It does mean, however, that he 
will have to keep this advertising dignified 
unless he wants to enter the ranks of 
those concerns who secure business on 2 
price basis alone. This is a basis that few 
jewelers find profitable. As a matter of 
fact, business men in other lines are find- 
ing that building business on a reputation 
for low prices is very dangerous indeed. 
At no time was such a business policy more 
dangerous than during the period of ris- 
ing prices brought about by the war when 
the man who was not so careful about 


stock might find upon his 
purchased _ several 


moving his 
hands merchandise 
months before which could be sold at 
prices considerably below the prices 
charged by the more efficiently managed 
low-price stores. The low-price policy is 
always fraught with danger. To say the 
least it does not lend dignity or create a 
great amount of confidence in the institu- 
1*'.n. There is always likely to be a sus- 
ion on the part of the public that the 
cut in prices is being made up in some 
cther way. 

Tt is therefore inadvisable for the aver- 
age jeweler to forsake dignity and qual- 
ity for low prices. The sacrifice is too 
great and the chances of gain too small. 
Maintain a dignity about the business that 
will inspire confidence and cause people 
to feel that the store is really a quality 
store. If this is done the quality business 
can be secured. 


When advertising do not attempt to 
save money on the advertising matter. It 
is more profitable to do less and have a 
real quality job done each time than to 
do more and do it in a cheaper manner. 
If the printing or the paper used for 
booklets, mailing pieces or announcements 
is cheap in appearance it makes very little 
difference what message is conveyed, 
people will at once assume that the con- 
cern from which it issued is a cheap con- 
cern. All forms of advertising can be used 
in the jewelry business, just as in any 
other, but in the jewelry business every bit 
of advertising must breathe quality and 
restraint. 

It is, the same with the store front. Its 
architecture must be dignified. There must 
be nothing about it that appears cheap. 
No paint or metal must be used that does 
not suggest quality. It is not necessary to 
use stained glas: and gold leaf to gain 
this impression. As a matter of fact, the 
greater the decoration the more difficult 
it is to lend the idea of dignity. A strong, 
simple design with plate glass windows 
will usually be just as effective as some- 
thing more expensive and ornate. 

The idea of dignity in the store does not 
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‘ TRADE MARK 
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—as you are spinning along at 
a good speed, it gets a blow that! ) 
would smash a steel bar. ee a ef Ly 


Héw does a tire stand it?) 
Because a pneumatic tire yields 
to the impact of the blow, ab- 
sorbs it throughout its casing, 
and springs back to its original 
shape. 


Obviously the tire that can 
absorb the greatest shock with PUMA)! 
the /east jolt and least damage is Hidst Tedd dct 24 
the easiest riding and most du- list t ‘ 
rable tire. / 


The. Silvertown Cord Tire 
has been proved by actual ham- 
mer test able to withstand double 
the blow that ordinary tires can 
before it shows injury. 


eT erent arent ereadl cm-onc! 2 


The reason is Silvertown’s 
‘specially wrapped cable-cord 
body, which absorbs extreme 
shock, distributing it along the 
full length of its thewlike cable 
cord, much as a coil spring takes 
up the smash of a blow. ; 


scat 





Therefore, it is scientific logic 
that Silvertown’s unique struc- 
ture does meet the jolt and jar 
of rough travel with smoother 
riding ease, and lives to deliver 
greater mileage. : 


* 


— 


.In the beginning know Sil- 
vertown by the 7win-Red-Dia- 
monds on the sidewall; and you 
will remember them in the end 
by their perfect service. 


Buy Goodrich Tires from a Dealer. ) 1 ) 
ADJUSTMENT hill ck — a 
Fabrics 6,000 miles —Cords 8,000 miles gain sui ee Wedd innit 
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JIN THE LONG RUN” 
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mean 
in cases so that no one can touch them. 


It does mean, however, that the goods on 
display should not be crowded. Crowded 
goods suggest disorder, they suggest the 
mob, and neither of these is dignified. If it 
is desired to display goods in plain view 
of and within the reach of the customers, 
display them in separate groups and with 
appropriate accessories. 

For example, if silverware that is suit- 
able for use on the dining room table is 
displayed, either display it on a_ small 
table on which lace doilies have been 


placed or display it on a tray with each - 


piece having a doily beneath it. These 
little touches add tone to the goods dis- 
played and increase the atmosphere of dig- 
nity of the store. 

As a matter of fact, it is the little things 
that make dignity an asset to the jeweler. 
It is the little-touches on the display, the 
little courtesies extended to the patrons, 
the gentlemanly attitude of the clerks that 
give real dignity to the institution and 
build up good will for the firm. 

It is this sort of dignity that every 
jeweler will find it profitable to strive 
after. Real dignity is not in feeling one’s 
importance. It does lie in extending real 
service, honest, conscientious service, and 
demonstrating by both word and deed 
that the concern and its members and em- 
ployes can be relied upon in every way. 
That the goods sold have been selected in 
order to render a real service to the pur- 
chasers, that the management of the store 
has the good of the patrons at heart to a 
greater extent than the profit on individ- 
ual goods. 

When such an effort is put forth the 
journey towards a safe basis and increased 
profits is well under way. It is along this 
way that the real dignity of any business 
lies. It is a policy that has no comeback. 
One which does not build up ill will that 
will consume the profits of future years. 

It is a policy that builds good will, in- 
creases business and places the concern on 
a confidence inspiring basis where no com- 
petition need be feared. 

That organization which can secure a 
monopoly on courteous dignity has secured 
a monopoly proof against all attacks and 
which need not fear competition from any 
other concern. This is the dignity that 
the jeweler finds fits his business more 
closely that it fits any other business. The 
butcher, the baker, the grocer, and the 
newsdealer may not be able to practice it 
to any marked degree, but it is peculiarly 
fitted to the business of selling watches, 
jewelry and precious stones where so many 
purchasers take upon themselves the nature 
of a ceremony. 








S. H: Miller, formerly in business in 
Oxford, Mich., has reopened his jewelry 
business in that town in his old location. 
‘Mr. Miller has just been released from the 
United States Navy, in which he served 
during the war. ‘While in the service he 


followed his trade as watchmaker-‘on-the~ 


U. S. S. Bridgeport at Brest, France. 


that everything must be locked up 
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“Taking Up Slack in Business 
Correspondence 





Ry Thomas L, Roberts, Gainesville, Ga., in The 
Mailbag. 
‘SNS up the slack” is a phrase 
stationary engineers employ to avoid 
using the word efficiency. It is the same 
thing to business as eliminating the lost 
.motion from a loose flapping main drive 
belt is to an industrial plant. Taking up 
the slack in husiness is going to be a very 
popular indoor sport for the next few years. 
The executive who can find new places 
where slack exists and devises new meth- 
ods of eliminating it is the gentleman who 
is going to stand well in the estimation 
of the directors. 

One of the most subtle sources of lost 
motion nowadays, and one that modern 
standards will insist on correcting, is 
procrastination in business communication. 
A million letters mailed today to which 





The writer will note and appreciate the 
courtesy if reply to this letter is dictated 
and mailed the day received. 

MEMBER, SOCIETY FOR THE 
PROMOTION OF BUSINESS 
COMMUNICATION. 











reply is delayed for as much as 24 hours 
longer than good business justifies means a 
million days—2,700 years—lost to the ag- 
gregate business interests of the country 
each day. , 

The correspondent may have a new golf 
stick, a bad liver, a high-flying son or a 
low-brow son-in-law or some other equally 
distracting thing to urge in mitigation, but 
in the majority of cases the trouble is a 
traditional habit of indifference. The morn- 
ing’s mail is looked upon with a proprietary 
eye, to do with as one sees fit. No senti- 
ment has been fostered to make it an ob- 
ject worth while. It is the abject subject 
of self interest. There is no strong Ameri- 
can tradition broken, no ruling business 
policy breached, if the mail that is im- 
portant to the other fellow is put aside 
until tomorrow or the next day. 

Right here, in the writer’s opinion, 
American business men are overlooking a 
bet. Days of grace should be as obsolete 
in answering a legitimate business letter 
as they are in the payment of an honest 
note. How many men have you known who 
were habitually punctual in answering their 
mail who were not good credit risks? How 
many have you known who constantly 
procrastinated in this respect with whom 
you would care to do business on a credit 
basis? Just so! We may assume, then, 
that a man’s busiriess habits as reflected’ 
in the attention given business matters sub- 
mitted by mail have a substantial eviden- 
tiary value when we are considering his 
financial, integrity... That, really it should be 
a very illuminating part of his credit 
record. ~ 

Then why hot a nation-wide _organiza- 
tion whose. sole. aim.in life would be to- 
make the.morning’s mail worth while and 
to build up sentiment to this end? It will 
be objected - that” ther quality: of - courtesy, 


tke _mercy,-“is--not..strained” and cannot. 
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be forced. True, but it can be appealed to 
with highly pleasing results. Nothing is so 
contagious, so promptly reflected, as a spirit 
of easy courtesy. Suppose you should re- 
ceive a letter in your mail in the morning 
with an attractive sticker tipped on to the 
margin carrying an appeal as shown in the 
second column. 

Would you not feel like answering that 
particular letter at once and forthwith join- 
ing that organization yourself? Then turn 
your imagination loose and devise a series 
of stickers to fit your individual corre- 
spondence needs. It will be readily seen 
that the idea is capable of the greatest elas- 
ticity and adaptability. The business man’s 
instinct of co-operation toward a mutually 
advantageous end; his sense of economy; 
his love of efficiency may all be appealed 
to. Added to this is the psychological ele- 
ment of power that goes with a big or- 
ganization, manifested in the imprint of the 
society on each of these stickers. 


But perhaps the greatest value of such an 
organization to its members would be in 
the very vital matter of collections. A 
double row of teeth can be put into one 
of these little “inside stamps” and slow 
debtors may be reached through this in- 
strumentality very effectively and also, and 
most important, very economically, For in- 
stance, the organization might furnish sub- 
scribers a special two-part sticker, per- 
forated through the middle. The first half 
would be attached to the request for remit- 
tance to the debtor, calling his attention to 
the fact that this particular request had 
been registered by number with the office 
of the organization and pointing out the 
fact that a record would be made of his 
response. The second half would be for- 
warded to the organization. Both halves 
would bear the same serial number. The 
debtor would then become the object of 
the friendly attention of the organization, 
his promptness or slowness becoming a 
part of the record kept for the use of mem- 
bers. It is very doubtful if any appreciable 
number of business men would wilfully al- 
low a bad record to accumulate against 
them in the files of such an organization. 

The writer ‘takes this subject seriously, 
the novelty—the most damning objection 
to the plan—having worn off. He believes 
that it is just as practical as the operation 
of. Dun’s or Bradstreet’s. This conviction 
has been strengthened by the criticism’of a 
number of very keen business men through- 
out the country. Whatever you may think 
at first blush there is an enormous drain 
here that is un-American and un-business- 
like. If the loss could be reduced to a 
daily balance it would be a source of pro- 
found amazement.’ It has been accepted and 
indulged because. no cure has been sug- 
gested and tried, and every business in 
America from the largest department store 
or manufacturer to the village merchant 
pays unnecessary toll to this habit. , 


It is not possible to go into details of 





“the plan suggested here.’ Neither*is it’ of- 


fered as a perfect: solution of theyproblem 


~as it-stands. But it is claimed ‘that in this 


‘Plan is the germ of an ideg-that will.teduce 
the slack im business by’ mail ito that irre- 


‘.ducible minimum that is~the® goal iof all 


plans -invelying -the-human equation. 
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F, C. JORGESON & COMPANY 


159 N. Ann Street Oak Park Elevated.” Chicago 
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& 6. JORGESON & CO. 


MANUF ACTURERS 


WIGH GRADE 
SRWELERS UCTURES 





No. 105 Jewelers’ Case and Table in stock, 8 ft. long, oak and 
birch. Also—Wall Cases in 8-ft. lengths to match in wood and 


finish. Write for prices and particulars. ' 
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ba “The best of everything” 



































Fill Your Wants for a Low Priced Watch 


THE INVEN TIC 


The best low-priced guaranteed watches on the market today. 
A lever escapement movement, made on the simple Roskopf sys- 
tem. Every watch is guaranteed against defective material and 
construction. A good time keeper; nothing on the market to equal 
this, at the extremely low price. 

Order Now! 
M No. A471. Nickel case. white dial, each..........0cscceceeceecseeseeaseuceeeuess $1.65 
DEES TRE 2) SURE ROR. RSACIC MIE, HOAICN oo io winin os his ow HiO0 6.0K 40'S ues oS dwsowwisere 1.70 
No. A474. Nickel case, with luminous radium dots and hands, black dial, each.... 1.95 
No. A477. (trench grade, raisec metal case, white dial, each...............0.ccees 1.90 


No. A475. Nickel case, Juminous full, radio silver dial and hands, each............ 2.25 
No. A476. Nichel case, black dial with luminous full radio hands and figures, each 2.25 





Write for our Catalogue containing these movements, mai'ed to Retail Jewelers only on application. 


165 Madison St. 
Between Fifth Ave. and La Salle St. 
Over Childs New Restaurant, 
Dono ey Ty Second and Third Floors 


q « THE HOUSE YOU CANT FORGET)? Chicago, Ill. 


Wholesale Jewelers and Opticians 
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Modern Equipment Sells Goods 





Written Expressly for The Jewelers’ Circular. 

















ODERN merchandising principles are 
based upon a correct display. Not 
only must the merchandise be seen, but it 
must be seen in the most favorable light 
and surroundings. Heavy, cumbersome 
carved wooden fixtures have given place to 
the less ornate and more artistic glass cases 
and cabinets. Everywhere possible glass 
has been substituted for wood. The re- 
sult is that the jeweler’s establishment looks 
more like an artistic abode of fine goods 
than a junk shop for curios. 

In purchasing equipment for the jewelry 
store there are a number of things the 
jeweler must consider. First and foremost 
will be the arrangement of the departments, 
or more properly speaking, the plan of the 
store. 

Each jeweler will have his own ideas 
about this. He will have particular de- 
partments that he wishes to give more 
prominence than others, lines of merchan- 
dise, probably, in which he wishes to spe- 
cialize. In this case he will wish to have 
his arrangement such as will provide the 
space for these departments in the most 
favorable part of the sales room, 

The amount of stock to be carried in 
each department will necessarily have con- 
siderable to do with the planning of the lay- 
out of the several departments. Unless this 
is done equipment may be provided for a 
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stock twice the size desired in one depart- 
ment and entirely inadequate in others. 
This is one of the pitfalls in providing 
equipment the jeweler should be careful 
to avoid. Very often the space allotted to 
a department without proper thought has 
reduced the output and increased the 
amount of stock that is carried in the store. 
A case must be filled if it is empty, and 
it must not be over-crowded or the dis- 
play is spoiled. 

Jewelers who are ordering new equip- 
ment will not find it very difficult to de- 
cide upon the amount of space to be allotted 
to each line if they carefully calculate the 
amount of space occupied by the average 
stock carried in each line of merchandise. 
After this is done the line itself should be 
studied to see whether too much or too 
little space has formerly been allowed it. 
The latter situation will inevitably stunt 
the growth of any department and the for- 
mer cause an over-stock to be carried. 

After the lay-out has been planned, 
the jeweler should consult the firm who is 
to supply the equipment, in this matter, as 
well as in the style and quality of the fix- 
tures and cases. These firms have a very 
wide experience, and while not infallible 
can give the jeweler many worth-while 
pointers that will be worth hundreds of 
dollars to him in the future. These point- 





ers should be taken up carefully and di- 
gested. Where changes are suggested they 
should be considered in connection with the 
rest of the planning of the store, and not 
as a mere entity in itself. Sometimes equip- 
ment architects are not good judges of sell- 
ing space, and while their ideas may be 
good in some cases they are not in others. 
It is safe to allow them to lay out the gen- 
eral plan, and then together with the jeweler 
fit the departments to that general plan. 

As before stated one of the first con- 
siderations is maximum display space. 
This the jeweler must have in these mod- 
ern times. He does not have to roll his 
silver in wads of tissue paper or cotton to 
prevent tarnish in these days of lacquer 
finishes, On the other hand his equipment 
must be such as will allow him to display 
practically his whole stock to the customer 
at one time. 

Show cases and wall cabinets must be 
of the highest grade possible to secure the 
greatest perfection in finish and manufac- 
ture—not as many think, to secure the most 
ornamental and artistic finish. Good work- 
manship is much more to be desired than 
flashy ornamentation. ‘A case with an or- 
dinary wooden base with perfectly balanced 
doors and dust-tight joints and fittings is 
far more to be desired ‘than one with a 
marble base with gaping joints, and doors 





AN INVITING FRONT AND DISPLAY BY L. J. YEOMAN, WAUKEGAN, ILL, 
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SALZ Sta-Sharp Pencil 


=a, always SHARP—never needs to be sharpened. 
; makes the always sharp writing point available. 














Uses 
“Sta-Sharp” 
leads to the last 
quarter inch. Re-loads 
in a jiffy. 

Beautifully designed in solid gold, 
sterling, gold and silver filled. 

A product of jeweler artisans. 
Display our attractive dozen easel assortment NOW. 


ASK YOUR JOBBER—OR US 


SALZ BROS., Mfrs., ‘ne Yoi0t. 5" 
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A twist of the finger 
A twist and a 
push keeps it safe from breakage when not in use, 


The modern writing instrument of tremendous ap- 
peal. Young and old—everyone who writes— 
wants it. 


Big Profits for 
Jewelers 











TELLS TIME IN THE DARK 


= S KA 


ALARM 


Hands and num- 
erals treated with 
ea radio-luminous 
material. Stands 
six inches high. 
Nickel case. Big 
bell in the back, 
loud and clear. 


Fully Guaranteed 


$2.15 


Each 





ESKA MFC. CO., BALTIMORE, MD. 


For the convenience of dealers In Greater New York, we 
maintain an office at 9 Malden Lane. 





SAMPLE CASES 
TRAYS and TRUNKS 





No. 2123—Watch Bracelet Tray 








Complete Outfits for Jewelry Salesmen 


Buerkert Mig. Co. 


PROVIDENCE, R. I. 
































OUR SPECIAL 21-PIECE MANICURE SET, $4.75 





ne- leathe! ataloge 
Ting” ‘This is our only Salesman 


JOSEPH HAGN CO. 262%,.% east, 








re MEDAL and BADGE MFG. C0. 


Manufacturers of Liberty Rings, 
Club and Society Emblems, also 
Society Jewels for the Trade 
Send for eur new class pin 
catalogue 
16-18 MAIDEN LANE, 
NEW YORK CITY, N. Y. Pat. April 16, 1918 





Tel. 1 Cortissi@ 3672 








NON-TARNISHABLE FLANNEL | 


For Silverware, Watch Cases, Cutlery, Bags and Rolls 
WHITE AND ALL COLORS 


Deliveries: Stock Shades—Immediate; Special Shades—3 to 4 Weeks. 
gargs 112-114 Bleecker Street 
Myron B. Levy Co, bie “NeW Yoni 
: 1 - . 














Trade-Marks.of the Jewelry 
and Kindred Trades 


The Jewelers’ Circular Publishing Co., 11 John St., New York 
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Storekeeping Department. 


—— 
a 


that stick, and only half-shut after they 
have settled into place. Cases should be 
dust proof. That cannot be emphasized too 
strongly, and dust proof cases can only be 











found in the highest class of equipment. 





THE NEAT STORE OF F, 


The cases and cabinets should be prop- 
erly lighted. A properly lighted case is a 
brilliantly lighted one. The lighting of the 
store may be subdued and suffused, but 
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the lighting of the cases should be direct 
so that the wares will sparkle forth in all 
their beauty. Show case lighting is a 
science in itself. The requisites of good 
show case lighting being a casting of a 
strong light upon the merchandise, and not 
in the face of the customer. 

Besides the artificial lighting of the cab- 





R. HARDY, NORFOL\, VA. 


‘nets and cases the departments should be 
laid out so that advantage is taken of the 
greatest amount of daylight available. This 
has been done in the arrangement of the 








ATTRACTIVE ESTABLISHMENT OF WRIGHT KAY & CO., DETROIT, MICH. 


departments,- and in the “planning of the 
equipment.in the Wright, Kay & Co. store 
in Detroit, Mich., a photograph of which 
is reproduced herewith. The light comes 
from windows at the left, the store being 
on acorner. The compartment departments 
are arranged on the right so that this light 
pours in upon the cases at right angles to 
the wall, and those on the wall with equal 
brilliance. 

This store is arranged like many other 
large stores. A circular case at the front 
door is joined at each end by a row of 
cases extending the length of the sales 
room. On the left, not shown in the pic- 
ture is another row of cases while the wall 
below the windows is covered with wall 
cases. Large columns are a detriment to 
any store but are often necessary in large 
buildings. These interrupt the series of 
cases and break them up into separate dis- 
plays. Even this is taken advantage of in 
the displays of merchandise contained 
therein. 

The offices and private show rooms are 
at the rear, the former being above and 
overlooking the whole sales room, makes 
it possible for the proper surveillance of 
the establishment. 





To Interest the Public 





N our business experience we have 

learned that to interest the public in our 
commodities, we must present a clear, logi- 
cal and convincing argument. Our ex- 
perience also teaches us that to really 
arouse interest in these commodities, we 
cannot afford to spend any time, ‘thought 
or energy in finding fault with or belittling 
other investments. The old idea of running 
down the other fellow’s goods in order to 


sell your own is obsolete, because it proved’ 
“Knocking” is no longer: 
considered good business principle, and the; 


itself a failure. 


one who indulges therein soon relegates 


himself into the oblivion of unpopularity, , 


and consequent failure—E. V. INGRAHAM. 





What Was the Use? 





U P at a northwestern lake resort is a gen- 
_. eral merchant who is a character. His 
store has a little of everything in it. A 
lady “resorter” found there a small artistic 
porch lantern. She at once bought it. 
Others came flocking to him for the same 
lantern. He ordered a few. They went at 
once. Finally, later, the tenth customer 
came for one. 

By this time the merchant was “sore.” 
No, he didn’t have any, and what was 
more, he wasn’t going to get any. “Why?” 
she asked. 

“Well,” he said; “can’t see no sense in 
gettin’ the durned things. Can’t keep none 
in stock. Soon’s I order one, some woman 
comes in and buys, it.” 





“Remember, son, Garfield drove mules 
on a tow-path and Lincoln split rails.” 

“I know, dad; but say, did any of these 
Presidents ever crank a cold motor. in a 
blizzard for half an hour before he dis- 
covered that he didn’t have any gaso- 
line ?”—Richmond Times-Dispatch. 
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Concerning Jewelry Advertising Cuts 





Five Different Effects Obtainable from a Drawing 


Written Expressly for The Jewelers’ Circular. 


Piates loaned through courtesy of A. D. Warren & Co., Boston, Mass. 


a 

















[LLUSTRATIONS are an important item 

in effective jewelry advertising, whether 
they be done by catalog, circular, or news- 
paper work. 

Those who have had occasion to buy 
cuts within the last year or so have doubt- 
less discovered that the war has had its 
influence here as well as elsewhere. Even 
although the cuts may be given free as is 
sometimes the case, to advertise a special 
line, it is the retailer and ultimately the 
consumer who pays the bill. Consequently, 
it is good business and the wise practice of 
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150-LINE SCREEN HALF-TONE. 


thrift to take care of cuis in the proper 
manner, for if they are scratched or the 
surface injured, they will not give back a 
clear impression. 

Distinct, truthful illustrations help the 
prospective customer to visualize the article 
offered for sale and, as “seeing is believ- 
ing,” it behooves anyone who uses cuts at 
all and goes to the expense of distributing 
or paying for printing matter, to see that 
it is the best which can be produced. 

Yet, in spite of these obvious facts, the 
average retailer is singularly neglectful of 
the cuts which are in his possession. This 
is equally true, whether he buys them or 
has them furnished by the smanufacturer. 
Anyone who is in business should be will- 
ing to give a little systcmat'c care to prop- 
erty of this kind. 

The following plan has been worked out 
and answers most purposcs nicely. A few 
changes may be necessary to sui: the indi- 


vidual business, but with such adaptations 
the idea is thoroughly usable and practical 
and in the course of time a valuable assort- 
ment of illustrative matter will be accumu- 
lated. Anyone interested in such a collec- 
tion will soon learn to ask for them, for a 
service of free cuts is often furnished with 
any line of goods being stocked. Many 
manufacturers take the stand, and wisely 
too, that if a retailer isn’t interested enough 
to ask for cuts, that he will scarcely use 
them if they are given. 


Using a Blank Book 

First of all procure a good-sized blank 
beok alphabetically arranged. This may be 
of the scrap book or loose-leaf variety. 
One point is essential, and that is, that the 
book will open out and lie flat without 
being held. 

Now, take such cuts as you have on hand, 
take them to your nearest printer and ask 
him to make you a proof impression of 
each. If you are advertising with him, he 
will do this for you without charge, or at 
most, the cost will be a mere trifle. Cut 
these pictures into neat squares or oblongs 
and paste each one inte the blank book 
under its initial letter. Thus, brooches 
would come under P; rings under R; or 
necklaces under N. Number each illustra- 
tion in the book plainly in ink—respectively, 
B1;R1;N1. Put this lettering neatly in 
the middle, below the cut. This marking 
means that brooches is the first illystra- 
tion under the letter B, and rings the first 
illustration under the letter R. Take the 
cuts themselves from which these impres- 
sions were made and on one side label with 
ink, paint, or a paper sticker, as a small 
identification mark. 

Thus, if you want an illustration of a 
brooch, ring, or a necklace, you will turn 
to the initial of the article in the book, 
locate the particular picture you wish to 
reproduce, notice its identification number 
and locate the cut so marked. It is often 
very difficult without such marks to tell 
what cuts really are. 

A comical incident comes to mind of a 
retailer who wished to advertise a beautiful 
line of Hope Chests for brides. He located 
a cut hastily, by looking at its surface. 
When the illustration came out, it was an 
elaborate coffin, with the words, “For our 
charming brides,” beneath it. 

The book of pictures will prove a valu- 
able index and a great time saver as well. 


The Cuts Themselves 
The delicate surfaces of all cuts should 
be protected by a covering of blotting pa- 
per, tied or snapped in place with a string 
or an elastic. A folded pad of tissue paper 
will serve the same purpose. The object 
is to furnish a soft covering which will be 
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held snugly in place to protect them from 
dust and scratches. It is only the work of 
a moment to cut such a pad of the right 
size. 

Even now we do not wish to dump all 
of our cuts into one box, for in handling 
them, the protecting pads will be loosened, 
It is a relatively simple matter to have 
build a little case of drawers for the 
storage of these articles. Or if you do 
not want to go to even this trouble, have 
a paper box maker, make as many stout, 
hinged boxes of suitable size as you de- 
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sire. In the average business, ten such 
boxes will be enough. Each of these 
should be plainly and neatly labelled, so as 
to show that Box 1 holds cuts which come 
under the classification of A and B; Box 
2, C and D, etc. Toward the end of the 
alphabet three letters may be combined. 


Separate Boxes or Drawers 
If the stock of cuts is extensive, a box 
or drawer for each letter should be kept. 
Now the system is nearly complete. 
After having located the illustration you 
want, in the Index Book, you know its let- 
ter and number and it is but the work of 
a moment to turn to the drawer or box 
bearing that letter and to find the cut 
with the same letter and the required num- 
ber upon it. This makes the handling of 
a lot of cuts unnecessary and smooths out 
one of the troublesome wrinkles in ad- 
vertising. 
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Retail Advertising Department 








——— 
Keeping Track of Cuts 

If the printer had no other cuts than 
yours or mine to look after and nothing 
else to do, but to see to them, there would 
be little chance of our property getting 
Jost. But as it is, our business is only a 
small part of what he must accomplish in 
the regular transaction of business. And 
so, unless we carry our system on still 
farther and make it complete, our cuts will 
be likely to get lost. 

Unlike the sheep of Little Bo Peep, they 
will not come home of their own accord 
bringing their tails behind them. In the 
course of a year of advertising, a good 
many dollars’ worth of cuts will get astray, 
if they are not looked after, and the 
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worst of it all will be that when you want 
to use thtm again and expect you have 
them to put our hands on, that they will be 
noticeable only by their absence. While 
you are waiting to have more cuts made, 
your competitor will get his advertising 
out and you will lose a lot of profitable 
business, 

The best way to keep track of cuts is to 
have a separate book for the purpose. 
This book should contain an inventory list 
of cuts, each one being entered in this 
manner: B 1, brooches; R 1, rings; N 1; 
Necklaces, etc. Of course, these will be 
alphabetically arranged and in case of the 
sticker getting off or the identification 
mark being blurred, it can be quickly re- 
placed. All new cuts should be properly 
listed under the right letter of the alphabet. 

Once a month or at longest once in three 
months, the inventory of cuts should be 
checked up to see that it is accurate and 
the goods where they belong. A short 
time will do this, if it is done regularly. 
Next, an account should be opened up 
farther in the book with every person to 
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whose care cuts are entrusted. It will take 
but a moment when the advertising goes 
to the daily paper, or some special work to 
the printer, to turn to his account and to 
charge him with the date, S 1, M 5, R 19, 
Y Uh. 

At the end of the month or even the 
week, if a good deal of advertising is be- 
ing done, a statement of the cuts should be 
rendered by letter and number, so that 
they can be identified and returned. It is 
well to have a distinct understanding as to, 
first, how cuts shall be returned—whether 
by parcel post, special messenger, or how. 
This will save misunderstanding, delay, 
confusion and loss. 

Any business man who takes care of his 
cuts in this manner will be sure to be 
painstaking and methodical in the conduct- 
ing of his general business. And in these 
days of close competition and the high 
cost of overhead, the only way to insure 
a proper margin of profit, is tu attend to 
details in a thorough-going manner. 

It is not necessary that the business 
proprietor do this himself, but there should 
be somebody in l.is torce upon whom the 
responsibility cai: '-e laid. 

Take care of ye ur cuts—and your cuts 
will help take care of you. 





Thinkograms 





THE goose cannot understand why the 

dog wears hair, and there are many 
business men who cannot understand why 
they are moving backward while their com- 
petitors are moving forward. 

Luck, as a guide, is only in the fool’s eye. 
It is only necessary to look into the lives 
of successful men to realize that nature 
itself disproves the theory of chance. 

Business is not as bad as the chronic 
croakers would have you believe. The 
man who tackles his work with courage 
and conviction, who plugs away and lets 
the other fellow do the worrying, is getting 
melons that his competitors never knew 
were on the farm. 

“He’s sure to win—his faith wil! win 
for him,” was once said of a sucvesstul 
man who is known to many of us. And 
he did win. It is necessary that you have 
faith in vourself and in the things you 
sell, Fa‘ creates confidence. If vou are 
a doubter you had better take a few les- 
sons in the psychology of faith. 

If you must spring a joke occasionally, 
let it be on yourself, ‘There are times 
when customers resent being made the 
butt of the clever man’s witticisms. 

Experience is a good teacher, but it 
charges like a specialist. The man who 
does not keep himself informed about his 
business is the one who must pay the 
bills. 

Every - now - and-then- hustling brings 
once-in-a-while results. The man who 
hustles all the time is the man who makes 
steady progress. 

Be careful how you use the telephone. 
It is easy to get into an argument when 
you do not see the man with whom you 
are talking. 

Life is too short to worry. But that 
doesn’t mean that we are supposed to lay 
down and wait for the other fellow to 
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reap the harvest. Busines» is a pleasure 
to some men. Get in that class. 


The man who complains that business is 
poor on account of too much competition 
gives ample proof that something 1s wrong 
with his business methods. 

The wise man in business gives his cus- 
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“omers all or more than they expect; he 


does this every time the customer returns 
ato him; and it is simply because he does 
his that the customer returns frequently. 
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If you tell people that your business is 
bad they will believe it. Cultivate optim- 
ism. If you are pessimistic the chances are 
that your business will droop just as the 
blossom droops at the first frost. 
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/ 
| creates designs 


for watch cases— 


Then Wadsworth creates desire for 
these watch cases in the minds of 
the American public through na- 
tional advertising. 


Both—the designs and the desire— 
are making new watch customers 
for every jeweler in America. 


THE WapsworRTH WATCH CASE Co. 
DAYTON, KENTUCKY 


New York OFFICE CuiIcaco OFFICE 
17 MAmweEN LANE 31 N. Strate Sr. 
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An Anglo-Chinese Clock 











Formerly in the Kouang Palace, at Pekin 


(Translated expressly for THE JEWELERS’ CircuLarR from Revue Internationale de V horlogerie.) 














Sawer clock illustrated forms part of the 
collection of a native of Neuchatel 
(M. Albert Loup), at Tien-tsin. It came 
from the Kouang palace at Pekin. 

Prince Kouang, of a Manchu family of 
the imperial blood, was one of the most 
powerful nobles of the empire. As the 
result of the events of 1912, he sold all his 
splendid collection of jades, porcelains, 
tapestries, embroideries, clocks and watches 
and lived in retirement in a pagoda, not far 
from the capital. The celestial is not ma- 
licious, and the republicans in power left 
him in peace; we know that it was so with 
the young emperor, to whom an annuity of 
one million dollars was allowed. 

It is a very large clock, 2.80 to 3 meters 
high and about 1 meter in width. The dial, 
which consequently is nearly 0.90 meters in 
diameter, is of metal, decorated in the cen- 
ter with an English landscape, painted in 
vernis martin. The movement, of English 
origin, not signed, bears the date, 1790. It 
sounds the quarters and has, in addition, a 
pretty chimes. Of the three weights it con- 
tains, one is for the gong train, the second 
for the quarters and the third for the hours. 

An original feature of this clock is the 
case, pure Louis XVI in style, of iron 
wood and made by the Chinese. The curi- 
ous motifs of the decoration of the upper 
part will be noted, which recalls particu- 
larly that of the period of Louis XV, but 
which has a peculiar character, the same 
as that of the foot, geometrical patterns of 
Chinese style, without doubt inspired by 
the Arabs, applied in profusion. The very 
fine arrangement of the whole and the per- 
fect balance of all the parts of this clock 
will be admired. 

The clocks that were imported into China 
in olden times were of all kinds and of all 
styles. There were made for this country 
scientific clocks, many automatic and musi- 
cal clocks, very ornate clocks in Oriental 
taste, that is to say, very gaudy, with 
enamel, gold and stone settings in pro- 
fusion, which, contrary to a current idea, 
lacked no point of perfection, one col- 
lection, that of M. Loup at Geneva, espe- 
cially, furnishing proof of this. There may 


‘be... seen. . English... clocks,...ceturned. «from 


China, with Genevese or London enamels 
that are simply wonderful. 

The imperial palaces contained a very 
large number of these masterpieces, writes 

















PRINCE KOUANG’S FAVORITE CLOCK, 





Alf. Chapins in the foreign exchange 
quoted above, the care of which was for a 
long time entrusted to the Jesuit and Laza- 
rist missionaries resident in Pekin. The 
following story shows that the position was 
not always an easy sinecure. The eunuchs 
of the palace at that time hated and feared, 
often compelled the missionaries to make 
them presents. Some demanded from them 
gifts of watches and jewels. 

“Neglect of such a courtesy,” an English 
traveler, Barrow, reported (1805), proved at 
one time fatal to the Europeans. The mis- 
sionary who had charge of the regulation 
and keeping in order of the numerous time- 
pieces in the palace, stated that the old 
eunuch, entrusted with the keeping of the 
keys of the apartments, often went there 
during the night to derange and break the 
clocks. The object was to cause embar- 
rassment and expense to the missionary. 
This happened so often that finally the 
missionary devised a means of thwarting 
the vengance of the eunuch, and although 
this method was’ costly, it ‘was less’ dis- 
agreeable for him to resort to than to be 
obliged continually to repair the works off 
art, the maintenance of which was entrust4 
ed to his care. eM 


Later, it was the Chinese clock maker 
themselves who practised “sabotage” on th 
watches and clocks in the Pekin palace, 
and in this connection I can refer to one o 
two actual facts, communicated to me fro 
a reliable source. 


After the missionaries, the maintenance’ 
and adjustment of the timepieces was en- 
trusted to quite a squad of native horolo- 
gists, unfortunately, most of them were in- 
experienced and incapable of accomplish- 
ing a cleaning or an important repair. In 
place of selecting one or two’ artisans, who 
knew their trade well and making them 
suitable recompense, the palace administra- 
tion preferred to have half a score of per- 
sons who hardly knew how to handle a file 
and who were paid as little as possible. 

During the quite recent reign of the em- 
peror Kouang Shu, the horologists received 
2 taels, about 7 or 8 francs, a month. It will 
be evident that with these slender resources 
it was impossible for ‘them to meet their 
necessities, so the majority of them did 
work outside the palace. When a repair to 
a watch or a clock of the emperor’s became 
necessary, they made it as hurriedly as pos-' 
sible, and when a complication occurred, 
especially in the antique automaton clocks 
they suppressed some trains and sometimes 
the entiré méchanism. In this manner a 
number of the masterpieces of the eigh< 
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A Complete Workshop 


with dust collector, drill, sand blast, furnace and blower, ingot 
and blowpipe with annealing table. Can be operated by your 
electric light. Runs with ball bearings and 
uses very little electric current. Does only 
the best work and will last a lifetime—You 
get it complete as 
shown— just turn 
your current on at 
the lamp socket. 
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The Jewelers’ BLOWER 
NOISELESS 





to melt with, to 
use with the 


blowpipe. 








“ TAKES UP 
ITS OWN 
WEAR” 





Many 
Sizes to 
Choose 
From 











LEIMAN BROS. °8 Joun st. NEW YORK 



































‘ e 
of the World Known CG i 
t F Has performed a valuable 
ee e = service for the Watchmakers 
of this country. 
WAT is H C RY S TA L S During the war, their experts 
— and experimented until they 
fill d tly at th ound 
vi He ng satay sis iaieainaaasiictta iain iain An Absolutely Perfect Lubricant 
for the fine and intricate me- 
Genevas,. 70c a doz.; $7.00 a_ gross. chanisms necessary at that time. 
Miconcave, 60c a doz.; $6.00 a _ gross They recommended that instru- 
Less cash discount of 6% ments furnished the government 
should be lubricated with 
We will also continue to carry a full line of the genuine * 
K. K. Brand of crystals at our usual price. 
Genevas or Miconcaves, 50c a doz.; $5.40 a gross. ll Crum : 
Less cash discount of 6% 
TO CLOSE OUT Whil h 1 After such tests and recommendation, every watch- 
j maker in this country should now know which is the 
( et cy ast) BEST oil. 
Other Japanese Brands—Genevas or Miconcaves Fulcrum Oil is sold by all material jobbers and “If 
3 rted, $3.80 you are not using Fulcrum Oils, you are not using the 
gross asso ’ . a gross BEST oils.” 
5 - i $3.60 a gross bepiee 
When ordering state Brand wanted Watch and Clock Oil Chronometer Oil 
50c a bottle, $5.50 a dozen. 60c a bottle 
EMIL BRAUDE & BRO. 
TAB HE 
omen sbcareebogate ; FULCRUM OIL COMPANY 
Wholesale Jewelers, Watchmakers’ and Jewelers’ Supplies FRANKLIN. PA U.S.A 
3rd Floor, Heyworth Bldg. CHICAGO 4 . ee 
Jaen 
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teenth century have lost their chief value. 
Of this many instances could be mentioned. 

It may be added that the palace clock- 
makers were not above removing from the 
old clocks, their ornamentation represent- 
ing for instance, flowers set in colored 
paste jewels or silver, to sell them at a low 
Pr will repeat a strictly authentic anecdote 
of an occurrence in the imperial palace 
during the reign of the same Kouang Shu. 

This monarch liked to hold his audiences 
in a certain apartment, where there was a 
large regulator, in a wooden case, of the 
kind perhaps shown in our illustration. 

Now, one day, when a ceremony of this 
character had been announced, it was 
noticed with consternation, that the move- 
ment was not operating, for want of clean- 
ing. In order to shield themselves from 
the consequences of this very unfortunate 
mishap, the eunuchs had the presence of 
mind to place one of the clockmakers in the 
wooden case, who was charged with the 
operation of the movement by hand during 
the entire reception. In this manner, the 
hands advanced, but the man was obliged 
to strike the hours and quarters regularly, 
with a wooder. mallet, so that they followed 
the hand-operated clock. The emperor was 
particularly fond of this regulator and its 
stoppage would have displeased his majesty, 
but thanks to the stratagy empioyed, the 
audience passed without incident and every 
one was satisfied. 





The Future of German Watchmaking 





GPEARDM: of the present status of the 
watchmaking industry in Germany, of 
the place it occupied there and that which it is 
called upon to assume, the Gazette allemande 
on Nord recalls that the first effect the war 
has had on this industry has been to deprive 
it of its raw material, brass, and to compel 
recourse to substitutes. But gradually, all 
the metals were requisitioned for munitions, 
and finally, the watch factories themselves 
were compelled to work for the war. 

Manufacturing was thus reduced to the 
minimum, to the requirements of the army 
alone. Consequently, there is no watch- 
making. 

This dearth is by no means confined to 
Germany—it extends to other countries. It 
follows that the rehabilitation of the Ger- 
man watchmaking industry, which would 
supply the foreign as much as the domestic 
market, will depend on the quantity of raw 
material that will be placed at its disposition 
during the period of transition. 

Before the war Germany exported almost 
70 per cent of its output, and taking the 
cost of the materials in which this industry 
works into consideration, these reports rep- 
resented a considerable value. This indus- 
try could therefore, in the future, contribute 
materially to the relief of the German 
burden, 

It is evident that, for a certain time, Ger- 
man watchmakers will be compelled to use 
substitutes, but this will force them to re- 
sume, as quickly as possible, the use of 
“before the war” materials. This will be 
the only means whereby they will be able 
to hold their own against competition. 

Having thus indicated the line of action 
to be followed, the author adds: “It should 
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not be very difficult for us to replace our 
watchmaking industry in the position it held 
before the war. The work that our fac- 
tories furnished for the war department 
has enabled them to retain their staff of 
special workmen.” 

The German watchmakers and jewelers 
will have finely disguised themselves as 
neutral-nation drummers and camouflaged 
their goods under the allied nations’ marks. 
We shall know how to unmask them, them- 
selves, and their products, and they will be 
bold if they dare to come back. 





A Trifoil Wrist Watch 





THE object of this invention, patented 

in Switzerland, is a time-piece, distin- 
guished from all others in that its case has 
the form of a three-cusped clover, enclos- 
ing a movement having the form of a three- 
cusped clover and being provided with a 
dial having also the three-cusped form. 
Two of the lobes contain a common scale 
in relation to which the hour and minute 
hands move, while the third contains a 
scale in connection with which a seconds 
hand operates. 

The accompanying diagram shows, by 
way of example, two forms of making this 
time-piece, one being designed as a watch 
pendant, the other as a bracelet watch. 

Fig. 1 shows the front of the first form 
of construction. 

Fig. 2 is a plan view, on a large scale, of 
the movement of this style of watch. 

Fig. 3 is a front view of the second form 
of construction. 

The watch pendant, shown in Fig. 1, con- 
sists of a case a having the form of an 
anchitectural trifoil, with three lobes and 
showing at the edge of one of these a 
loop b, by means of which it is attached 
to a chain k, 

The dial ¢ of this style of construction 
also has the form of a three-lobed trifoil. 
Two of these lobes, C*, C?, contain a com- 
mon oval scale, d, of hours and minutes, 
in connection with which the hours hand e 
and the minutes hand f turn on a geometri- 
cally common arbor; the third cusp, C’, 
presents a circular scale, g, of sixty divi- 
sions (of which only every fifth is shown 
for the sake of clearness) in connection 
with which the seconds hand operates. 

The winding and setting device of the 
movement of the watch, which has likewise 
the form of a three-cusped trifoil, is ef- 
fected by means of a crown i, the rod of 
which enters the case a, between the lobes, 
C*, C. The rod above this acts on a wind- 
ing pinion 1, engaging with a toothing, m’ 
of the barrel m, located in the lower left- 
hand lobe of the movement. The barrel m 
sets in motion in the usual manner the 
*scape-wheel nu, by the intermediation of 
the barrel-wheel o, of the pinion of the cen- 
ter wheel p, of the center wheel g, of the 
pinion of the third wheel r, of the third 
wheel s, of a pinion t, of the crown wheel 
u. The wheel n, the balance and the bal- 
ance spring are located in the right lower 
lobe of the movement. This balance gives 
18,000 vibrations in such a manner that the 
command of the seconds hand h takes place 
by means of a pinion v, fastened on its 
arbor and engaging directly with the third 
wheel s. On this arbor a friction spring 
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acts as in chronographs or center-seconds. 

According to Fig. 3, the case y of the 
bracelet watch, its dial x and its move- 
ment have all three the form of a three- 
cusped trifoil; two of these are provided 
with loops z in which are fastened the two 
ends of the bracelet 1. 

In cases where the movement does not 
furnish 18,000 vibrations, the operation of 
the seconds hand must of course be ef- 
fected in a manner different to that de- 
scribed. 

The horological piece need not be a pen- 





dant or a watch bracelet, but may be, for 
instance, a hanger. 
The decoration may vary to suit the case. 





The Swiss Chamber of Horology 





HE central committee of the above 
organization recently held a meeting at 
La Chaux de Fonds, at which a delegation 
was appointed to discuss with the Depart- 
ment of Public Economy the subject of as- 
sistance to mill owners in case of enforced 
suspension of operations. The appointment 
by the Federal Council of a commission to 
consider the demands of employes for in- 
creased wages and an established minimum, 
called forth an expression of opinion that 
the subject was one to be settled between 
employer and employe, rather than by inter- 
vention on the part of the Federal author- 
ities. 

The Association of the Caulon of Soleure 
submitted a proposition relating to an in- 
crease in the price of watches owing to the 
advance in the cost of material, which was 





(Continued on page 135.) 
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Do You Want to be Shown How? 


You can save money and add to the beauty 
and quality of your products by using 


American Platinum 


Solid and Flexible Patented—One Piece 
GALLERIES BRACELET BOXES 


Seamless platinum and 
platinum iridium tubing—Round, Square, with square or round hole— 
Rectangular, octagon and other shapes. 


| AMERICAN PLATINUM WORKS 
Send for Bull N. Y. OFFI 
a“ NEWARK N. J. ‘etieamae 








HINTS FROM HERPERS 


Refiners 


Gold 
Silver 
Platinum 


THE ABOVE DESIGN PRODUCED WITH 
OUR MATERIAL 


AN INQUIRY BRINGS FULL INFORMATION 


HERPERS BROS. HANDY & HARMAN 


eer. ces 31 Gold St., New York City Bridgeport, Conn. 
18 CRAWFORD ST. NEWARK, N. J. SHIP TO EITHER PLANT 


























MEN’S STRAP WATCHES - aes 


“Wonder” Cupels 


have all the necessary qualities for 
perfect cupellation. Because of their 


. . . % strength there is little breakage in 
Our Line is Attractive : eZ handling, assuring users of a mini- 
: oe) mum loss of precious metals in cupel- 


oS lation. Made in five sizes. Write 
In Quality, also Price = o for prices and Circular No. 77-AA. 


CONCORD WATCH CO. Seas, se, outs Comat 


15 MAIDEN LANE NEW YORK DO“ Established 1827 Oe 


OFFER AN ADDITIONAL SALES OUTLET 
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Patents Granted by the United States and 
Great Britain. The United States Patents 
That Have Expired and the Registered 
Trade-Marks.] 





UNITED STATES PATENTS. 





Issue of June 24, 1919. 


1,307,359. FOUNTAIN PEN. Epwarp Hucerz, 
New York, N. Y. Filed Feb. 1, 1919. Serial 
274,419. 

The combination of a fountain pen open at one 
end, a cup inserted in the open end of the pen, 





and a hollow perforted plug, removably fitting said 

cup, said cup and plug forming a chamber for a 

salt or the like, the wall of the plug being slotted 

to form yieldable tongues. 

1,307,477. EYEGLASS MOUNTING. Earte J. R. 
BeattEy, Providence, R. I., assignor to Uni- 
versal Optical Corporation, Providence, R. I. 
Filed Jan, 23, 1918. Serial 213,282. 

A one-piece eyeglass mounting comprising a 
bow spring bridge having its side portions shaped 





to lie tangent to the inner edges of the opposite 

lens frames, said side portions each having an 

integral bendable clamping portion adapted to be 
folded about its adjacent lens frame and integral 

‘nose grips on the ends of said bridge. 

1,307,573. LENS MOUNTING. Gustav A. Baper, 
Rochester, N. Y. Filed July 27, 1916. Serial 
111,661. : 

In combination with a lens frame formed with a 
recess, a lens mounting fitting in said recess and 
having attaching ears extending inwardly there- 





from over cpposite sides of the lens frame and 
also having temple attaching cars lying in the 
recess. 
1,307,579. LENS. Wrrrram CuurcHitt and 
Emitto Pascuccr, Corning, N. Y., assignors 
to Corning Glass Works, Corning, N. Y. 
Serial 78.498. 
A signaling lens having a series of refracting 
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zones, the principal focal points of said zones on 
one part of the lens being substantially the same 
for all the zones throughout such portion, and the 
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principal focal points of said zones on a restricted 
sector of the lens being in the rear of the first 
named focal point and being different for the dif- 
ferent zones in such sector. 
1,307,630. FOUNTAIN PEN. Wittiam A. Has- 
KIns, West Somerville, Mass. Filed Nov. 
14, 1916. Serial 131,329. 
In a fountain pen, a tubular member having a 
valve seat, a pen bar adjustable in said member, 
a valve movable by said pen bar relative to said 





seat, and an internal stop ring threaded into said 
member in advance of said seat and adapted to 
prevent the adjustment of said pen bar beyond a 
predetermined limit. 


1,307,782. TRENCH FOUNTAIN PEN. Asra- 
HAM Lawres, Brooklyn, N. Y. Filed June 
20, 1918. Serial 241,002. 

An apparatus as characterized comprising a pen 
section embodying an ink reservoir, pen, and ink- 
feeding attachment therefor; a magazine handle 
adapted to contain a series of electric cells to 





form a battery; an electric lamp socket disposed 

in said pen section below said pen; an electric 

jumper extending through the center of said res- 
ervoir for forming electric contact with the cen- 
ter terminal of said battery when said magazine 

is attached in service to said pen section; and a 

lamp mounted in said socket in juxtaposed relation 

to said jumper. 

1,307,870. EMBLEMATIC BUTTON AND PROC: 
ESS OF MAKING IT. Epwarp T. Massey, 
New York. Filed Nov. 5, 1918. Serial 
261,215. 

A button comprising a backing sheet, a pin ex- 
tending through said backing sheet and having its 


Pe 
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head and a portion of its shank projecting above 

its surface bent downwardly and embedded in said 

sheet to anchor the pin against lateral displace- 
ment. 

1,308,011. JEWEL. Harry Gitsey, Cincinnati, 
O., assignor to Solomon Gilsey and Harry 
Gilsey, Cincinnati, O., composing the partner- 
ship of S. & H. Gilsey. Filed July 10, 1918. 
Serial 244,218. 

A jewel comprising a metallic gem-studded 
crown plate having a plurality of metallic pol- 





ished bosses forming light-reflecting points; a 
metallic gem-studded tapered body for supporting 
said crown plate, said body being fixedly attached 
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to said crown plate and provided with a plurality 
of extended metallic projections, the ends whereof 
are polished for affording light-reflecting surfaces; 
and means for removably attaching said jewel to 
ornaments of personal wear, said means embody- 


ing a screw-threaded member extended from the 
apex of said body. 
1,303,704. 


SAFETY LOCK FOR RIBBONS, 
BRACELETS, BELTS AND OTHER SIM- 
ILAR ARTICLES. IsraEL MARMORSTEIN 
and Henry Stone, New York. Filed Feb. 24, 
1919, Serial 278,665. 

A slide lock of the class described comprising a 
slide with two slit openings one on each side of 

a central bar carrying two headed studs, a hinged 





securing piece formed of two plates, one of which 
plates is pierced with locking slots to receive and 
confine the said studs and the other hinged plate 
with openings adapted to receive and hold the 
heads of said studs in their locked position, sub- 
stantially as and for the purposes shown and de- 
scribed. 





UNITED STATES TRADE-MARK. 


[The following trade-mark has been adjudged 
entitled to registration, under the Act of Feb. 20, 
1905, and is published in compliance with Section 
6 of said Act.] 


Trade-Mark Published June 26. 


Ser. 103,178. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Lenox Jewetry Co., Bos- 
ton, Mass. Filed April 21, 1917. 

No claim is made to the word “Lockland.” 


Particular description of goods.—Horological In- 
struments—Namely, Clocks, Watches, Watch-Move- 
ments and Chronometers. 

Claims use since March 1, 1917. 





UNITED STATES PATENTS. 


Issue of July 1, 1919. 

1,308,296. HAT-FASTENER. Henry Moyss, EI- 
tham, New Zealand. Filed Aug. 16, 1918. 
Serial 250,129. 

A hat fastener comprising parallel pins arranged 
through opposite sides of a hat, a duplex sleeve- 
like socket fixed to each pin and through which 








the other pin is slidable, the portions of the sockets 
through which the pins are slidable being provided 
with slots, leaf springs fixed to the sockets near 
one end of the slots therein and arranged in the 
slots for frictional engagement with the adjacent 
pins, and crinkled flexible prongs carried by the 
pins and bent downwardly and inwardly and ar- 
ranged on opposite sides of the sockets. 
1,308,655. ELECTRICAL HEATING DEVICE 
FOR WATCHMAKERS’ USE.  BErtranD 
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Emery Brown, New Haven, Conn. Filed 
April 26, 1919. Serial 292,821. 

An electrical heater for jewelers’ use for the 

adjusting of jewels on balance staffs, consisting of 
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The Best Watch Glass 
Ever Made 





Our Stock 
Is Complete 





PRICE LIST = 


Per Doz. Per Gross Gross 
K. GENEVAS (Hunting) $0.50 $5.40 $60.00 
K.K. MICONCAVES (Open face) .50 5.40 60.00 
K.K. NEW EMPIRES (Open face) .90 9.50 
K. 


K. LENTILLES (Open face)... 1.20 13.00 
All of the Above Prices Subject to a Cash Discount of 6% 


VAN & VAN 


Importers of K.K. Watch Glasses 
3146-48 State St. 





NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 











CHICAGO, ILL. 


New Catalogue 


NOW IN PRESS 
Will Soon Be Distributed 


Swartchild & Company 
World’s Largest 
Watchmakers’ and Jewelers’ Supply House 


29 E. Madison St. CHICAGO, ILL. 




















Jewelers’ Saws 


Made in U. S. A. 


“Equal to the best ever imported” 


Size 8/0 6/6 4/0 2/0 1 . 2 
Price $3.50, $2.90, $2.50, $2.50, $2.50, 92.50, $2.40, $2.40 gross NET 
We guarantee quality and will replace any if found 
unsatisfactory. 
JEWELERS’ TOOLS AND SUPPLIES 


WORTHINGTON & RAYMOND, INC. 
71-73 MURRAY ST.. 
NEW YORK 











| DON’T 
je Throw your worn out 
Tiffany Rings in the 
melting pot. Send them 
to us. We will make 


them look like new for 
75c. and up. 
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M. J. STERN & BRO. 


51 Maiden Lane New York City 
Special Jewelers to the Retail Trade 

















Eagle Torch and Regulator Works 


MANUFACTURERS OF 


TORCHES and REGULATORS 


For melting, welding and soldering 
PLATINUM and other Metals 


74 CORTLANDT STREET 


Phone Cortlandt 3520 


The Protection Ring Guard 


Has No Points to Catch or Scratch 
EASY TO PUT ON 
In Yellow Gold 14K $4.50 Dozen 
White Gold 14K $5.00 Dozen 
6 Sizes 


The Lion Safety Pin Clutch Co. 


Pat. Pending 81 Nassau St., N. Y. Pat. Pending 
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Trade-Marks of the Jewelry 
and Kindred Trades 


The Jewelers’ Circular Publishing Co., 11 John Street, New York. 
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a pivotal member, jaws at one end, and terminals 
at the other, with conductors connecting the same 
and suitably insulated from said member, station- 
ary terminals against which said terminals upon 
the member are adapted to contact as the latter is 
swung into operative position. 
1,308,690. WATCH CRYSTAL AND BEZEL. 
: Louis E. F. Wacuter, New York. Original 
application filed Oct. 17, 1917, Serial 197,006. 
Divided and this application filed March 11, 
1918. Serial 221,585. 
In a watch or like article, a bezel, a crystal hav- 
ing a cupped-face portion, a side wall engaging 
the inner periphery of the bezel and extending in 
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a flange edge more flexible than the face portion 

engaging the under side of the bezel and the sur- 
face of the dial or adjacent watch parts. 

1,308,696. COLLAR-BUTTON. Frank Cappen, 

Chicago. Filed April 15, 1919. Serial 290,173. 

A button of the class described including a bot- 

tom, a weighted disk arranged against said bottom 


and having a diameter equal to that of said bot- 
tom, said disk being adapted to prevent rolling of 
the button and a flexible element covering said 
disk. 


UNITED STATES TRADE-MARKS. 


[The following trade-marks have been adjudged 
entitled to registration, under the Act of Feb, 20, 
1905, and are published in compliance with Section 
6 of said Act.] 


Trade-Mark Published July 1, 1919, 


Ser. 115,559. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) Samuet A. Harto- 
GENsIs, New York. Filed Feb. 1, 1919. 


MOGUL 


Particular description of goods.—Collar-Butions 
and Link Sleeve-Buttons Made Wholly or in Part 
of Precious Metal. 


Claims use since about July 25, 1918. 

Ser. 116,052. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) L, HeEtrer & Son, 
Inc., New York. Filed Feb. 21, 1919. 

The lining in the drawing is for shading only. 

No claim is made for the word ‘Pearl’’ except 

as shown. 


Peas odor 


Particular description of goods.—Pearls and 
Pearl Necklaces or Strings, Precious, Semiprecious 
and Imitation Stones. 

Claims use since Feb. 14, 1919. 








One of the latest house organs to come 
to the jewelry trade is a bright, snappy 
little paper called Diamond Dust, a month- 
ly publication issued by the C. A. Kiger Co., 
wholesale jewelers of Kansas City, Mo. 
The introductory number, besides the open- 


ing editorial by E. A. Kiger, contains an- 


interesting article on “The Future—A 
Rainbow of Wonderful Promise to Jewel- 
ers,” by Col. John L. Shepherd; an article 
on the “Diamond Prospects for the Fall,” 
by C. M. Kiger, and a number of other 
brief articles, in addition to the more truly 
commercial matter advertising the products 
of the house. 
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Evansville, Ind. 





TRADE CONDITIONS. 

Trade with the retail and wholesale jewelers of 
Evansville has been very guvod during the past 
few weeks, and the volume of business for the 
month of June was much larger than it was for 
the month of June of last year, and July also 
is showing a nice improvement. The retail trade 
has been especially good and the dealers say that 
they are looking forward to a nice business the 
rest of the year. General trade conditions in 
Evansville are much better than they were a 
year ago this time. Collections are good and the 
general business outlook is improving from time 
to time. Wholesale houses have been taking a 
lot of nice orders during the past feew weeks. 


Salem P. Hammond, who for many years 
was engaged in the retail jewelry business, 
was a recent business visitor in Evansville. 

I. Gans, of 1. Gans Co., wholesale jewel- 
ers of 24 Upper Ist St., accompanied by 
his wife, will spend a part of his vacation 
this year with his daughter in Cincin- 
nati, 

Theodore Bitterman, of Bitterman Bros., 
retail jewelers of 204-206 Main St. ex- 
pects to see the pearl business much 
better than it was last year and the year 
before. 

Carl Stocking, retail jeweler of Division 
St., has returned from a trip to Rockport, 
Ind., where he visited his brother, John 
Stocking, who is engaged in the pearl but- 
ton manufacturing business. 

J. M. Boner, local jeweler, who sold his 
handsome home on Parrett St., in this city 
several weeks ago, has let the contract for 
the erection of a new bungalow and the 
same will be rushed to completion. 

William Artes, of Charles F. Artes, 
Inc., of 321 Main St., accompanied by his 
wife and Dr. William Field, local optician, 
and his wife are up in Wisconsin enjoying 
a few weeks outing and report that they 
are having great luck fishing. 

Dr. A. J. Knapp, local optician, has pur- 
chased a large tract of land in the State of 
Tennessee and will cultivate peonies on the 
land. He has a large farm near Evans- 
ville that has been used for raising these 
flowers for a number of years past. 

Chris Hewig, traveling salesman for A. 
Bitterman & Son, wholesale jewelers of 
204-206 Main St., who was here a few 
weeks ago visiting friends for a few days, 
is on the road again and he is expecting 
this year to bring him much business. 

John Wilkinson, formerly connected with 
a jewelry store at Seymour, Ind., has re- 
turned from overseas and is expecting to 
be mustered out in a short time. He was 
with the American Expeditionary Force in 
France for a number of months and parti- 
cipated in several important battles. 

While out rowing a few days ago on 
Lake Erie at Cleveland, O., Miss Elizabeth 
Metzler, aged 23 years, of 1436 First Ave., 
this city, was drowned. The rowboat 
turned over during a storm. Arthur B. 
Rhu, aged 32 years, her employer, who was 
employed in this city until a year or so 
ago, also was drowned. Both bodies were 
recovered. The body of Miss Metzler 
was brought here- for burial, while the 
body of Rhu was taken to his former home 
at Cincinnati. About two weeks before she 
met her death, Miss Metzler gave up a 
position with the Peerless Optical Co. in 
this city to go to Cleveland to work for 
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Mr. Rhu who had become associated with 
his brother in the Superior Optical Co. 
George V. Ridgway, of the Peerless Optical 
Co., says that Mr. Rhu was one of the most 
proficient men in the United States in his 
line of work. 

Perry and F. Marion Tindolph, the old- 
est jewelers at Vincennes, Ind., say that 
the pearl industry along the Wabash River 
has dwindled to an occasional find be- 
cause of the fact that small shells now are 
taken from the water before the pearl has 
had time to grow. Itis said that the Wabash 
River has been depleted of large shells 
during the past few years. Yet the pearl 
button industry is flourishing at Vincennes 
because shells that had no market value 
a few years ago now sell at $40 a ton where 
formerly $12 a ton was considered a good 
price for the best of mussel shells. The 
pearl button factories at Shoals, Leaven- 
worth, Ind., Rockport, Ind., and Mt. Car- 
mel, Ill., are all being operated on time 
and it is expected that work on a new fac- 
tory at New Harmony, Ind., will com- 
mence in a short time and that the factory 
will be in operation by the first of the com- 
ing year. 


The Swiss Chamber of Horology 


(Continued from page 131.) 














held over for the advice of the interested 
syndicates. 

A report was made on the Swiss indus- 
trial association of agriculture, formed to 
encourage the cultivation of the soil by non- 
agriculturists, to increase the output of 
farm produce. The report showed 67 active 
and 22 passive members, representing a 
total of about 50,000 workmen employed in 
their various factories. The organization of 
branches in the horological sections was the 
object. 

On complaints that misunderstandings in- 
volving the Swiss Department of Public 
Economy and the commercial bureau of the 
German legation had resulted in retarding 
exports to Germany and other northern 
countries, the committee promised to take 
action. 








Canada Notes. 





Hector J. Bousquet and Freres, Ltd., has 
been incorporated by Hector J. Bousquet, 
Arthur Bousquet, Edmond Bousquet, Ellen 
Duffy and Herculine Gaudet, to take over 
the jewelry and optical business of Henri 
Scott of Montreal, with a capital of $300,- 
000. 

Out-of-town buyers calling on the To- 


ronto trade recently included G. L. 
Wehrley, MHarriston; W. F. MeCariv, 


Lindsay; J. S. Smith, St. Catharines; k. j. 
Rutherford, Fergus; Allan Hill, Alliston; 
R. N. Basselt, Whitly, and Charles Smith, 
Kingston, all of Ontario. 

Early in the morning of July 3, an at- 
tempt was made to rob the store of Kent’s, 
Ltd., 144 Yonge St., Toronto. A pane of 
glass was removed from the skylight, but 
in entering the store the burglars came in 
contact with a burglar alarm system and 
made their escape before the police, who 
had been summoned, could arrive at the 
store. 
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J. W. McCann, Florence, Ariz., has re- 
turned home after spending about a week 
here. 

B. Block, formerly in business in Cen- 
tral Ave., has opened a new store at Je1- 
ferson and V St. 

Asa Bacon, head of the watch department 
of S. Nordlinger & Sons, has started on a 
motor trip to’ San Francisco, to be gone 
two weeks. 

O. L. Wuerker is home from Indian- 
apolis, where he went as a member of the 
local Shriners’ band to attend the meeting 
of the national body. 

E. J. Smith of the gold department of 
Brock & Co. who is at Big Bear Lake, has 
already sent to friends here four consign- 
ments of fine trout, each representing a 
day’s limit allowed by law. 

J. P. Tait, jeweler, and Fred Brown, op- 
tometrist, 329 W. 7th St., recently went up 
the Kern River, in Kern County, nearly 
200 miles from Los Angeles, to spend a 
short vacation on a fishing trip. 

Mrs. Towne, manager of the stationery 
department of Montgomery Bros., has 
started on a motor trip to the Yosemite, 
intending, after visiting the park, to con- 
tinue her journey to Lake Tahoe. She is 
driving her own car. 

H. Hartman, who recently sold his store 
in Van Nuys, about 20 miles from Los 
Angeles, to C. L. Miller, then of this city, 
started a few days ago for Salem, Ore., 
where he will become associated with his 
two sons in the Hartman Bros. Co. 

The entire stock of the Meyer & Talbott 
Co. has been removed from the old store 
at 512 S. Broadway to the new quarters, 
rooms 507, 508 and 509 Title Guarantee 
Bldg., and proprietors and employes are 
going through the laborious process of 
getting settled. 


Howard Vilas, formerly with the E. W. 
Reynolds Co., has returned to the employ 
of the same company after an absence of 
two years in the military service, head- 
quarters department in the artillery. He 
hoped to be sent to France, but was sent 
instead to Hawaii. 

Mrs. Lulu G. Bardwell, of the office force 
of Charles H. Clark, 704 S. Broadway, is 
taking a vacation at San Diego and Coro- 
nado Beach in company with her son, Ser- 
geant Bardwell, who has just returned 
from France, where he was recently in the 
army of occupation. 

B. D. Howes, of B. D. Howes & Son, 521 
W. 7th St., Los Angeles, Cal., has left for 
the east for a six weeks’ buying trip visit- 
ing Chicago and eastern points. In con- 
junction with sis son Mr. Howe has opened 
an exclusive pearl shop and is supplying the 
retail as well as the wholesale trade. 

George H. England of the jewelry de- 
partment of Feagans & Co. has left the 
store for a two months’ rest. He has given 
up a contemplated trip to China and Japan, 
and will probably motor to the Yosemite, 
to Big Bear Valley, and other sections of 
Southern California, returning home be- 
tween ‘trips. 

Almon G. Stone, 706 W. 3rd St., 105a, 
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reports that he has more watch repair 
work than he has ever had before. A large 
portion of the watches brought in are those 
of soldiers who have returned from Eu- 
rope. The foreign watchmakers, the sol- 
diers say, are not expert with American 
watches and a great deal of trouble was 
experienced on that account. 

G. M. Tobey, formerly of Bakersfield, 
has returned from France, where he was a 
chief gunner in heavy artillery, and is 
convalescing at Calexico from injuries to 
his hearing caused by concussion of the 
heavy guns when in action. Before coming 
home he spent several weeks in a hospital 
in Boston. When he has recovered suffi- 
ciently he will become associated with his 
brothers, George and Fred Tobey, who 
are in business in Calexico. 

The Armer & Brown Co. is passing 
through the confusion of receiving large 
consignments of new goods and getting 
settled in the Title Guarantee building. The 
company’s representatives will soon be 
calling on the trade. Robt. H. Gilmore 
will cover the general field of central and 
southern California, Arizona, and perhaps 
New Mexico and Texas. Meyer Kabre 
will visit San Diego, San Bernardino, Riv- 
erside and other towns in the southern 
part of the State and Robert Jossberger 
will look after the local trade, including 
that of Pasadena and the near-by beach 
towns. 

The following out-of-town jewelers have 
been in Los Angeles recently: Will Stam- 
mers, Selma; J. H. Padgham, Santa Ana; 
Jack Posner, J. Howard Blanchard and R. 
H. Wilson, Ocean Park; Mr. Crowell of 
the Crowell Jewelry Co., Riverside; W. C. 
Guerth, Redlands; C. W. Middletown and 
C. C. Zilles, Pompona; C. P. Kryhl and 
Mel Smith, Santa Ana; G. H. Smith, On- 
tario; W. G. Barks, Monrovia; D. Van 
Wart, Huntington Park; John Parker, 
Huntington Beach; C. J. McCormick and 
Lars Shaker, Redondo Beach; G. A. Hauk 
and Mr. Lewis of the Lewis Jewelry Co., 
Long Beach. 








Seattle, Wash. 


L. A. Clarke of I. Lachman & Sons is 
away on a two weeks’ pleasure trip. 

S. Silverman, who sold out his First 
Avenue store some time ago, is back in 
Seattle after having spent some time in 
California and is looking for a location 
again. 

University St. windows of the store of 
S. Friedlander & Son were broken when a 
runaway automobile crashed into another 
machine and sent it across the sidewalk. 
Merchandise to the value of several hun- 
dred dollars was damaged. 

Henry Stolting, who was with Hospital 
Unit No. 50 in France for a year, has re- 
turned to Seattle and is again with S. 
Friedlander & Son, his former employers. 
Mr. Stolting originated some startling win- 
dow displays and brings back some new 
ideas from Paris and New York stores 
which he intends to put into execution here. 

Many jewelers of the State took ad- 
vantage of the Fourth of July and legal 
holiday on Saturday to visit Seattle. Mr. 
Juneau, of the Juneau Jewelry Co., Ho- 
quiam, motored to the city. A. Delovage, 
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Butte, Montana, is in the city on his way 
home from a vacation spent in California 
M. Z. Brown of Portland also motored to 
Seattle. 

At the weekly meeting of the Retail 
Jewelers’ Association plans were discusseq 
for the entertainment of the jewelers com- 
ing to the State convention, which will be 
held here in August. An invitation was 
received from the Skinner and Eddy Ship 
Building Corporation, which is the largest 
on the Pacific Coast, inviting the visiting 
jewelers to inspect the plant and also to 
be present at a ship launching. Among 
the other features will be a banquet at the 
New Washington Hotel given by Seattle 
jobbers. L. W. Suter presided at the 
meeting. 








Omaha. 


Clarence Bergman has returned froma 
two weeks’ visit in Chicago. 

T. J. Bruner and wife leave August 
1 for a month’s visit in California. 

Alfred Brodegaard and family have gone 
to Colorado for a three weeks’ vacation. 

Bruce E. Bassett, with T. L. Combs & 
Co., has returned from a trip to Michigan. 

J. G. McKee, Lexington, Neb., was in 
Omaha last week buying new store fixtures. 

Ray Gustavson, with the P. J. Bruner 
Co., was secretly married a short time 
ago. 

A. E. Munson, Overton, has quit soldier- 
ing for “Uncle Sam” and will embark again 
in the jewelry business. 

Miss Ella M. Rutherford with Jos, P. 
Frenzer, have gone a vacation to Roches- 
ter, New York and Canada. 

John Marksusson, formerly in business at 
Minden, has returned from overseas and 
will engage in business again. 

Leo Ketterer with Jos. P. Frenzer, have 
returned from a two weeks’ trip to Kansas 
City and Excelsior Springs, Mo. 

Sam Newman, representing Pitzele & 
Hamhurger, diamond merchants, New 
York, was in Omaha last week. 

Elwood Riggs, head of the Riggs Optical 
Co., has purchased the beautiful Los An- 
geles, Cal., residence of Mrs. H. S. Trop, 
widow of former Senator White of Cali- 
fornia. The Trop residence has been known 
as one of the social centers of Hollywood. 
Many notables were entertained there dur- 
ing its occupancy by Senator White. Mr. 
Riggs paid $25,000 for the home. 

The out-of-town jewelers in Omaha last 
week included: Harry Martin Lyons; F. 
Beaucham, Rockwell City, Ia.; John B. 
Hatch, Oddboldt, Ia.; F. R. Pelant, Ponca; 
Grover Spangler, Fremont; Charles F. 
Foley, Nebraska City; Peter Sievers, West 
Side, Ia.; N. C. Brorson, Blair; John 
Crabill, Plattsmouth; L. S. Robinson, 
Glenwood, Ia.; L. J. Wendell, Creston, Ia. | 

A silver loving cup, donated for the Fort 
Omaha Balloon Carnival, held last Satur- 
day was donated by the C. B. Brown Co. 
jewelers, for the pilot of a balloon who 
establishes a record for distance and height. 
One of the balloons, with a 35,000 feet 
capacity, was piloted by Col. J. W. S. Wuest 
and another by Maj. N. J. O’Brien, and 
Chief Instructor of the United States Air 
Service, Leo Stevens. 





